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IN BOTTLES 


WE WATCHED 15,597 CUSTOMERS 
AND GOT THESE INTERESTING FACTS 
ON THE SERVICE STATION BUSINESS: 





q Next to gasoline, Coca-Cola is the Bu. out of five people who buy 
most popular item the service Coke get out of their cars. 
station carries. 


People like to stop at stations where they can get ice-cold Coca-Cola. And when 
they buy Coke, they get out of their cars—give you a chance to sell profitable 
accessories and other automotive supplies. 


Your Coca-Cola Salesman will be glad to help you take full advantage of 
Coca-Cola as a sales and profit builder. Talk to him next time he comes in. 


September 15, 1954 + NATIONAL PETROLEUM NEWS 





* 
* 
* 
* 


Big newspaper ads 
Network radio 
Leading farm papers 


Powerful TV 


the franchise XQ 


unuty 


Test the Skelly 
in your cal 


Yo 
ose 


with a future 


SKELLY OIL COMPANY - Marketing Headquarters: KANSAS CITY, MISSOURI 


Division Offices: Kansas City ° Chicago f 


St. Paul * Omaha * Cedar Rapids * Tulsa * Wichita * Denver * Dallas 


NATIONAL 


PETROLEUM NEWS * September 15, 1954 





National 


Petroleum 


Behind Our Headlines 


Women oil reporters are scarce. 
However, there are a few, and they 
are gradually winning acceptance in 
the industry as they prove themselves. 


4 


A newcomer is Frances Ridgway, 
in Atlanta. She has done a good job 
so far, and we think she'll be a 
sound reporter. You will recall that 
she did the picture story about the 
second annual management institute 
of the Georgia Independent Oilmen’s 
Assn. I remarked that one of the 
jobbers described her as “a looker.” 

Howard Upton, executive secretary 
of the National Assn. of Oil Equip- 
ment Jobbers, wrote: “If your Miss 
Ridgway is as attractive as those 
Georgia jobbers seem to think, why 
not run a picture of her?” 

That’s Frances above, and I'd say 
that those Georgia jobbers are 100% 
right. 

—Herbert A. Yocom 
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KENDALL 
puts quality 


Closures 
keep it there 


A pioneer in using refinery-sealed packaging for 
oil, Kendall Refining Company insists on quality 
protection for quality products. 


Kendall Oils and Lubricants—refined from 100% 
Bradford Pennsylvania Crude Oil—are safe- 
guarded from plant to purchaser in drums and 
pails equipped with Tri-Sure* Closures. When 
Kendall customers receive Tri-Sure protected con- 
tainers, they know they are getting the product 
they ordered . .. and the protection they want. 


Make your drums and pails a credit to your 
company by standardizing on Tri-Sure Closures: 
for drums—a leak-proof, tamper-proof combina- 
tion of flange, plug and seal; for pails and cans—a 
complete line of screw caps, nozzles, spouts, seals 
that protect and facilitate filling and pouring. 


When you order drums, pails or cans, invest in 
better packaging—and better selling—by specify- 
ing “‘Tri-Sure Closures.” 


*The Tri-Sure Trademark is a mark 
of reliability backed by over 30 years 


. ° Reg. U.S. Par. OF 
serving industry. 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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AHEAD OF THE NEWS 


Fuel Supply Fight—Fuel oil and gas suppliers can expect 
fierce competition from coal interests on fuel contracts for 
new federal court house and office buildings to be erected 
this fiscal year under the Lease Purchase Act. General 
Services Administration, directing the program on all but 
new post offices, will insist on heating systems that are 
“most economical and most efficient,” but will give special 
consideration for fuel produced in abundance locally or 
nearby. Regional GSA offices will negotiate heating con- 
tracts for individual buildings. Local postmasters will be a 
good source for information on contemplated post office 
construction. 


Price War to Senate—New Jersey's principal gasoline 
dealer organization again will ask the Senate Small Busi- 
ness Committee to investigate the state’s chronic price war. 
Members of the New Jersey Gasoline Retailers Assn. & 
Allied Trades, Inc., say they're failing in efforts to lead the 
market back to “normal” after six months of severe price 
depressions. They think the Senate committee, which was 


apprised of the situation last April, now can do something 
to stabilize it. 


Everybody Sells—The trend among oil marketing com- 
panies is toward enlisting the aid of all employes in solicit- 
ing business. Examples of bids for employe co-operation in 
boosting sales are increasing. They range from statements 
pointing out the stake each employe has in company 
progress to special campaigns, some with incentive awards. 


Gas Gains Ground—tThe flow of natural gas into Cali- 
fornia will be stepped up by 200 million cf/d within the 
next three years, according to letters of intent signed by 
three California gas companies with El Paso Natural Gas 
Co. The additional supply will bring to 1.6 billion cf/d the 
amount of out-of-state gas piped into Northern and South- 
ern California gas systems. Moreover, the Btu value of the 
extra 200 million cf/d is the equivalent of 33,000 b/d of 
fuel oil, and undoubtedly will displace at least part of that 
amount of heavy fuel from present markets. 


Welcome for Iraq Oil Men—Washington officials hope 
the oil industry will give the red carpet treatment to two 
Iraq government men who arrive this month to borrow 
some U. S. know-how for their own oil industry. The Iraqi 
—Mohammed Naquib and Ata Amin—will be especially 
interested in marketing and refining administration and tech- 
niques, and Washington sees their visit as a possible point 
of departure from domination of Iraq oil development by 
British influence. 
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New “Shop ‘n’ Gas” Tests—Deep Rock Oil Corp. ex- 
pects to start new “Shop ’n’ Gas” service tests soon at Mid- 
west food supermarkets. The company reports food chain 
interest in its device, which draws on underground storage 
to fill auto gasoline tanks through a meter on a scooter 
while the car owner is shopping. No definite conclusions 
have come from the first such operation at Garden City, 
Kan. 


Crude in Canada—Crude oil production in Canada this 
year is expected to reach at least 100 million bbl. (as 
against 8 million bbl. in 1947) according to Frunk Porter, 
president of the American Petroleum Institute. Since 1947, 
he says, Canada has risen from 17th to 7th place in the 
ranks of oil producing countries. 


Diesel Specs Backtrack—The Assn. of American Rail- 
roads apparently is dropping controversial features of its 
move to set up specifications for Diesel fuels and lubes, 
following protests by the oil industry that such a step 
would be too much of a cost burden on smaller companies, 
the National Petroleum Assn. reports. Oil industry, Diesel 
locomotive and railroad representatives instead will pool 
efforts to solve the rails’ procurement problems. 


New Unit at Sugar Creek—Ground work has started 
on a 14,000-b/d Ultraforming unit at the Sugar Creek, Mo. 
refinery of Standard Oil Co. (Indiana). The unit is expected 
to be operating soon after its completion next August. 
Similar units are going up at the company’s refineries at 
Casper, Wyo., and Wood River, Ill., and at Pan American 
Refining Corp., plant at Texas City, Tex. Other companies 
planning such units are Canadian Petrofina Ltd., Point 
Aux Trembles, Montreal, Canada, and Great Northern Oil 
Co., St. Paul, Minn. 


Additives Another Matter—The Federal Trade Com- 
mission isn’t likely to snap for the “red herring” of gasoline 
additives being waved by Jess M. Ritchie, maker of the 
“wonder” battery additive AD-X2. FTC has charged that 
some of Ritchie’s advertising about prolonging battery life 
has been misleading. But Ritchie has protested that FTC 
might better devote itself to investigating gasoline additive 
claims of big oil companies, rather than “bother a poor, 
little old businessman like me.” However, FTC will handle 
the battery case on its own merits. Gasoline additive claims 
are another story and one which FTC so far has seen no 
reason for protesting. 


For more Ahead of the News 





“New enthusiasm, optimism, confidence, 
since We Switched to D-X Franchise,’ 


Reports C. C. Corne, Vice-President of 
Sweney Gasoline & Oil Co., Peoria, Ill. 


"The power of the nationally known D-X brand, 
nation-wide credit card service combined with the 
tremendous effectiveness of D-X advertising are all 
definite factors in our gallonage increase since 
we've taken on the D-X Distributorship. One most 
notable advantage of our new association is the new 
enthusiasm, optimism and confidence which are 
apparent in all of our agents and truck salesmen... 
We have always had a good bunch of workers and 
fighters, but they were handicapped. Now with D-X 
Products, advertising second to none, and genuine 
100% cooperation from Mid-Continent personnel, 
nothing can stop our continued growth. 


"You have all heard the old saying, 'Tell it to 
Sweney.' If you have any prospective jobbers who are 
in doubt, 'Let Sweney tell them'." 


Here’s how this new enthusiasm ond the new sales appeal of 
D-X Products have paid off for Sweney in just three months: 


2 new bulk agents 18 new commercial accounts 
10 new dealer accounts 74 new farm contracts 
2 new commission tank wagon salesmen 


New enthusiasm, new success for you, too! 


The Sweney success story can easily be yours as a franchised D-X Distributor 
or Dealer. When you're handling D-X, you not only meet the competition. 
You force competition on others! Write us today: Mid-Continent Petroleum 
Corporation, Box 381, Tulsa, Oklahoma. 


MID-CONTINENT PETROLEUM CORPORATION 


TULSA, OKLA, Waterloo, la. Terre Haute, Ind. Omaha, Nebr. 
Chicago, Ill. Minneapolis, Minn. Madison, Wis. 
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AHEAD OF THE NEWS 


Union Approach—Union organizers in Philadelphia ap- 
parently feel they'll be able to sign up service station em- 
ployes faster—in groups—by working on dealer worries 
Over price softness. Some dealers say they have been 
pressed to recognize the AFL Teamsters Union Local 596 
as bargaining agent for their employes. on the “promise” 
that the AFL Seafarers International Union will “stabilize” 
the local gasoline market. Seafarer men temporarily “on 
the beach” in Philadelphia have been reinforcing the 
fledgling Teamster local’s organizing ranks of late. Opposi- 
tion dealers are showing renewed enthusiasm for keeping 
alive the association they formed several months ago, but 
financing still is a problem. 





Old Card Okay—Union Oil Co. of California will retain 
conventional credit cards because a survey shows that its 
customers prefer them to metal plates or “check” books. 
But the company is adopting a new internal system using 
key punch equipment for credit card accounting and 
billing. Dealers will fill out a two-section card, giving the 
customer half and sending half to the accounting office. 


Military Plane Service—The Air Force is appraising 
the contract, now in force at 11 bases, under which private 
operators are servicing military training planes. By next 
July, the Air Force probably wili have decided whether to 
drop this type of contract or expand it to include virtually 
all training bases. Experimental contracts, some now three 
years old, call for servicing government planes with a 
government-owned product on government-owned bases 
out of government-owned storage facilities. Operators need 
special equipment, but expansion of the program might 
offer a sideline worth consideration by jobbers looking for 
a chance to branch out. 


NPN Staff 


Ship Test for Gas Turbines—As an early step in a pro- 
gram to test various propulsion plants for the U. S. mer- 
chant marine, the Maritime Administration has ordered a 
6,000-hp gas turbine from General Electric. The turbine 
will resemble those GE builds for pipe line pumping units, 
and will operate on treated bunker “C” fuel oil. Delivery 
is set for next summer, and the turbine will go in a Liberty 
ship. 


New Digital for Gulf—Gulf Oil Corp. plans to accel- 
erate research with a new $110,000 electronic stored-pro- 
gram digital computer in its research laboratories at 
Harmarville, Pa. Problems fed the machine will deal with 
prospecting, process research, physics and engineering 
design. 


Guaranteed Radiator Protection—From Sept. 15 to 
Nov. 15, the Standard Oil Co. (Ohio) is offering guaranteed 
radiator protection service at all Sohio stations. It’s the 
third successive year for the plan, under which the mo- 
torist has his radiator protected to 20 deg. below zero with 
permanent type antifreeze at the start of the season. If 
wintertime check shows antifreeze loss, enough to restore 
the protection is replaced without charge. 


LP-Gas Dream Kitchen—A demonstration of liquefied 
petroleum gas appliances in a “Dream Farm Kitchen” at 
Olney, Ill., this month will include table-top water heater, 
incinerator, twin automatic clothes dryer and washer, ice- 
maker refrigerator and built-in and free-standing gas 
ranges. The occasion: National and Illinois Soil Conserva- 
tion Field Day and Plow Matches. 
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Campaign! 


Ballooning horsepower is the theme for AC’s new 
October Spark Plug campaign. At the left you see the 
smashing ad that will appear in top national magazines, 
in farm publications, and in men’s magazines. 


Here’s the outdoor poster that will catch millions of car 
owners’ attention from coast to coast. Same message, same 
power, same sales appeal. 


And here’s the colorful tie-in window display—cut-out bal- 
loons in brilliant colors telling your customers: “Up goes 
horsepower” and “Up goes gas mileage” with Lively AC 
Spark Plugs! 


US° 
pt A KNOCKOUT 


CONVERSATION-STARTER! 


A worn-out plug hanging 
from a gallows! Message? 
“Caught Stealing Horsepower.” 
This is going to dramatize the 
need for spark plug replace- 
ment — and it’s going to start 
a lot of talk that leads to sales! 
It stands, it hangs free, it goes 
on wall or window! 


BIG THINGS are going on at AC. Registered AC Dealers 
automatically receive these powerful business-boosting cam- 
paigns. Are you registered? If not, better ask your AC 
Whelesaler. 


GM 
AC SPARK PLUG DIVISION SS GENERAL MOTORS CORPORATION 
FLINT MICHIGAN 
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WASHINGTON 


Error of GSA Could Kick Back on Imports 


All of a sudden the nation’s oil 
jobbers find themselves in the middle 
of a senseless controversy over the 
role of oil products in the “Buy 
American” act—a law requiring the 
government to give preference to 
domestic products in its procurement 
programs. 

The squabble: started with some 
bureaucratic bungling (yes, even the 
Republicans do it at times) and has 
been inflamed since by bureaucratic 
reluctance to admit and correct it. 

Last April, the Independent Petrole- 
um Assn. of America got wind of a 
ruling by the Dallas, Tex., office of 
the General Services Administration 
to the effect that oil products are 
exempt from the “Buy American” 
act because domestic oil is not in 
sufficient supply. This interpretation 
rubbed wrong, of course, with 
domestic producers who are fighting 
oil imports on the grounds that they 
are shutting in available U.S. produc- 
tion. 

So strong protests were registered 
with GSA headquarters here and an 
explanation was demanded of the 
basis for the Dallas ruling. 

The sensible thing would have been 
for GSA to overrule the Dallas supply 
“finding” and point out—as domestic 
producers, marketers and everyone 
else are well aware—that oil products 
have been exempted from the “Buy 
American” act chiefly because domes- 
tic and foreign crudes are so widely 
commingled at refineries. This makes 
it virtually impossible to purchase 
petroleum products on a _ national 
scale and expect the seller to be able 
to certify that the gasoline or fuel 
oil is derived 100% from U.S. crude. 

The issue has grown to a point now 
where it has attracted congressional 
interest. Domestic producers haven’t 
questioned the merits of the oil 
exemption from the “Buy American” 
act but this very well could develop 
on Capitol Hill—all because of some 
“unfortunate choice of language” to 
which GSA officials admit but which 
the agency hasn’t seen fit to correct 
in the past five months. 


The PX Problem 


National Oil Jobbers Council has 
some sentimental opposition in its 
own ranks to legislation for limiting 
government competition with private 
business. Some jobbers hesitate to 
fight low-price sale of oil products at 
military PX service stations because 
they don’t want to hurt the GI who 
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buys at these establishments. 

A retired general, now an oil jobber, 
presents this side of the picture: 

“I’m for better treatment of the 
soldiers,” he said, “but the individual 
soldier doesn’t benefit much—maybe 
$25 a year—through his PX buying. 
Meanwhile, the local merchant is 
being hurt plenty because all those 
individual purchases run up. 

“It seems to me that if the soldier 
deserves more, his pay should be 
raised. That way, all taxpayers would 
be sharing the cost and not just a 
segment of industry.” 

Furthermore, he said, much of the 
blame goes back to the military itself 
because it has been lax in limiting 
PX benefits to soldiers. Gradually, 
he said, civilian employes, a soldier’s 
family, relatives and friends and just 
about anyone else who is in the area 
of a military installation have found 
ways of making PX purchases. Be- 
latedly, the military is trying to cut 
down on this sort of thing, he said. 


Making a Fight of It 


In nearby Maryland, the Oil Heat 
Assn. is making an all-out effort to get 
the support of plumbers and heating 
contractors in promoting installation 
and use of fuel oil equipment rather 
than natural gas. 

The reason is this: Once heating 
equipment is installed in a home or 
place of business, there is not apt to 
be any switch in fuel use during the 
life of that equipment. Therefore, if 
fuel oil equipment is put in, the fuel 
oil jobber likely will have a customer 
for years to come. If it’s natural gas 
equipment, that’s all for fuel oil. 


What's the Answer 


A perplexed young jobber stood up 
at a recent jobber meeting on the 
Atlantic Coast to ask this question: 
“If I know a major is after one of my 
good commercizl accounts, should I 
shave my price to the bone to meet 
the competition or should I stick to 
my price?” 

In this case, a veteran jobber said: 

“Son,” he said, “I’d stay out of such 
a fight because all the odds are against 
you. You're just hitting the major 
with your chin while he’s hitting you 
with his fist. Stick to your price.” 

But now, the NOJC is wondering if 
maybe the Federal Trade Commission 
might not make a more formidable 
opponent than has the vulnerable 
jobber acting on his own. 


—NPN Washington Staff 
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Say» WEEKLY PETROLEUM STATISTICS (arp 


Primary Stocks 


Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 

Kerosine (thous. bbl.) 

Residual fuel oil (thous. bbl) 

Crude oil—B. of M., 1 day later (thous. bbl.) 


Refinery Activity 


Crude runs to stills (thous. bbl. daily) 
Foreign crude included (thous. bbl. daily) 
% of refinery capacity operated 


Refinery Output 


Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 


Crude Supply 


U.S. crude oil productions (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


PETROLEUM INDUSTRY INDICATORS 


Week Ended 
Sept. 3, 1954 


153,497 
117,458 
35,364 
56,194 
274,837 


6,946 
687 
84.2 


23,850 
2,605 
10,011 
7,567 


6,020 
712 


NPN PRICE AVERAGES* 
Refinery /Terminal 


(¢ per gal.) 


Sept.10 Aug.13 Sept.14 
195 


4 
11.46 
10.25 

8.74 
3.86 


Gasoline 
Kerosine 
Distillate 
Residual 
4 principal 
products 
Lube oil 
Crude at 
well ($ 
per bbl.) 2.81 


8.71 
16.30 


1954 


11.43 
10.24 
8.74 


8.68 
16.30 


2.81 


1953 
12.46 
10.32 
8.99 
3.91 


9.27 
18.77 


2.83 


* Weighted average price, prin- 


cipal markets. 


Week Ended 
Aug. 6, 1954 


156,808 
105,077 
32,539 
55,238 
279,828 


6,744 
673 
81.8 


23,756 
1,975 
9,619 
7,485 


6,057 
657 


Week Ended 
Sept. 4, 1953 


140,945 
120,646 
35,335 
51,030 
281,227 


7,228 


Latest Month Previous Month Year Ago 


EX) MONTHLY MARKET TRENDS 


Petroleum products in secondary storage (thous. bbl.) 
Exports of crude and refined products (thous. bbl.) 


Average station gasoline price, ex tax (¢ per gal.) 
*Gasoline consumption (million gal.) 

Service station building permits (number) 
Passenger cars—domestic shipments (thous. ) 
Trucks and buses—domestic shipments (thous. ) 
Automotive replacement tire shipments (thous. ) 
Replacement battery shipments (thous.) 

Oil burner shipments (thous.) 


*Excludes Oklahoma 


44,337 
12,742 
21.44 
4,571 
604 
437 

62 


(June) 
(June) 
(Aug.) 
(June) 
(June) 
(July) 

(July) 

(July) 

(June) 
(June) 


42,184 
11,577 
21.58 
4,292 
513 
490 

74 
6,029 
1,391 
51 


46,155 
12,656 
22.15 
4,467 
482 
580 

93 
5,794 
2,004 
74 
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SUPPLY AND DEMAND 


imports Continue To Rise —A 
76,200-b/d increase over the pre- 
vious week was reported in crude 
oil and product imports into the 
United States for the week ended 
Sept. 3. Imports now top one 
million b/d, according to figures 
released by the American Petroleum 
Institute. East of California im- 
ports were up 61,100 b/d over 
last week and California imports 
were up 15,100 b/d from the pre- 
vious week. Distillate fuel oil into 
East of California ports was the 
only category to show a decrease 
from the week ended Aug. 27. 


Utility Fuel Oil Use Drops—The 
Federal Power Commission re- 
ported fuel oil consumption by 
electric utility plants was down 
29.8% in July from July, 1953. 
At the same time, use of natural 
gas increased 16.1% over July, 
1953, to hit an all-time high of 
127,367,678,000 cu. ft. Coal con- 
sumption for the month was down 
1.9% from July, 1953. Over a Cut Power Consumption, 


12-month period ended July 31, 
1954, electric power plant fuel con- Use Less Expensive Lamps, Get More 


sumption, with change from period Flexibility Over Comparable PAR Lighting Systems 
ended July 31, 1953, was as | 


follows—fuel oil, 72,213,366 bbl, | , ; . ee 
—13.2%; gas, 1,108,734 Mcf, | A typical field test comparing a Crouse-Hinds Floodlighting 
+13%; coal, 116,590,936 tons, system vs. a comparable PAR system disclosed that. . . 

+-2.9%. 





Crede Production Golas— The | @ the Crouse-Hinds system consumed 800 
Bureau of Mines reported that fewer watts to obtain the same lighting level. 
world crude oil production reached 
13,655,000 b/d during March, a @ lamp cost was 3 that of comparable PAR 
gain of 1.9% over February. | system. 

Middle East output set a record of 
, are 
setae : . ge aang @ overall lighting cost, including fixed charges, 
Venezuelan output dropped 36,000 maintenance and power, was $29.00 a year less. 
b/d in Match compared to Febru- 


ary. World crude runs (exclusive In addition, the Crouse-Hinds system proved more flexible. 
of USSR and Eastern Europe) 


averaged 11,970,000 b/d in March, Instead of two, it provides five beam spreads: 11° to 125° hori- 
a decline of 1.9% from February’s | zontal, 10.5° to 52° vertical. Further, the pole mounting arm 
record 12,207,000 b/d. World | bracket mounts up to seven floodlights, thus simplifying installa- 
crude stocks increased 254,000 | tion, and provides a removable terminal block for easy attachment 
b/d, compared to a decline of of the incoming service leads. 
163,000 b/d during February. a 
New Kuwait Crude Market—The ce Crouse-Hinds Lighting Engineers are available for con- 
first shipload of Persian Gulf crude SE sultation on your service station lighting problems. 
oil is expected to reach the new / Contact the office or representative nearest you — or 
Kwinana refinery, near Fremantle, | oo wet write today for free bulletins *386-F and #389-F. 
Western Australia, shortly after 


te l, Lag ere ning - E. | , . CROUSE-HINDS COMPANY 
Mason oO ustralasian Petroleum | - s 
: racuse 1, N. Y. 
Industry, Ltd. The new refinery of f 
will handle about 60,000 b/d of | OFFICES: Amarillo — Birmingham — Boston — Buffalo — Chicago — Cincinnat Cleveland — Dallas — Denver 


7 * — Detroit — Houston Indianapolis — Kansas City Los Angeles Memphis Milwaukee New Orleans 
crude oil and will have an output of 


New York — Philadelphia — Pittsburgh Portland, Ore San Francisco — Seattle — St. Louss — St. Paul Tulsa 
. . —W 4 S ‘ ; TES y re jotte - 
2,800,000 tons of products, which ashington. RESIDENT REPRESENTATIVES: Albany Atlanta — Baltimore — Charlotte — Chattanooga 


Corpus Christi — Reading, Pa. — Richmond, Va.— Shreveport —Crouse-Hinds Company of Canada, Ltd, Toronto, Ont 


will be marketed in Australia. | 


AIRPORT LIGHTING © FLOODLIGHTS © COMIDULETS © TRAFFIC SIGNALS 
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...@ conservation design to fit every need 





: IN CHICAGO 
HELLY Premium Gasoline with PGP Goes to Market... 
FROM GRAVER TANKS 


The volatility of Shell Premium gasoline with TCP is safe- 
guarded for Chicago area customers by this 140’ by 40’ 
Graver Expansion Roof tank—the largest tank of this 
design in the world. 


Shell’s Premium gasoline, with TCP added at Wood River, 
Illinois, is shipped by Shell’s Products Pipe Line to the new 
terminal at Argo, where it is protected against vapor losses 
in storage by the Expansion Roof. The variable vapor space 
provided by the movable roof retains the vapors of the 
gasoline in this tank and in a similar Graver cone roof tank 





manifolded to it. Thus, the automatic action of a single 
Graver Expansion Roof is conserving the volatile elements 
of 9,200,000 gallons of Shell Premium Gasoline with TCP. 


The completion of this particular tank is doubly significant, 
for now not only has Shell in operation the largest Expan- 
sion Roof ever built, but also the first Expansion Roof ever 
built. This early unit, erected in 1939, has operated unfail- 
ingly for the past 15 years. Such service records have made 
Graver Expansion Roof tanks the overwhelming choice of 
those most concerned with proper conservation methods. 


GRAVER TANK & MFG.(0. NG. 


East Chicago, Indiana 





NEW YORK e CHICAGO e@ PHILADELPHIA @ ATLANTA @ FONTANA, CALIFORNIA @ DETROIT e CLEVELAND e PITTSBURGH e HOUSTON 
CATASAUQUA, PA. e SAND SPRINGS, OKLA. e CASPER, WYO. e ODESSA, TEXAS e LOS ANGELES e EDGE MOOR, DEL. e TULSA e SAN FRANCISCO 
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How Oil Men See Supply-Demand Picture 


There should be no shortage of heating oils as the industry pre- 
pares to meet the demands of another heating season. 

And the concentration on distillate production, plus refinery cut- 
backs, should bring the touchy gasoline stocks picture into balance. 


A spot check by NPN reveals 
what is happening in the nation’s 
major refining areas: 

e Several Atlantic Coast re- 
finers plan to increase the per- 
centage yield of distillates by as 
much as 2% over last year to 
meet the cold weather demand. 
But cutbacks will be retained, 
which should help ease gasoline 
stocks. 

e Many Gulf Coast refiners 
are worried about increased runs 
at some plants along the Gulf. 
They fear the increased gasoline 
production will weaken the 
market. 

e Refiners on the Pacific 
Coast still are rolling along at 
100% capacity, with no pros- 
pects of cutbacks. 

e There is plenty of heating 
oil and gasoline in the Midwest 
and oil men there may face a 
weak market. Some refiners are 
complaining of high stocks and 
a low market for residual. 

There was only a 76-day supply 
of distillate fuel oil primary stocks 
at the end of August this year, com- 
pared with 91 days at the end of Au- 
gust last year. 

The distillate stock buildup during 
the week ended Sept. 3 amounted to 
about 2.5 million bbl. Moderate in- 
creases also were shown in kerosine 
and fuel oil stocks, while gasoline 
stocks declined only 260,000 bbl. 

Crude runs to stills at domestic re- 
fineries (6,946,000 b/d) remained 
about the same as the previous week 
(6,955,000 b/d). Small increases 
were posted for refinery output of 
gasoline and kerosine, while minor 
declines were shown for distillate and 
residual fuel oil output. 

Finished and unfinished gasoline 
stocks at the end of August amounted 
to 44 days’ supply, compared with 42 
days a year earlier. Kerosine stocks, 
sufficient for 92 days, were down 
from 109 days’ supply at the end of 
August, 1953. Residual fuel oil stocks 


rose from 32 days’ supply last year 
to 36 days’ supply at the end of Au- 
gust this year. 


ATLANTIC COAST 


Although East Coast refiners report- 
ing are maintaining crude run cutbacks 
made earlier this year, most of them 
look for an increase in heating oil pro- 
duction to meet the demands of the 
coming heating season. This means the 
yield of heating oils will be upped at 
many plants along the Eastern Sea- 
board. 

Esso Standard Oil Co. is maintain- 
ing the 18,000-b/d cutback put into 
effect last July and is operating at 
77.4% of capacity. Sinclair Refining 
Co., still holding to 20,000 b/d in 
cutbacks imposed in June and July, 
is running at 90% of capacity com- 
pared with 97% last year. 

Reviewing the general industry situ- 
ation, Charles J. Hedlund, Standard 
Oil Co. (New Jersey) economist, 
says the position of gasoline stocks 
east of the Rockies has improved con- 
siderably from a few months ago— 
stocks have dropped from 20 million 
bbl. over last year to about 12 million 
bbl. above the year-ago figure. 

Hedlund says gasoline stocks can 
be kept down without too much 
trouble, but warns that the industry 
easily can get back into the oversup- 
ply “hole” if high gasoline yields con- 
tinue. 

Heating oil stocks, Hedlund adds, 
are in a good position, possibly even 
a bit low. He predicts the industry 
will need a higher yield of the mid- 
dle distillates during the coming 
months to meet the demands of a 
normal winter and “the higher the 
better, because that will avoid over- 
production of gasoline.” 

The Jersey economist figures an in- 
crease in heating oil yield of 1% or 
2% over last winter should meet an- 
ticipated needs. 

Residual stocks in the East are 
about right, he says, and a firm mar- 
ket should be ahead. 


September 15, 1954 + NATIONAL PETROLEUM NEWS 


A check with East Coast refiners 
brought these individual comments 
on the price and supply situation: 

e “Developments this winter will 
determine the price picture. With 
normal or colder than normal 
weather, heating oils prices should be 
firm. 

“Unless gasoline yields are adjusted 
downward, prices for that product 
may weaken. The industry has the 
capacity to run gasoline prices into 
the ground unless those adjustments 
are made. 

“An increase in heating oil yields 
and a corresponding reduction in the 
production of gasoline should solve 
the price problem.” 

e “It is too early to tell what will 
happen this winter, but there should 
be no important price changes in any 
product.” 

e “Heating oil stocks now are 
about right. But with normal weather 
this winter, the industry will need an 
all-time high of distillates and will 
have to “hump” to get it. Indications 
are that, in order to meet the demand, 
heating oil yield this winter will have 
to be at least 2% higher than the 
23% of total crude runs given over 
to those products a year ago. 

“Prices are about as low as they 
can be, and there should be no major 
changes this winter.” 


MIDWEST 


The only bright spot in product price 
picture as far as Midwest refiners are 
concerned is heavy fuels. Consensus 
of trade reports is that No. 6 fuel 
prices will “have to” advance another 
25¢/bbl. to relieve present tight open 
market conditions. 

Present outlook on gasoline and 
light fuels, for most part, is gloomy. 
But one large refiner said prices for 
No. 1 and 2 fuels in District 2 could 
firm up by 0.25¢/gal. to 0.375¢/gal. 
before end of January. No one, he 
said, expects another warmer-than- 
normal heating season (degree days 
last winter ran approximately 10% 
below normal). With stocks equal to 
last year, a normal winter in the cen- 
tral states spells a comfortable supply 
and demand situation. Colder than 
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normal weather points toward snug- 
ness in this area. 

Basically, of course, refining ca- 
pacity in excess of current product 
needs is behind price and marketing 
problems. If prices for light fuels are 
boosted 0.5¢/gal. to “stop the Plat- 
formers,” as One refiner put it, light 
fuel yields will be increased. 

Some say the Gulf Coast already is 
swimming in kerosine, while high 
stocks at Great Lakes Pipe Line ter- 
minals are bringing discounting on 
No. 1 and 2 fuels in amounts up to 
0.25¢ off delivered cost prices. 

Jobbers meanwhile, are either tak- 
ing advantage of these discounts or 
are not doing anything toward filling 
their bulk tanks in the chance that 
distillate prices might ease unsea- 
sonally as gasoline did this past sum- 
mer. 

As for gasoline, the lowered crude 
runs during August had little effect 
on top-heavy gasoline supply condi- 
tions in the central states. Refiners 
say such key cities as Kansas City, 
Des Moines, Chicago, Omaha and 
Minneapolis are as bad as ever. With 
discounts at Great Lakes Pipe Line 
terminals perhaps even a bit worse 
since Labor Day, one refiner has au- 
thorized area supervisors in the cen- 
tral states to adjust jobber gasoline 
prices on a local basis. This refiner 
said his move was “absolutely neces- 
sary” to halt the gallonage loss to 
brokers. 

Even with lower seasonal gasoline 
yields, the gasoline oversupply situa- 
tion generally is expected to be part of 
the Midwest picture for several 
months with severe retail price wars 
a definite possibility. 

But in the face of all this, one im- 
portant supplier sees present Group 
3 gasoline prices holding all winter 
and even improving in the spring. 
This refiner, however, in past several 
months, has met “local competition” 
quickly and has shown less tendency 
to “hold an umbrella” over a market 
than formerly. 

Crude oil still is reported moving 
in the open market at below posted 
prices—the only way it can move on 
a spot basis, according to one large 
refiner-producer. 

Independents’ Outlook—Two inde- 
pendent refiners in the Great Lakes 
area foresee a strong market for burn- 
ing oils this winter, but their opinion 
is split on heavy fuel oils. For gaso- 
line, One predicts the market “will be 
soft,” while the other looks to cut- 
backs in crude runs to keep gasoline 
“in a_ relatively healthy position.” 
Here is what each of the Michigan 
independents had to say: 
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e “Crude runs now are about the 
same as last year and the company’s 
refinery is running at 80% of capa- 
city. There have been no cutbacks in 
crude runs so far. Demand in the 
company’s marketing area has ab- 
sorbed all the product that was on 
hand. 

“No. 1 and No. 2 furnace oil stocks 
are short and the company is on the 
buying market in order to meet an- 
ticipated demand. If sufficient product 
isn’t available on the open market, 
crude runs will have to be stepped up 
to handle the demand. 

“Residual stocks are high and the 
company is trying to find new mar- 
kets for the surplus. If crude runs 
have to be upped to provide heating 
oils, the residual position will become 
worse. A step-up in crude runs now 
is not economical for that reason. 

“Failure to be low on some large 
residual bids brought on the current 
poor residual outlook. 

“Gasoline will be in good balance, 
with output taking care of winter de- 
mand and the seasonal build-up stocks 
next spring. There will be no excess 
of gasoline next spring. 

“The heating oil market should be 
reasonably firm and crude cutbacks 
in the months to come will hold gaso- 
line in a reasonably healthy position. 
But the residual market in the com- 
pany’s area probably will not be 
strong because of cutbacks in indus- 
trial activities.” 

e “We are tailor-making our crude 
runs to meet gasoline demands. Even 
so, the gasoline market probably will 
be soft, with burning oils and heavy 
fuels moving into a strong position. 

“Currently, crude runs are enough 
iower than last year to make us very 
unhappy. The company’s refinery is 
operating at far below maximum.” 


SOUTHWEST-GULF COAST 


Though refinery runs have been 
creeping up steadily along the Gulf 
Coast, some Southwest and Gulf re- 
finers are maintaining cutbacks. Mid- 
Continent Petroleum Corp., which 
made its initial cuts last October, is 
running at about 75% of capacity. 
Suntide Refining Co. at Corpus 
Christi, Tex., has sliced 10,000 b/d 
off the total capacity of its new 35,- 
000-b/d plant. Pan Am Southern 
Corp. is maintaining a 10% cut made 
in July at New Orleans. Humble Oil 
Refining Co. is operating at 80.5% of 
capacity following July cutbacks of 
about 15,000-b/d. 

Here is the way some of the large 
Southwest refiners see the industry’s 
supply-demand picture: 

e “There is no reason for increas- 


ing refinery runs at this time. The ap- 
parent trend to up operations at the 
Gulf Coast is a great danger to the 
industry. If the winter is normal, gas- 
oline could be a problem as stocks 
continue to climb. 

“Early spring may bring higher 
prices for distillates than for gasoline 
if the coming winter is a cold one. But 
the current distillate picture does not 
warrant an increase in runs, since 
stocks are sufficient to take care of the 
initial demand that will come as the 
distillate season starts. 

“Residual should be one of the 
strongest products this fall, with 
prices likely to climb to the $1.35- 
$1.45 bbl. level. Prices for residual 
probably would go higher than this, 
but for one reason—users would start 
converting to coal.” 

e “Rumors that some Gulf Coast 
refiners are increasing crude runs are 
disturbing. The Gulf Coast gasoline 
supply situation barely is in balance. 
Any increase in stocks could throw 
the market out of line again and re- 
cent price advances would be lost. 

“Increased runs to produce more 
distillate are not justified now, since 
stocks are adequate. There is no short- 
age of distillates for early trading, 
though some sellers may be holding 
their present stocks hoping for an in- 
crease in prices. 

“Prices for No. 2 fuel may be 0.5¢ 
gal. higher by December than they 
are now.” 

e “The No. 2 fuel picture could 
become acute fast. The company is 
oversold through January of next 
year. 

“Present conditions in the gasoline 
market do not warrant increased 
crude runs by refiners. The company 
has a normal supply of gasoline on 
hand for daily operations—about 1.25 
million bbl. A year ago the company’s 
stocks stood at 1 million bbl., but de- 
mand has gone up since then. In July 
of this year, the company was holding 
2 million bbl. of gasoline. To increase 
runs at this time would increase gas- 
oline stocks and leave a dangerous 
surplus. 

“If gasoline stocks do get out of 
hand again through increased produc- 
tion the only thing that can result 
is price reductions. 

“Distillate and residual prices this 
winter should be firm, with No. 2 fuel 
probably selling at least 0.5¢ gal. 
higher than the present price.” 


PACIFIC COAST 


On the West Coast, two major re- 
finers report that they are operating 
at close to 100% capacity. Neither 
cut back runs during July. 
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Union Oil Co. said its July crude 
runs averaged nearly 160,000 b/d, 
while the average for the first seven 
months of the year came to 148,000 
b/d. This was 5,000 b/d higher than 
the figure for the comparable period 
last year. 

Union disclosed that it is operating 
its four plants at between 90% and 
95% of capacity (although a com- 
pany spokesman pointed out that “ca- 
pacity” depends on how refinery units 
are classified. “Under our present 
refinery operational policy, we could 
run a little more,” he said). 

“We feel that the outlook is con- 
siderably brighter now than it was 
a few months back,” said the spokes- 
man. “Demand is beginning to make 
a better showing now. We believe in- 
ventories will decline from now until 
the end of the year largely because 
of reduced refinery runs and lower 
imports.” 

Although bunker fuel oil is ex- 
pected by Union to be in a slight sur- 
plus as a result of current refining pro- 
cesses, the company expects to be 
able to sell more of the heavy product 
than it can make next year. The rea- 
son is that new refinery units to be 
placed on stream then will permit 
manufacture of a higher percentage 
of light products. 

Union Vice President Harold W. 
Sanders believes that fuel oil may be 
kept as charging stock for its new 
coking plant (now under construction 
near Santa Maria, Calif.) rather than 
being dumped. What’s more, he fa- 
vors storing residual as a defense 
measure in preference to dumping. 

As for price, Sanders says, “I don’t 
see anything in the offing to upset the 
price structure. As long as crude re- 
mains firm, there shouldn’t be any- 
thing to worry about. It seems to me 
that the industry has matured in the 
past few months.” 

Referring to the West Coast gaso- 
line price picture, he observes that 
“there are still some novices who 
don’t understand that price doesn’t 
affect consumption.” 

A Richfield Oil Corp. spokesman 
says the company’s crude runs cur- 
rently are averaging 5.5% above the 
September, 1953 level. “We are run- 
ning at full capacity to make up for 
losses resulting from the fire in July 
at our Watson refinery,” he said. 

A top marketing executive of one 
West Coast major reports that supply 
and demand are “pretty well in bal- 
ance” for gasoline and distillates and 
should continue to be through the end 
of the year. Steady population growth 
in the Far West helps demand, he 
added. 





Shut-in Capacity Up, IPAA Says 


A 70,000-b/d decrease in av- 
erage domestic crude production 
in 1954, coupled with a produc- 
tive capacity increase of 300,000 
to 400,000 b/d, will push shut- 
in capacity to about 1.7 million 
b/d, estimates the Independent 
Petroleum Assn. of America. 

H. B. Fell, chairman of IPAA’s sup- 
ply and demand committee, made that 
statement at an Interstate Oil Compact 
Commission meeting last week-end in 
Omaha. Fell estimated 1954 domestic 
crude production would fall to about 
an average of 6.4 million b/d with 
1954 crude oil productive capacity 
averaging about 8.1 million b/d in 
the US. 

The domestic industry cannot con- 
tinue to expand while carrying in- 
creasingly large idle capacity, if im- 
ports continue to supply more than 
one million b/d of the U.S. market, 
Fell warned. 

Other highlights of the report: 

e Oil inventories have continued at 


pumping fuel. 





Mower Powers Gasoline Pump 


Hi Socony-Vacuum dealer John Hall (left) of Bell Ray Station at Baldwin, 
Long Island, N. Y., uses a power lawn mower to operate his gasoline 
pump, put out of commission when a hurricane knocked down electric lines. 
Customer Norman Andersen is at right. Other dealers, similarly stricken, 


used power from jacked-up autos. Ray Lewis of Sea Girt, N. J., used 
the power mower idea last winter when a storm knocked down wires, 


doubling his day’s gasoline sales volume as the only Sea Girt station 


a relatively high level. As of Sept. 1, 
stocks were approaching 760 million 
bbl., about 25 million bbl. above last 
year and more than 16 million bb! 
higher than an earlier IPAA estimate 

e Imports of crude oil and refined 
products have stayed about the same 
as 1953, and the outlook for the next 
three months is for a slight increase 
over the same 1953 period. Increases 
are expected in the East of California 
markets, where oversupply has been 
most serious, Fell said. 

e Domestic production from June 
through August was about 5% below 
that period in 1953. 

The outlook for the next three 
months is moderately encouraging, 
said Fell, assuming (1) total domes- 
tic and export demand is above last 
year but 1-2% below the IPAA May 
forecast, (2) total stocks by Nov. 30 
are no higher than last year, (3) com- 
panies follow scheduled imports as re- 
ported to the Texas Railroad Com- 
mission. 
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PRICE SIGN at parking lot entrance advertises gasoline at 
21.8¢ gal.—below the tank wagon price for regular 


x 


ee 


SUPERMARKET SHOPPERS park their cars where Best’s gasoline pumps are handy. Onl 


y gasoline and motor oil are sold 


VOLUME for both ow 
promises to become larger as more pumps are added 


Gasoline at Supermarket—and at Cut Price 


A Philadelphia grocery chain 
is getting into the gasoline busi- 
ness and it may mean war in the 
“City of Brotherly Love.” 

Best Markets, a Philadelphia super- 
market chain with 20 outlets, is filling 
customers’ tanks with gasoline at a 
price of 21.8¢ gal. (ex. 7¢ taxes). This 
is less than the general 15.3¢ tank 
wagon price for regular-grade to Phil- 
adelphia dealers. 

The full impact of Best Markets’ 
entry into the gasoline business hasn’t 
been felt yet. It is selling at two Phila- 
delphia outlets and its pumps are lo- 
cated in large parking lots at the two 
stores. But there are rumblings of a 
price war if the service expands and 
one large private brand station opera- 
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tor in Philadelphia says “it won’t be 
long.” 

Best started selling at the new price 
Sept. 1, when the company is said to 
have closed a contract involving a 
minimum of 1 million gal. Gasoline 
and motor oil are available at the gro- 
cery parking lots—no other oil prod- 
ucts and no services are being offered. 
Although the pumps are located a 
considerable distance from the street, 
curb signs advertise “5 gal. for $1.09.” 

Some trade sources see a 15 million- 
gal. annual potential for Best should 
all of the chain’s outlets get into the 
act. This would be larger than the 
city’s big hotly contested taxicab ac- 
count, said to involve more than 10 
million gal. 


But more than the loss of gallonage, 
other Philadelphia retailers fear that a 
new “disrupting” supply contract has 
been closed that will unsettle the mar- 
ket for at least its reported one-year 
term. 

A major company reportedly is sup- 
plying Best. 

In order to retail regular-grade at 
a price 0.5¢ gal. below the price most 
stations are paying wholesale, it is un- 
questionable in the trade that the gro- 
cery chain has a purchase price that 
compares favorably with existing con- 
tract prices to jobbers. According to 
unconfirmed sources, Best Markets is 
paying a price of “about 2.8¢” below 
tank wagon for gasoline, delivered by 
trailer-load, to its parking lots. 
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How much 


are Standard’s 
owners paid? 


75 years ago one of the companies from which Standard Oil 
Company of California grew was formed by five men. In those 
days smaller communities and simpler needs could be served 
by concerns owned by one man or a small group. They fur- 
nished all the money—they kept all the profit, too. But the 
West grew tremendously, and we’ve grown up with the West. 
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Today, no One man could pay for all the oil fields, 
refineries, and other equipment Standard needs to 
serve you well. These investments are shared among 
Standard’s 112,000 owners. About 97% of these 
shareholders are private individuals like you—in- 
cluding 12,000 Standard employees, our largest single 
group of owners. In addition, 293 schools and uni- 
versities are owners of Standard, along with 224 
churches and religious organizations, 165 hospitals 
and medical groups, and 1889 small and large busi- 
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nesses. These are our sole proprietors—we are 
neither owned nor controlled by any of the Standard 
companies in the East. Like the proprietors of any 
company, these shareholders receive the profits from 
their business. Each dollar they have in Standard is 
now earning approximately 10¢ a year. Only about 
5¢ of this is paid to them in cash. The remainder is 
plowed back into the business to bring you even 
better products and services...to stay ahead of 
competition and keep pace with your needs. 


STANDARD OIL COMPANY OF CALIFORNIA 
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THE INDUSTRY 





Motor Vehicles—Total Will Top 58 Million 


Motor vehicle registrations 
58,000,000 in 1954. 

The estimate, by the Department of Commerce, Bureau 
of Public Roads, is based on reports from state motor 
vehicle registration agencies. Passenger cars will reach a 
total of 48,087,000, a 3.5% increase from 1953. Truck 
and bus registrations are expected to top 10 million for 
the first time, a 2.3% gain over last year. 


are expected to exceed 


Twenty states will register more than a million vehicles, 
with California again first with a total of 5,685,000 and 


New York second with 4,331,000. Pennsylvania is third. 

Largest gains in registrations are indicated in the north- 
eastern states where increases ranged from 4.4% to 1.8%. 
The south showed the next highest gains with an average 
increase of 3.6% over 1953. The western states were up 
an average of 3.0% over 1953 and the north central states 
were up 2.9%. 

For all the states and the District of Columbia, reg- 
istration in 1954 is expected by the Bureau to be an average 
of 3.3% higher than in 1953. 





STATE 


Alabama 
Arizona 
Arkansas 
California 


Colorado 
Connecticut 
Delaware 
Florida 


Georgia 
Idaho 
Illinois 
Indiana 


lowa 
Kansas 
Kentucky 
Louisiana 


Maine 
Maryland 
Massachusetts 
Michigan 


Minnesota 
Mississippi 
Missouri 
Montana 


Nebraska 
Nevada 

New Hampshire 
New Jersey 


New Mexico 
New York 
North Carolina 
North Dakota 


Ohio 
Oklahoma 
Oregon 
Pennsylvania 


Rhode Island 
South Carolina 
South Dakota 
Tennessee 


Texas 
Utah 
Vermont 
Virginia 


Washington 
West Virginia 
Wisconsin 
Wyoming 
Dist. of Col. 


Total 





46,460,094 


AUTOMOBILES 


Registered 
1953 


Percent 
Chang 


TRUCKS AND BUSES 


Registered 
1953 


TOTAL MOTOR VEHICLES 
SS ee 


Percent 

Change 
1954 
1953 


Percent 

Change 
1954 
1953 


Estimated 
1954 


Estimated 
19541 


Registered 
1953 





665,809 
274,228 
354,032 
4,713,917 


496,978 
727,465 
106,994 
1,086,516 


848,514 
219,546 
2,580,313 
1,326,571 


913,272 
724,639 
708,710 
635,225 


228,916 


514,000 
762,000 
108,000 
1,141,000 


1,280,000 

2,498,000 

1,043,111 1,064,000 
381,457 
1,100,898 
205,043 


482,413 
80,634 
154,942 
1,599,201 


220,270 
3,686,921 


713 
198,907 
2,768,470 
684,040 


659,379 
2,907,727 


245,195 
576,477 
223,822 
824,080 


2,626,759 
233,678 
112,743 
885,091 


854,015 
391,184 
1,062,478 
112,471 
169,696 
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193,901 

84,971 
174,782 
790,496 


151,663 
100,927 

26,976 
214,076 


232,889 

84,516 
378,511 
284,180 


212,279 
232,438 
198,774 
180,888 


67,647 
121,131 
179,390 
357,663 


230,011 
175,268 
285,040 

97,259 


149,383 


398,271 
244,511 

85,573 
$12,215 


35,515 
139,852 
83,728 


222,922 


732,687 
58,843 
15,893 

205,630 


197,502 
125,683 
249,040 
50,683 
22,666 


859,710 
359,199 
528,814 
5,504,413 


648,641 
828,392 
133,970 
1,300,592 


1,081,403 

304,062 
2,958,824 
1,610,751 


1,125,551 
957,077 
907,484 
816,113 


296,563 
819,897 
1,421,799 
2,783,122 


1,273,122 
556,725 
1,385,938 
02,302 


631,796 
106,645 
192,228 
1,836,914 


303,096 
4,176,495 
1,257,004 

292,703 


3,166,741 
928,551 
744,952 

3,419,942 


280,710 
716,329 
307,550 
1,047,002 


3,359,446 
292,52 


902,000 
373,000 
541,000 
5,685,000 


672,000 
865,000 
136,000 
1,362,000 


1,122,000 


3,078,000 
1,670,000 
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The estimated registrations for the calendar year 1954 include both privately-owned and publicly-owned motor vehicles, except those owned by the mili- 
tary service. The estimates are based on information supplied by State authorities. Registrations shown for 1953 are from MV-1, 1953. 
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“The Jobber Belongs” 


by ROXTE G. LEE 


PRESIDENT, ALABAMA JOBBERS ASSOCIATION 


“ CCASIONALLY we hear an oil jobber say: ‘I don’t feel that I belong in OIIC 
work.” Well, I learned early what OIIC could do for me, as an independent 
marketer of petroleum products, and I lost no time in getting the tools of the trade 


and putting them to work for Roxie Lee. 


“The fact that oil jobbers are independent business men should provide sufficient 
urge for them to take full advantage of existing public relation facilities, and 
materials, and to use them for promoting the welfare of their own businesses as 
well as a better understanding of the industry 


to which they unquestionably belong. 


“To me, belonging to the oil industry 
means belonging to OIIC and doing 


whatever I can to tell Oil’s story.” 


This is one of a series of personal messages from 
outstanding oil jobbers who are profiting from 
their activity in the program of the 

Oil Industry Information Committee. 

If you would like more information, write: 


AMERICAN PETROLEUM INSTITUTE, 
50 West 5oth Street, New York 20, N. Y. 
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Car Owners Line Up Four-Abreast for 9¢ Gasoline Sale 


@ Motorists line up for “9¢ gasoline” (ex 3¢ tax) at 
Wantagh, Long Island, N.Y., station of Calso dealer 
Edwin Butterworth in Labor Day weekend. With tank 
wagon price 15.9¢, Butterworth emptied his tanks at loss 
to meet 20,000 monthly gallonage required in 5-year 
lease. He operates Ford agency at station (prohibited in 
lease) and has been pumping 12,000-15,000 gal. a 


month. Since two-day sale, he has raised price, and has 
been selling at 50,000-gal.-a-month rate to motorists who 
“want to see the guy who sold 9¢ gasoline.” Dealer is 
supplied by Piping Rock Petroleum Co., Halesite, Long 
Island, which plans “no action” on lease violations. Tok- 
heim pumps ran 14 hours without breakdown. Three 
policemen controlled traffic during sale. 





A primary function and proud accomplishment of our 
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PD: 


engineering staff has been complete customer satisfaction. 


For more than thirty years, the people of Progress have 


sh: : : E = 
served the oil industry with custom designed truck ae 
~ coe me Seam wa WN BES, 


and trailer tanks. Your next tank can be custom designed 








and fabricated by skilled craftsmen if you contact the . 


Progress field engineer in your area. 











MANUFACTURING COMPANY, INC. 


ARTHUR:+ ILLINOIS 
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ANOTHER PROOF 
OF AUTOCAR QUALITY 


Balanced Driving Assembly 


VIBRATION in a motor truck is like an insidious disease. It Send for the Autocar Fact Booklet. 

starts in one place and spreads all over. It results in pre- _" #e*eribes Avtocar’s anti-vibration 
. . . measures and other exclusive fea- 

mature wear, failure of companion assemblies and excessive 


tures which help make Autocar the 
driver fatigue. 


quality truck of the industry. Mail 
Autocar stops vibration before it gets started. A _ the coupon today. 


Dynamic Balancing Unit balances the driveshaft. In addi- 
tion to this, balancing is extended to each unit of the 
driving assembly to assure that driveshaft, crankshaft, 
flywheel and clutch assembly are vibrationless and in 
balance with one another. Autocar even balances the front 
tire, rim and wheel assembly. 


Autocar Division 
of The White Motor Company, 
Exton, Pa. 


Please send me the Autocar Fact 
Booklet. 


Name and Title __ 


Firm Name___ 


AUTOCAR TRUCKS 


AUTOCAR DIVISION OF THE WHITE MOTOR COMPANY 
EXTON, PA. 


Address __ nines 


No. of trucks in fleet 


Type of operation__ 


8) 
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Autocars are sold and serviced throughout the world 
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Your Customers Get 
HIGHEST OCTANE PERFORMANCE 
And up to 40 MILES MORE 
per tankful of gasoline. 


New VEEDOL 10-30 pulls in trafic be- 


cause motorists know it steps up engine 
performance. The reason is that VEEDOL 
10-30 is a refined 100% distilled oil which 


cuts down to a minimum octane-robbing 
carbon deposits ordinary motor oils 
build up. 


VEEDOL 10-30 in the crankcase means 
greater gasoline mileage, too...up to 40 
extra miles per tankful. The reason is /ower 
fluid friction ...\ess oil drag. Quicker starts, 
quieter hydraulic valve action and longer 
engine life are other benefits from this 
Extra High Detergency Motor Oil. Put up 
a VEEDOL display and pull in extra sales! 


TIDE WATER 
=e ASSOCIATED 
OiL COMPANY 


New York Tulsa San Francisco 
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OWlIU-Sinclair Talks Deadlocked 


Sinclair Oil Corp. and Oil 
Workers International Union 
contract negotiators reached an 
impasse last week. 

Here is what happened: 

@ Sinclair declined OWIU’s re- 
quest for a 5% general wage increase. 

@ Sinclair rejected the union plan 
for increases under the Employe 
Benefits Plan. 

@ OWIU rejected Sinclair pro- 
posals to continue the Employe Bene- 
fits Plan without change and to in- 
crease protection under the Group 
Life Insurance Plan. 

In session since Aug. 25, the meet- 
ing recessed after this stalemate was 
reached. In Denver, Vice President 
B. J. Schafer of the CIO oil union, 
who headed the union negotiating 
team, said no further talks with Sin- 
clair are planned until after a meeting 
of OWIU’s Sinclair Nationwide 
Council Sept. 18-19 in Tulsa. 

Schafer said he will report “no 
progress” to the Sinclair Employes 
Group, “then we’ll seek to learn if the 
employes have any further instructions 
for us.” 

OWIU says it has prepared extensive 
research data in support of its argu- 
ments with Sinclair, claiming that 
Sinclair’s profits were 20.6% higher 
in the first half of this year than in 
the first half of 1953. 

Sinclair issued two statements to 
employes, one covering wage talks and 
the other discussing employe benefits 
and insurance. 

Economic Review—In the first, the 
company says, it reviewed for wage 
negotiators the economic situation in 
the oil industry and the Sinclair 
companies. Sinclair reminded the 
union that “the highly competitive 
nature of this industry creates cost 
structures which must be kept in 
delicate balance—a balance which 
could be upset quickly and seriously 
by disturbing any single item of the 
numerous cost factors. 

“It was demonstrated that right 
down to the present moment Sinclair 
wages, like those of other petroleum 
companies, have advanced far more 
than in the other major industries. 
Even more significant is the fact that 
Sinclair employes stayed in the fore- 
front as petroleum wages advanced. 

“The over-all result is that the earn- 
ings of Sinclair employes have more 
than kept pace with the nation’s 
economic development. 

“On the competitive side, it was 
pointed out that to raise Sinclair 


wages would result in an imbalance 
that might impair the company’s com- 
petitive position. This in turn would 
affect the economic welfare of Sin- 
clair employes, whose interests are 
related directly to the company’s 
economic health and growth.” 

Plan Lauded—In its discussion of 
the Employe Benefits Plan, Sinclair 
says it told OWIU that the Sinclair 
plan “is among the most favorable 
in the entire petroleum industry in 
terms of benefits and contributions.” 

Sinclair offered to continue the 
plan without change “and at the same 
modest employe contribution rate, 
even though the cost of the plan has 
proved to be considerably higher than 
originally estimated.” 

But OWIU insisted on greater bene- 
fits, which would have substantially 
increased the company’s heavy cost 
burden, assert management spokes- 
men. 

Sinclair says it offered to increase 
protection under the Group Life In- 
surance Plan to one and a half times 
the annual base pay, including $1,000 


in free insurance, at present employe 
contribution rates. 

Also, the company says, it proposed 
that “the Group Life Insurance pro- 
gram for employes attaining age 65 be 
placed on a realistic basis by gradually 
reducing insurance coverage to an 
amount equal to 50% of annual base 
pay.” 

The idea was that “these proposals 
would have the effect of furnishing the 
substantial life insurance to the em- 
ploye when his obligation to provide 
protection to his beneficiaries is 
greatest.” 

Sinclair is the only oil company 
having a “company-wide” contract 
with OWIU. 
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how to lick 


WINTER DAMAGE 


to your engines 


SUMPLE PLUG-IN TO 
ELECTRICAL CurRenT FO 


$ —= 
ONE-WAY VALVE PREVENTS INTER. Ge 


FERENCE WITH CIRCULATION 
WHEN ENGINE IS RUNNING 











INTO WEATER . 


By keeping engines warm at night, KIM Hotstart eliminates 
cold starts, the cause of most winter repair bills. Along 
with quick, easy starting, KIM Hotstart saves warm-up 
time, reduces fuel consumption, aap battery life, elim- 


inates necessity o 


heated terminals. 


KIM Hotstart is a light-weight 
electric pre-heater that is plugged into 
the electric circuit at night. It draws 
off cold water from the engine, heats 
it and circulates it through the engine. 
Easily installed; four sizes to fit any 
gas or diesel engine. Sold and installed 
by leading automotive suppliers. Write 


pre-heater for literature. 


--efor gas and KIM HOTSTART MFG. CO. 
diesel engines w. 917 Broadway, Spokane 1, Washington 
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OIC Charts 1955 Expansion Plans 


Recruitment and indoctrina- 
tion of a “truly effective” vol- 
unteer force to establish fully 
staffed, functioning committees 
in every community of 3,000 or 
more population and the expan- 
sion of the school program are 
two of the 10 points in the Na- 
tional Oil Industry Information 
Committee’s plans for 1955. 

The 10-point program was approved 
at its meeting last week in Chicago. 
At the same time, the OIIC recom- 
mended a reduction in its budget for 
1955. This year’s budget was 
$3,223,000. The new budget will be 
presented to the API executive board 
at White Sulphur Springs Sept. 28-29, 
later to the API’s public relations 
committee, and finally to the API 
board of directors in November. 

Expansion of the school program 
will be emphasized in larger cities and 
metropolitan areas. Materials will be 
revised and supplemented by a new 
text on economics and the revised 
“Careers” booklet. 

Another point is the development 
of an_ effective dealer program. 
Supplying companies will be asked to 
push OIIC films and publicity among 
their dealers. In addition, a public 
relations firm will launch a program 
“that will enlist the support and co- 
operation of dealers not only during 
Oil Progress Week but also through- 
out the year.” 

Other points in the 1955 program 
are: 

—Further development of the em- 
ploye indoctrination program. 





BARRETT automatic 
Filling and Crimping Equipment 
for handling greases and other 

viscous fluids. 

@ No operator required. 

@ 100% air operated. 

Fills, seals, stamps and counts lug 
cover pails. Output of 15 pails per 
minute. Write for details on installa- 
tion to meet your requirements. 


BARRETT 


Wanufacturing Co. 
P. ©. Box 8096, Houston 4, Texas 





—Continued emphasis on advertis- 
ing and film activities. 

—June, designated as Press Month, 
is to be used by local committees to 
promote good relationships with local 
editors, radio and television station 
managers. 

—More women will be recruited 
from oil companies for OIIC work. 

—The use of the portable exhibit 
for county fairs will be expanded. 

—More people will be trained to 
present the “Magic Barrel.” 


Sohio Offers New Fuel 
With Boron Additive 


Standard Oil Co. (Ohio) is intro- 
ducing its new premium-grade gas- 
oline this month in five Ohio cities, 
and will follow with statewide distri- 
bution. 

The new fuel, called “Boron Su- 
preme,” replaces “Sohio Supreme” 
as Standard of Ohio’s premium gas- 
oline. It will sell at the same price, 
22.9¢ (ex 7¢ state and federal taxes). 

A combination of boron and alkylyd 
lead additives mixed with the gasoline, 
Sohio claims, improves mileage and 
engine performance. The boron, Sohio 
says, acts as a scavenger which cleans 
engines, gives better valve seating 
and eliminates pre-ignition knock by 
preventing formation of carbon de- 
posits. 

Tests with a fleet of Sohio auto- 
mobiles on the Pennsylvania Turnpike, 
showed that Boron Supreme boosted 
mileage an average of 16 miles per 
tankful, and improved pickup, power 
and engine performance in two out 
of three cars, Sohio reports. 


Oil Flowing Through 
Harbor Products Line 


Harbor Products System, an oil 
products pipe line providing a direct 
connection between refineries in the 
Philadelphia area and markets in the 
New York City area, is in operation. 

Gulf, Sinclair and The Texas Co. 
feed products into the line from Phila- 
delphia_ refineries. When the line 
reaches Linden, N.J., near New York, 
it splits and goes to New York harbor 
terminals of each of the three com- 
panies. The system also connects with 
Buckeye Pipe Line Co.’s new products 
system going into northeastern Penn- 
sylvania and upper New York State. 


Harbor Products was built and will 
be operated by Sinclair Pipe Line Co. 
as agents for its owners: Gulf Refin- 
ing, Sinclair Pipe Line Co. and Texas 
Pipe Line. Harbor Products was cer- 
tified by PAD as a defense facility 
and is a common carrier. 


INDUSTRY BRIEFS 


More than three-quarters of all 
outstanding shares in Deep Rock Oil 
Corp. were voted in favor of an offer 
by General American Oil Co. of 
Texas, to purchase most of Deep 
Rock’s producing leases and royalties, 
its refinery, crude oil pipe line and 
physical marketing properties. Less 
than 2% of the shares voted were 
opposed. 


Canfield Oil Co. has introduced a 
new all-weather, all-purpose 10W-30 
multiweight motor oil. Canfield claims 
savings of up to 15% in gasoline 
consumption and up to 25% savings 
in oil consumption. The oil’s “high- 
detergent, anti-acid, anti-sparkplug 
fouling properties,” assure high per- 
formance, says Canfield. 


Esso Standard Oil Co. has a 40% 
rapid tax write-off grant from the 
Office of Defense Mobilization for 
construction of a $1,770,390 bulk 
terminal at its Baltimore refinery. The 
terminal will store 266,600 bbl. 








For Dealer Training . . . 


Reprints of NPN’s series on 
“How Jobbers Train Their 
Dealers” will be ready for mail- 
ing soon. The reprint describes 
methods used by selected jobbers 
in the East, Midwest and Pacific 
Northwest to train their dealers. 
Jobbers included in the series are 
Manordale Gas and Oil Co., 
Export, Pa. (NPN July 21); 
Gaseteria, Inc., Indianapolis, Ind. 
(July 28); and McKales Corp., 
Seattle, Wash. (Aug. 4) Readers 
interested in obtaining copies of 
the reprints should write the 
NPN Reader Service Dept., 330 
W. 42nd St, N. Y. 36, N. Y. 
Major companies, with training 
problems should benefit from 
the series as much as Independ- 
ents. Prices of the reprints per 
copy are as follows: 

1-10 30¢ 

11-25 25¢ 

26-100 20¢ 

100-500 18¢ 

500-1,000 17¢ 

1,000 Up 15¢ 
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Frees wheels 
for lubrication 
and brake work 


Gives maximum 
accessibility to 
undercar parts 


Relaxes all oh, 


spring 
suspensions 


| 
| 
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New, Economical 


~ @EFRAME PICK-UP LIFT 


Greater accessibility 
Easy-Spot Wheel Grooves for lubrication and repair jobs 


This new lift brings hard-to-reach undercar parts “out in the 
, gg T_ open” for fastest, most profitable service, repairs, lubrication or 
brake work. The rugged Frame Pick-Up Lift meets problems 
imposed by such new car features as automatic transmissions, 
intricate wheel suspensions and low fender skirting. And it’s 
equally efficient for all models of old cars. A great labor-saver 
on repair jobs, the Frame Pick-Up Lift is ideal for lubrication 
and brake work because it relaxes spring suspensions and frees 
the wheels. It will handle practically all cars without using 
adapters. Simple adapters are furnished for unusual frames. 


— « Engineered and manufactured by 


i ROTARY LIFT Co. 
Positive Grip Pick-Up Pads ; 1062 Kansas, Memphis, 2, Tenn. 
Write for catalog and prices 
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ULTRA START—8 group sizes 
—premium quality, high profit line. 
Exclusive new EXIDE LEVELEX 
for seasonal control of electrolyte 
level increases power in winter 
. . . increases resistance to summer 
overcharge. And now water is nor- 
mally needed only 3 times a year. 


SURE START—11 group sizes—Built to rigid 
quality standards but priced to compete with other 
original equipment-size batteries. The Sure Start 
line has been Exide’s reputation builder through 
the years. 
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HYCAP-XD—4 group sizes—new, all 
purpose, extra duty line for cars, boats, Y f S 8 | g T i | N 
trucks and tractors. Many premium fea- 4 


tures including the EXIDE LEVELEX for 


seasonal control of electrolyte level. 
Water is normally needed only 3 times 


a year. 


? 
at Exide all good for you... all 


aimed at making the Exide franchise the best 
and most profitable in the business. Find out 
all about the new profit opportunities Exide 
offers you. Get in touch with Exide today. 


, 
STARTER — 4 dred. sons — newly: Exide AUTOMOTIVE DIVISION 
designed line in the low-price field. A THE ELECTRIC STORAGE BATTERY COMPANY 
real EXIDE bearing the EXIDE nome! Philadelphia 2, Pa. 
Built to make sales and profits .. . 
bait te give: ints, dapeidebls Exide Batteries of Conada, Limited, Toronto 
service. Fully guaranteed. “Exide, Ultra Start, Hycap, Startex” T.M. Reg. U.S. Pat. Off 


Exide’s complete line includes 13 additional types of batteries for gasoline and 
diesel heavy duty trucks, buses, tractors and off-the-highway equipment. 


September 15, 1954 + NATIONAL PETROLEUM NEWS 





STATIONS 





FROM THE AIR, the spaciousness of the station area is evident. Plenty of room is 
provided for parking and maneuvering by motorists entering and leaving 
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How Phillips 


Phillips Petroleum Corp.’s six 
service stations on the Turner 
Turnpike in Oklahoma set some 
“style notes” for turnpike out- 
lets: 

e Plenty of glass for maxi- 
mum visibility and customer 
appeal. 

e Easy visibility from the 
road, with long deceleration 
lanes for approaching cars. 

e Separate service facilities 
for passenger cars and trucks. 

e Lots of room for maneuver- 
ing and parking. 

The list of new turnpikes is grow- 
ing as more through roads are built 
between population centers to handle 
increasing traffic. 

Phillips’ experience during 18 
months of operation on the 102-mile 
stretch from Oklahoma City to Tulsa 
serves as a guide for oil marketers in 
solving special turnpike station prob- 
lems. 

Each turnpike authority establishes 
certain basic services that have to be 
provided by the station designer. 

The Oklahoma Turnpike Authority 
wanted 24-hour stations to provide 
auto and truck service, restaurant 
facilities and pick-up service for 
motorists stranded on the road. The 
authority rejected the idea of service 
facilities between traffic lanes, but left 











Serves the Oklahoma Turnpike 


a wide range of freedom with refer- 
ence to design details. 

Here is how Phillips met those 
requirements: 





STATION SITES 


A spot near Stroud, Okla., was 
chosen for the large midway unit, 
which became after final planning a 
station-restaurant combination on the 
south side of the pike and a service 
station unit on the north. Four other 
sites were picked at Heyburn and 
Wellston on the north side and 
Chandler and Bristow on the south. 

Final location of the sites was made 
on the basis of good visibility, relation 
to interchange locations, service access 
roads (for tank trucks and other 
supplying traffic), utilities, right-of- 
way availability and other factors. 
The big points were visibility and rela- 
tion to present and future interchange 
plans. 

Essential was at least one mile of 
clear visibility to the approach of each 
location and ease in getting in and out 
of the service areas. 


LAYOUT AND DESIGN 


Roads leading to and from the ser- 
vice areas are constructed so the force 
of gravity is used to favor the pike 
patron. Deceleration lanes leading off 
the pike are graded uphill, but the 











TURNER TURNPIKE moves in a diagonal line across, Oklahoma, connecting Okla- 
homa City and Tulsa, two of the state’s principal population centers 





ISLAND SHELTER for attendants and MODERN DESIGN was carried out in all the station and restaurant units. Sales rooms 
floodlights mark the station's layout are attractively arranged and well lighted to draw pike motorists 
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STATIONS 


lanes leading back into the stream of 
traffic are downhill to help motorists 
pick up speed. 

Trucks and passenger cars are 
separated at the service area entrance 
and directed by signs to their respec- 
tive islands. Passenger cars take the 
direct route to the front pump islands, 
while truck lanes lead to the rear of 
the main buildings and a separate 
island. 

Eight pumps set on two pairs of 
tandem pump islands serve passenger 
cars through remote control pumps. 
The islands are in full view of the 
approaching motorist to provide a 
prominent target. A_ shelter for 
attendants is provided in the island 
area. 

The service station offices and single 
service bays have been located so the 
distance to the present islands and all 
future islands, if they are installed, will 
be approximately 75 ft. This was 
done by laying out island locations 
on the edge of an imaginary circle with 
the building as the center. 

Trucks are served at a single island 
dispensing regular gasoline and Diesel 
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fuel. Liquefied petroleum gas is 
provided at both the Stroud units, with 
provisions for future installations at 
other locations. 

The entire service area is lighted 
with mercury vapor floodlights. The 
island area is provided with concen- 
trated, high-intensity lighting. 

Combination service-station-restau- 
rants were placed as close to the pike 
as possible to avoid isolating the ser- 
vice area from turnpike traffic. 
Restaurants are given a prominent 
location with relation to the approach 
lanes. Extensive use of plate glass in 
the station-restaurant buildings pro- 
vide an attractive appearance from the 
outside and an excellent view of the 
turnpike for customers. 


ECONOMY PLAYED PART 


Construction materials were selected 
for low maintenance cost. Native 
sandstone provides local atmosphere 
and free use of glass gives top visi- 
bility. Interior colors, drapes, pic- 
tures and other furnishings were 
selected to fit in with early Oklahoma 
history and tradition. 


(N 





monthly 








will be published 


beginning in November 








pus! 


A new feature in turnpike design is 
the pedestrian overpass at the central 
unit near Stroud, which was built in 
place of the tunnel originally specified. 

Economy of construction was a big 
factor in the decision, but Phillips 
says public acceptance has been good 
because of day and night visibility and 
convenience. 

All station layouts provide for 
future growth. The number of 
islands for trucks and passenger cars 
or the present fuel delivery rate may 
be increased by adjustment in present 
equipment. Additional service bays or 
restaurant capacity may be provided 
when customer demand justifies it. 

Transport delivery of gasoline, 
LP-gas and Diesel fuels may be made 
either from the rear service area or 
the pike proper. All service areas are 
accessible by secondary roads for the 
convenience of local residents. 

Running the show for Phillips on 
the Turner Turnpike combined market- 
ing-engineering project were Clarence 
F. Reinhardt, technical representative 
in the engineering department and 
Glen Ames, Tulsa division manager. 


t 
wie 


in the new monthly NPN 
INSURES ADVERTISING 

in its first issue 
extraordinarily high 
attention 

and readership 

















NATIONAL PETROLEUM NEWS * 


NOVEMBER ADVERTISING FORMS 


CLOSE OCTOBER Ist 


330 WEST 42ND STREET, NEW YORK 36, NEW YORK 
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HOSE = | J wa 
Chat rpat a 


TO FIT ANY PLAN—IN ANY DESIRED COMBINATION OF INDIVIDUAL REELS 


ih 


HIGH va, LOW PRESSURE a: 
CHASSIS LUBE GEAR LUBE a Oil WATER 


—With Lubricant Supoled By Powerful U. S. a Systems 


With Grease Drums in Separate Lube Room Where Separate Lube Room is not Available 


Write for Descriptive Literature 


AIR COMPRESSORS * HYDRAULIC LIFTS * LUBRICATING EQUIPMENT 


UNITED STATES AIR COMPRESSOR CO. 


5300 HARVARD AVENUE + CLEVELAND 5, OHIO 
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TIRES—BATTERIES—ACCESSORIES 


ae em eee 


Knoch 


ORDER IS CHECKED by Dealer William Knoch (left) as 


Salesman James Haff makes a delivery 


An unrelenting drive by Lake 
Shore Oil Co. of Chicago to sell 
its service station dealers on the 
merits of TBA is bringing in 
business that last year ran about 
$50,000. 


This figure, which does not include 
antifreeze, reflects sales increases of 
244% in tires and tubes, 168% in 
batteries and 216% in accessories 
32 


J. Busch 





F. V. Busch Gerwe 


SERVICE PLAQUE is given by Socony Vacuum’s W. J. 


Gerwe (right) to John (left) and Frank V. Busch 


How Jobber Forged Profitable TBA Trade 


since 1948, Lake Shore’s first full 
year in TBA. Gasoline gallonage last 
year was 7,182,000. 

Lake Shore dealers, now convinced 
of TBA’s profit opportunities, have in- 
creased their TBA-gasoline ratio. 

A few short years ago Lake Shore 
was a Virtual stranger to TBA selling. 

Most of the 38 dealers it supplies 
with Socony-Vacuum products had 
little interest in TBA. Those who 
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did bought from outside sources. 
Before World War II, Lake Shore 
had made a stab at distributing TBA 
but the results were disappointing. 
But when youthful John (Jack) 
Busch, son of Frank V. Busch, Lake 
Shore’s president, returned from the 
service, the company decided that he 
was the man to set up a complete, 
revitalized TBA program. 
(Continued on p. 35) 
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MOHAWK'S 


_ 
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NYLON SUPER CHIEF 


September 


Super strong carcass —all nylon construction. 


Softer ride—greater deflection and 
pliability. 


Completely safe — nylon carcass resists 
cuts, breaks. 


Hi-grade carcass compounds— maximum re- 
sistance to separation and cord fatigue. 


Low-bar design— more sidewall protection. 
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® Diagonal tread siping—reduces noise, 


increases traction. 


To insure full value by providing a tire with 
sufficiently heavy tread consistent with the 
long-life of a nylon carcass, Mohawk offers 
a nylon tire in just one class—the premium 
line Super Chief with extra tread depth. 


THE MOHAWK RUBBER COMPANY 
Plants: Akron, Ohio; Littleton, Colorado 
Export Department: 1775 Broadway, New York 19, N. Y. 
Cable: "MOHAWK" New York 





SS) 
ss “ee | 
Cpa 2 


* 


4 ig oe 


LOS ANGELES 


OENVER 


; ed 


ee td 


| FAIRFIELD 


KANSAS CIT 
tes 
ieee 


ys 


ATLANTA 


MEMPHIS 


that Willard Batteries are FRESH 
when you get them! 


Tough, long-lasting Willard Batteries are made 
in strategically located plants all around the coun- 
try. This is your guarantee that when you buy and 
stock Willard, you’re getting spanking-fresh 
batteries only hours old, and not some that are 
sulphated and half worn out from “‘traveling and 
standing”. 


Willard Batteries are made and built in factories 


designed and operated by specialists to manu- 
facture just one product .. . the best batteries money 
can buy. 


“Factory-fresh” Batteries are just one of the ad- 
vantages the Willard proposition has to offer good 
dealers. Call your Willard Distributors for all the 
facts about the best profit deal in the battery indus- 
try. If you don’t know who he is, write us direct. 


Theres a Willard for every car, tuck, bus ot tractor 


WILLARD STORAGE BATTERY COMPANY 


Main Office + Cleveland 1, Ohio 
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TIRES—BATTERIES-ACCESSORIES 





Effort Pays Off—lIt was a long, hard 
pull but this week Jack Busch could 
look back with satisfaction at a con- 
stantly growing TBA program which 
his supplier considers one of the best 
among its jobbers in the Chicago 
metropolitan area. 

These were the problems confront- 
ing him when he first went out to sell 
his dealers on TBA: 

@ Most dealers were apathetic 
about TBA. They considered it more 
of a nuisance than a source of addi- 
tional profits. 

@ Lake Shore dealers who were 
marketing TBA _ had __ established 
sources of supply and were reluctant 
to make a change. To them at that 
time, Socony-Vacuum’s TBA line was 
almost unknown. 

@ Most of the dealers had inade- 
quate storage and shelving space. 
They could handle a few batteries and 
small accessories but felt the stations 
would become cluttered with mer- 
chandise if they took on any additional 
items or expanded their inventories. 

Jack Busch’s first move was to make 
a careful survey of each station as to 
the dealer’s attitude towards TBA in 
general and Socony-Vacuum in par- 
ticular. 

At the same time, he made an 
analysis, based on gasoline gallonage, 
of the TBA volume each station 
should, and might be expected to 
achieve. With these figures he was 
able to convince most dealers that 
TBA could be a profitable venture. 

Selling Points — With Socony’s 
assistance, two dealer meetings were 
held at which a special sales program 
developed for Lake Shore dealers was 
presented. Emphasis was placed on the 
reasons Lake Shore dealers should 
start buying Mobil TBA. Principal 
points stressed were: 

—The high quality of Mobil pro- 
ducts was already recognized and 
accepted by motorists generally. 

—All of the TBA items were fully 
guaranteed by the supplier and had a 
uniform tie-in with other products, oil 
as well as TBA. 

—The supplier carried a complete 
line of TBA products, competitively 
priced while at the same time affording 
a greater than average gross profit. 

—The dealer had the advantage of 
working closely with a distributor who 
had a deep personal interest in his 
welfare and profits. 

—Lake Shore, as well as Socony, 
would give the dealer numerous mer- 
chandising support. These included a 
sales manual, window displays, pro- 
motional pieces, signs, a TBA model 
stock plan, driveway service plan and 
credit cards. 
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—The dealer also would receive the 
benefit of training programs conducted 
regularly by Lake Shore and Socony, 
national advertising, nationwide ser- 
vice and an “exclusively yours” policy. 

As a result of these meetings, most 
of the dealers were sold both on the 
quality of the products they were being 
offered and the financial potential 
from TBA. Those dealers who were 
handling outside lines of TBA began 
purchasing part of their requirements 
through Lake Shore. Today, all the 
dealers receive the bulk of their TBA 
items through the Busch organization. 

Tires First—The tire line, being the 
most important from a dollar stand- 
point, was launched first, followed 
within a short time by a new battery 
program. 

In both instances, Jack Busch 
worked with the dealers in rearranging 
the station’s physical layout to provide 
adequate storage space and shelving 
for the tires and batteries. His goal 
was to provide each dealer with storage 
space sufficient to maintain a 30-day 
supply, based on the station’s sales 
record. 

In introducing the battery program, 
Lake Shore emphasized the perishable 
quality of batteries and the importance 


of always keeping them freshly 
charged. Storage boards were supplied 
and the dealers were urged to purchase 
charging equipment. 

Stock Control—Tied in with these 
suggestions was a stock control plan 
which assured the dealers of a rapid 
turnover rates and fresh batteries. 

Busch kept his own TBA inventory 
control with a Kardex system which 
lists the monthly sales flow, compared 
with the previous year, for each type 
of tire, tube, battery and accessory. 

Today, Lake Shore's smoothly 
functioning TBA department is oper- 
ated by James Haff, who calls on the 
dealers regularly, visiting each one at 
least once every two weeks. 

The dealers appreciate such assist- 
ance, judging from comment by 
William Knoch of the Plaza Service 
Station at Park Forest, Ill. 

“Without the constant and able 
assistance of Jack Busch and Jim 
Haff,” Knoch says, “I couldn't have 
done any kind of a job on TBA. Their 
sales clinics twice a year—which I and 
all my employes attend regularly— 
merchandising aids and aid in building 
attractive TBA displays are a big help. 
These are mighty important points 
when it comes to TBA marketing.” 





Registered 
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in Wisconsin 


We are 





ASTM 0240-39 
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Serving Industry 
Since 1947 


To all Buyers of Petroleum Products— 


RE: OILS 
FUEL, a DIESEL, VEGETABLE, KEROSENE, GASOLINE 


quipp luate the above oils by the following and 
other standard gt F. ot reasonable prices as follows: 


1. BTU: Using Parr Bomb Calorimeter 


3. VISCOSITY: “Sapelt Viscosimeter 

. At One Temperature 
At Two Temperatures 
. GRAVITY: Westphal Balance or Hydrometer 


. FLASH POINT: — Martins Closed Tester) 


82-46 
. CARBON "RESIDUE: CONRADSON 
D189-46 
. CLOUD AND POUR POINT 


-A , yh credit allowed on eoch sample for which test costs a total 
© aw an Gueteay 68 Guus & S & 
more samples submitted at the some time. 

—— cre for samples delivered at the laboratory, express 


A = of sample — ag soy one quort. — should give nome 
date and tests desired 


W. J. COTTON LABORATORIES 


3530 WEST FAIRMOUNT AVENUE 
MILWAUKEE 9, WISCONSIN 
PHONE: Hilltop 2-3405 


CONSULTING CHEMISTS & CHEMICAL ENGINEERS 


We Maintain A 
Well Equipped 
Laberatory 


$15.00 
$10.00 


$ 5.00 
$ 8.00 


$ 5.00 
$10.00 
$ 8.00 
$10.00 
$10.00 
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Engineer runs pressure drop test on No. 5 Rockwell 
Rotocycle meter measuring high octane gasoline. 


Test Pilot with his feet 


in the new Rockwell test station... a Rockwell contribution to 


Here We Test Meters Under Every Conceivable Operating Condition, Torture And 
Abuse Them To Pre-Prove Their Accuracy And Durability. 


The result? you know for sure that every 
Rockwell meter will precisely measure the liquid 
specified and withstand stresses and strains far 
above any normal expectancy. Just to make sure, 
we built a four-acre proving ground and equipped 
it with every modern device for meter testing. 
Here Rockwell engineers can put their many 
years of meter making experience to work 


Aerial view of 
new Rockwell 
testing station 
equipped with 
every facility 

for meter proving, 
research 

ond development. 


subjecting meters to any and all field operating 
conditions. 

Such exacting research rewards Rockwell meter 
users with a superior degree of meter accuracy 
and performance. We invite you to inspect this 
unique testing plant which is unequalled any- 
where in size, equipment and scope of operations. 
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Storehouse for better meter performance Five 
large storage tanks are provided to permit testing meters 
on gasoline, fuel oil, bunker “‘C’’, sweet crude and sour 
crude respectively. Loading rack with remote registration 
units at left is used to fill Rockwell tank truck on which 


sy ‘ 


Ss 


. =) 


World’s largest petroleum meter test station 
View of operations area from storage tank level showing 


in foreground the combination of three pumps which 
together permit testing meters at flows of several thou- 
sand gallons per minute. Building in background houses 


truck meters are road tested. indoor proving room, remote registration facilities, tool 


room and maintenance shop. 








on the ground 


better measurement 


Rockwell 


ROTOCYCLE 


The meter with the 
All-Revolving "Flo-Ward” Design 


Rockwell Rotocycle meters have the benefit of an exclusive 
operating principle in which all the working parts revolve 
on ball bearing mounts and turn with the flowing stream. 
The movement is identical to that of an electric motor and 
equally free. This superior construction pays off in speedier 
meter deliveries, less wear and longer mechanical life. A 
full line of models is available for pipeline, loading rack, 
and industrial services. Write for catalogs. 


YOU CAN REALLY RELY ON ROCKWELL 


ROCKWELL MANUFACTURING COMPANY PITTSBURGH 8, PA. 


Atlanta Boston Chicago Dallas Houston NN. Kansas City, Mo. Los Angeles New York Philadelphia Pittsburgh San Francisco Seattle Tulsa 


Canadian Gas & Oil Products Sales: Peacock Brothers, Limited 
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EACH DOT represents a petrochemical plant—either operating, being built or in the planning stage 


Petrochemical Plants—the List Is Growing 


Forty-one new petrochemical plants currently are in the planning 
or building stages in the United States and Canada, and 269 petro- 
chemical plants are in operation, according to the latest survey of 
the petrochemical industry conducted by Petroleum Processing, a 


McGraw-Hill magazine. 

The 41 new plants represent 
an estimated investment of near- 
ly $555 million. In addition, 
34 expansion projects at petro- 
chemical plants, planned or 
under way, total about $175 
million more of new capital out- 
lay. 

“Other highlights of the 1954 survey 
include: 

@ There are now 176 companies 
engaged in the manufacture of petro- 
chemicals in the United States and 
Canada. Of these, 62 are oil companies, 
or oil company subsidiaries, 102 are 
chemical companies and 12 are joint 
ventures between both kinds of com- 
panies. 

@ These companies now have a 
total of 322 plants in operation, under 
construction or being planned. Since 


38 


the most recent survey (in May, 1953) 
44 plants have gone into production 
and 33 new companies have joined 
the growing lists. 

There were 17 plants deleted from 
the previous list because of newer in- 
formation regarding plans or because 
of changes in earlier plans. 

In addition to previous information 
on company names and plant loca- 
tions, hydrocarbon raw materials, 
petrochemical products, and plant 
managers, the new survey includes 
approximate plant capacities and plant 
investments. 

The selection of any individual 
plant for inclusion in the survey was 
based upon the now commonly- 
accepted definition for a petro- 
chemical. 

Petrochemical—This definition was 


developed by Petroleum Processing 
through a canvass of leading industry 
technologists: 

“Petrochemical, n.: a chemical com- 
pound or element recovered from 
petroleum or natural gas or derived 
in whole or part from petroleum or 
natural gas hydrocarbons, and _ in- 
tended for chemical markets.” 





For Reprints .. . 


Reprints of the full 1954 list 
of petrochemical plants com- 
piled by Petroleum Processing 
are available. They show plant 
location, manager’s name, prod- 
ucts, capacity and cost, and 
may be obtained by writing to 


Reader Service Department 
Petroleum Processing 

330 West 42nd Street 

New York 36, N.Y. 
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SEE FOR YOURSELF WHY WESTING- 
HOUSE AIR COMPRESSORS ARE 
BEST! Your Westinghouse Distributor 
can show you the complete com- 
pressor line, and explain their special 
construction features. 


you Get A DEPENDABLE air supp vy... 


WITH A WESTINGHOUSE AIR COMPRESSOR 


ig air is important in your station or shop, you want 

a reliable compressor. Westinghouse Air Com- 

pressors are rugged, and have many special safety fea- PF; 
tures that prevent trouble. They include controlled - ae 
pressure lubrication, low oil level protection and a 

positive starting unloader. All Westinghouse Air Com- 

pressors are pre-tested at the factory. 


Your Westinghouse Distributor can show you how (W3 ROI CGOoqaRAS! / 
these compressors work, help you select the right 


model and size, and give you quick repair service when A Subsidiary of Westinghouse Air Brake Company 
it is needed. Call him. He’s listed in the classified sec- MILWAUKEE 14, WISCONSIN 


tion of your telephone directory. ee ee Me mre —_ 


Manufacturers of air compressors, rock drills, engines, loaders and mixers. 


Factory Branch: EMERYVILLE, CALIF. Distributors throughout the United States...Consult your Classified Directory. Distributed in Canada by: Canadian Westinghouse Co., Ltd., Hamilton, Ont. 


REPAIR SERVICE IS FAST. When 
something goes wrong with your air 
compressor just call your Westing- 
house Distributor. An experienced 
maintenance man will be there within 
a few hours. 
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United Shipping Company 


backs its slogan with 


Mack Thermodyne 
Diesels averaging 
7.6 miles per gallon 


Recent addition of 17 Mack B-61 diesel tractors 
gives United Shipping Co. of Minneapolis an over- 
the-road fleet that’s 100% Mack. Besides satisfying 
all performance requirements, these Mack Thermo- 
dyne diesels are doing their job with “phenomenal 
fuel economy”—7.6 miles to the gallon. 


Here’s how Mr. F. B. Wines, president, ex- 
plains it in his own words: “Some of our engines 
are over the 120,000-mile mark and at present 
our fleet average in fuel consumption is 7.6 miles 
per gallon. Considering that our G.C.W. is around 


53,000 Ibs., we feel that we are getting remark- 
able mileage while experiencing excellent perform- 
ance. From all apparent indications, the long life 
of this engine is also going to be an extremely 
attractive item.” 


The experience of the United Shipping Company 
adds still another name to the ever-growing list of 
enthusiastic owners of Mack Thermodyne diesels. 
It will pay you to join them. See your nearest 
Mack branch or distributor. Mack Trucks, New 
York 1, New York. 


Mr. F. B. Wines, President, 
United Shipping Company 


mt 
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Why Is Oil and Coal Production Being Hurt? 


Standard Oil of California 
has advanced two reasons for 
reduced allowables by oil-produc- 
ing states and for the drop in 
domestic coal production. 


e Increased production and 
use of natural gas and natural 
gas liquids in the last several 
years, in markets far from 
sources of production. 

e Dieselization of the nation’s 
railroads and resultant sharp 
cutbacks in use of coal and resid- 
ual fuel oil in locomotives. 

An eight-page booklet published by 
Standard (Why Can’t We Sell More 
Crude Oil?), says that imports have 
some effect on the over-all situation, 
but cannot be singled out as the under- 
lying cause of domestic crude oil and 
coal producers’ problems. 


While crude oil and natural gas are 
both produced at the same time from 
most wells, natural gas has been con- 
sidered, until quite recently, merely a 
crude oil by-product. In the last 
couple of years it has forged ahead as 
a low-priced, serious competitor of 
both crude oil and coal. 


Natural gas use in the U.S. has 
climbed so fast since 1946, that its 
effect on energy sources like hydro- 
electric plants, coal and residual fuel 
oils only now is being fully realized. 
Standard of California says, that 
while the United States derives its 
energy requirements almost wholly 
from oil, coal and electricity, no 
one of the sources or any segment of 
them can be singled out as pre- 
dominant over the other. 


A huge volume of natural gas is 
marketed in the East, the Midwest and 
the West, though it is produced 
mainly in Texas, Louisiana, New 
Mexico, Colorado and Wyoming. 
Producing states also use large 
amounts of natural gas and natural 
gas liquids. The Pacific Northwest, 
previously untapped by natural gas 
suppliers, is expected to be using pipes 
from fields in the Southwest. Total 
U.S. production of natural gas has 
more than doubled since 1946. Pro- 
duction of natural gas liquids has like- 
wise shown a twofold increase since 
1946, with output going from 317,000 
b/d in 1946 to 663,000 b/d in 1953. 
The impact of the increased natural 
gas supplies on the crude oil market 
has been much greater than the 
volume involved. Each barrel of these 
products contains considerably more 
gasoline than can be produced from a 
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barrel of crude oil. The effect of this 
is felt in the allowables set by oil states, 
Standard says. 

Texas Leads—In 1946, Texas pro- 
duced natural gas equivalent to 
753,000 b/d of oil. By 1953, the 
state’s natural gas production had in- 
creased 155% to an equivalent of 
1,919,000 b/d of crude. This gain 
in natural gas production enabled 
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Texas to provide 28% of the nation’s 
total energy requirements in 1953, 
compared with 20% in 1946. 

Although other states haven't 
matched Texas in production of 
natural gas, they haven’t been far 
behind. 

In 1946, states other than Texas 
produced the oil equivalent of 977,- 
000 b/d natural gas, and by 1953, the 
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New Grease Thickener... 


Estersil GT 2 


A new type of grease thickener— 

quite different from any previously 

used in commercial grease produc- 

tion—was recently announced by 

the Petroleum Chemicals Division 
t Y- 

of the Dates Compen iiss 


y Du Pont 


Formerly known as PL-171 FINE 
SILICA, it is completely synthetic 
and was specially developed for 
grease compounding. Built-in 
water resistance and exceptional 
thermal stability are among 1s 
unusual and outstanding properties. 

NOW—with Estersil GT you 
can easily prepare a unique multi- 





purpose grease with the basic ad- 
vantages listed below ..- 








1. Excellent Thermal Stability—Nonmelting Ester- 
sil GT greases show little change in consistency 
over a wide range of operating temperatures. 


2. Excellent Shear Stability—This new thickener 
enables you to make greases with exceptional shear 


stability under both normal and high temperature 
conditions. 


3. Water Resistance—The chemically bonded 
“raincoat” means greases with unusual resistance 
to wash out or break down in the presence of water. 


4. Superior Oxidation Stability—The need for 
grease antioxidants is eliminated under most serv- 
ice conditions because of the in- 

ertness of Estersil GT. 

5. Superior Handling Qualities— 

Softer, more easily applied greases 


can be used for high temperature service because 
of the combined mechanical and thermal stability 
imparted by Estersil GT. These softer greases, of 
course, are more readily handled at low tempera- 
ture than the more conventional types. 
6. Ease of Manufacture—The completely syn- 
thetic preformed thickening structure allows re- 
producible grease preparation through a simple 
milling operation. 
Du Pont will be glad to send a representative to 
discuss the formulation of improved greases with 
Estersil GT. A grease pilot plant is available to 
assist in this work. Samples of Estersil GT may be 
obtained by addressing your in- 
quiry to Wilmington, Delaware. 


ACG. uy. 5. Pat Ort 
Better Things for Better Living 
+ + « through Chemistry 


Petroleum Chemicals 


E. 1. DU PONT DE NEMOURS & COMPANY (INC.) 


NEW YORK, N. Y.—1270 Ave. of the Americas 
Petroleum Chemicals Division « Wilmington 98, Delaware 


CHICAGO, ILL.—8 So. Michigan Bivd 

TULSA, OKLA.—1811 So. Baltimore Avenue 
HOUSTON, TEXAS—705 Bank of Commerce Bldg 
LOS ANGELES, CALIF.—612 So. Flower St 


Regional 
Offices: 


IN CANADA: Du Pont Company of Canada Limited—Toronto, Ont.—Montreal Que 
OTHER COUNTRIES: Petroleum Chemicals Export—Nemours Building 6539 
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TRENDS 


total was 1,696,000 b/d. 

While naiural gas production has 
been increasing, production of crude 
oil has risen from 4,750,000 b/d in 
1946, to 6,466,000 b/d in 1953. 
While this is nowhere near the magni- 
tude of the natural gas development, 
it is still significant, the booklet says. 

Price Factor—Natural gas’ success 
in competing with oil has been due 
largely to its low price, which was 
set 20 or 30 years ago when the prod- 
uct was still considered an oil by- 
product. Today, its equivalent price 
at the well is about one-fifth that of 
crude oil. 

To illustrate this difference, the 
field price of natural gas in Texas is 
an average of about 10¢ a thousand 
cu. ft. Converted on a Btu basis, this 
means that while light crude oil has a 
posted field price of about $3 a bbl., 
the equivalent amount of natural gas 
sells for about 60¢. 

This difference in prices of crude 
oil and natural gas results in lower 
royalties to owners of land where 
natural gas wells are located. This 
means, Standard says, that natural gas 
producers can make further inroads 
in competition with crude oil because 
they can economize on the amount of 
royalties they pay to land-owners. 

Standard of California says that in 
the interests of conservation, some of 
the natural gas now going to market 
could be better utilized to recover 
more oil by using it for recycling and 
pressure maintenance in_ refineries. 
The company says much needs to 
be done in the field of natural gas 
conservation. 

Enter Diesel Oil—In explaining how 
Dieselization of railroads has hurt the 
coal and residual fuel oil industries, 
Standard of California again points to 
production and usage figures. Use of 
coal on the nation’s railroads has 
declined from 110 million tons in 1946 
to 28 million tons in 1953. Decreases 
in use of residual fuel oils have been 
equally high, dropping from 275,000 
b/d in 1946 to 76,000 b/d in 1953. 
During this period, use of Diesel oil 
increased from 48,000 b/d in 1946 to 
205,000 b/d in 1953. 

As the figures show, use of coal 
and residual fuel oil was almost 
halved between 1946 and 1953. 
During this period, Diesel fuel u:2 
nearly doubled. 

The reason use of Diesel fuel didn’t 
quadruple to take up the slack from 
coal and residual fuel oil, the book’et 
says, is that an equivalent amouni of 
Diesel fuel burns more economically 
than an equivalent amount of coal or 
residual fuel oil. So coal and residual 
fuel oil lost substantial markets for 
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their products while the gain in use of 
Diesel fuel was relatively much 
smaller. 

Imports of oil are not a new thing. 
They have demonstrated their value to 
U.S. economy in war and peace and 
their growth in the last several years 
has illustrated the necessity for crude 
oil from sources other than U.S. 
wells. As Standard of California says, 
if imports had not been available in 
recent years, many American homes 
would have been without heat and 
gasoline shortages would have become 
acute. 

Still, imports do not constitute more 
than a small proportion of present U.S. 
energy consumption, says Standard of 


California. The volume increase of 
imports since 1946 has been but a frac- 
tion of the increase that has taken 
place in domestic production of crude 
oil, natural gas and natural gas liquids. 
And, as Standard points out, there are 
still fairly sizable amounts of domes- 
tic petroleum products leaving the 
U.S. for foreign destinations. 

In conclusion the booklet states: 
“The inability of domestic crude oil 
to find larger markets is traceable 
primarily to the greatly increased com- 
petition of natural gas and the liquid 
hydrocarbons derived from it. An 
arbitrary curtailment of supplemental 
imports of crude and residual oils 
would not solve the problem.” 
























































































































mechanisms. 


swing joints. 





Fig. 285 


AT LOW COST 


Morrison Line Strainers and Swing Joints 
Are Built for Important Protection 


A valuable pump is wrecked. 
utterly ruined. It happened because foreign substence 


was pumped through the lines into the highly importent 
Losses are increasing steodily due to leeky, inefficient 


These Morrison line strainers end swing jeints, inex- 
pensive though they are, will prevent meny breckdewns 
and loss of time and preducts. 


Please write for full information. 










A fine costly meter is 
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Get ready now for 
ANOTHER PUROLATOR FIRST! 


Soow—your dealers will be ‘‘Winter-Condi- 
tioning”’ their customers’ cars! 


No question about this business! It comes to 
every dealer without his lifting a hand... 
comes with the first sign of cold weather! 


Now Purolator gives dealers another fall 
money-maker . . . gives them a Fall CHANGE- 
Over Promotion Campaign beginning next 
month . . . makes it easy for every dealer to add 
a filter sale to every oil change. Motorists every- 
where will be told—over and over—that com- 


plete ‘‘Winter-Conditioning’’ means an oil 
change—and a filter change, too. 

Great! You bet! But—it’s great only if every 
dealer is stocked to sell every car that calls . . . is 
ready to use Purolator’s display material . . . is 
ready to talk it up and cash in! 

Order for your dealers now. Call—phone— 
wire—write—Now— before the rush. 

REMEMBER! Purolator is first and finest! The 
Purolator* Micronic* Oil Filter has more filtering 
area .. . traps more dirt, finer dirt, faster. 


*Reg. U.S. Pat. Of 


PurOlator <= 


Wo7idkiest O18 FILTER 
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GIANT MARE ISLAND naval shipyard (right) across the river from Vallejo, handles millions of gallons of oil yearly 


NPN Tours a U.S. Navy Oil Terminal 


RECLAIMING OIL is part of the operation at the base. Mare Island has 27 oil trucks and tank cars 
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WATER TRANSPORTATION of oil products at Mare Island VACUUM PUMPS on a big yard unit debunker fuel oil from 
is, of course, a big item. Here are some of the types of barges Navy ships in for repairs and refitting at the base 








ee 


HIGHLY VOLATILE and flammable oil products are stored separately. These tanks contain gasoline and light oil 





Mare Island Naval Shipyard in San F¥anciseo 
Bay is the oldest U.S. Navy establishment on the 
West Coast. In its 100 years of operation the base 
has grown from a supply point for sailing vessels 
to a gigantic terminal, handling millions of gallons 
of oil products annually. The base provides many 
thousands of barrels of fuel for the Navy’s ships 
and vehicles and reclaims much oil taken from 
tanks and bilges of ships in for repairs. In a 
year’s time the base is currently using 150,000 
bbl. of Diesel fuel, 12,000 bbl. of No. 6 fuel oil 
and 700,000 gal. of gasoline. On these pages is a 
picture tour of the Mare Island oil installations. 








YOS-12 is the Navy designation for this oil barge, shown here 
in drydock. It is one of the smaller classes 
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EVER-TITE 


“99” Coupler 
with Sight Gauge 


deliveries 
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1, poe EVER-TITE No. 99 Coupler—an 
entirely new development in coupler 
operation—includes the specific feature 
of a sight gauge which shows from every 
angle that delivery has been completed. 
It also embodies such great adaptability 
that it meets every requirement for tight- 
fill deliveries to underground storage 
tanks, and can be used with a manhole 
as small as 6%" in diameter. 


How It Works 


This new Ever-tite Coupler is used with 
the No. 97 Ever-tite Fill Cap, pictured at 
the left. After removing the fill cap from 
the adapter, the coupler is simply pushed 
on the adapter and the push-rod pressed 
down, which locks the coupler tightly 





UU NYY 


to the fill. After delivery, by raising the 
push rod the coupler is removed and the 
water-tight cap is replaced. 


Tight Connections Every Time 


You can depend on the new Ever-tite 
No. 99 Coupler to give typical Ever-tite 
service—which means tight, safe con- 
nections .. . faster deliveries . . . and a 
substantial saving in operating and 
maintenance costs. 

No. 99 is made of high tensile alumi- 
num, with bronze push-rod and cams. It 
is extremely light yet has the rugged, 
sturdy construction that assures long, 
trouble-free service. The push-rod can 
also be used as a carrying handle. 


Write now for further information. 


*The EVER-TITE Trademark is a hallmark of dependability in fittings 
for the petroleum industry—proved by 16 years of pre-eminence. 


No. 97 EVER-TITE Fill Cap EVER-TITE COUPLING CO. INC., 254 WEST 54th STREET, NEW YORK 19, N. Y. 
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A MESSAGE TO AMERICAN 


INDUSTRY «© ONE OF A_ SERIES 


RESULTS OF AN INTELLECTUAL REVOLUTION .. . 


“The Western Miracle” Continues . . . 
More Automatic Controls for Industry 


Within recent weeks three new monthly tech- 
nical magazines devoted to automatic control 
systems for industrial processes and machinery 
have offered the public their first issues. One of 
these is CONTROL ENGINEERING,a McGraw- 
Hill publication. 

What has caused this surge of interest in the 
design and application of automatic control sys- 
tems? What does it portend for the future of 
American industry? More important, what does 
it promise for the American standard of liv- 
ing, of which industry is and must be the 
servant? And what is the role of CONTROL 
ENGINEERING in this development? It is to 


those questions that this statement is addressed. 


A New Intellectual Revolution 


It is frequently asserted that we are now in 
the throes of a new industrial revolution. The 
revolution is described as the eliminating of 
wasteful applications of human labor to repeti- 
tive tasks through new technology which makes 
it possible to transfer those tasks to automati- 
cally controlled machinery. 

It is perhaps more accurate, however, to say 
that we are the beneficiaries of a new intellectual 
revolution in the application of science to indus- 
try. This new intellectual revolution points the 
way toward giant strides in the continuing proc- 


ess of taking dull and laborious work off the 
backs and minds of men and transferring it to 
machines operating in large batteries under 
automatic control. 

The practical engineering work required to 
convert this intellectual revolution into a full- 
scale industrial revolution, however, in large 
part still remains to be done. It is to this task 
that CONTROL ENGINEERING will be de- 
voted. Its role is that of bridging the gap, in 
engineering and economic terms, between the 
new conceptions of automatic control of indus- 
trial processes and their practical workaday 
application. These conceptions run the full 
gamut from systems of control for automatic 
factories making heavy industrial products to 
highly personalized systems of automatic con- 
trol to warn people when they are approaching 
the broiling point in sunning themselves at the 
beach or becoming too drowsy to drive their 
cars safely. 


Enter the ‘‘Feed-Back’”’ System 


Enough work has been done to move these 
conceptions out of the realm of interesting 
dreams and into the realm of practical possibili- 
ties, and in some cases into the realm of practi- 
cal realities. Crucial parts of this work were 
done during World War II when weapons were 
successfully equipped with “feed-back” systems 
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that automatically corrected mistakes made by 
the weapons in locating their targets. 

The principle of the “feed-back” system is as 
ancient as the personal monitor that tells us not 
to run into each other as we walk along the 
street. It feeds back to our locomotion machin- 
ery the warning of a collision ahead. But the 
application of the principle to weapon control 
and then to more general machinery control 
required superlatively imaginative and skillful 
scientific development. 

When a “feed-back” system that monitors an 
automatic process and keeps it lined up pre- 
cisely is teamed up with a computing machine, 
capable of making lightning calculations that 
control both what goes into the process and 
what is done with the product, the horizons of 
automatic control become broad indeed. But in 
large part they still remain horizons. A vast 
range of practical engineering work remains to 
be done to realize anything like the full potential 
of automatic control of industrial processes and 
machinery. 


More and Better Jobs 


There are those who view the surge of interest 
in automatic control with alarm. They conjure 
up a situation in which automatic processes will 
at once expand the ranks of the unemployed 
and reduce many of those still working in indus- 
try to the status of robots or automatons. 

A look at the record of the American economy 
—a record of amazing growth, steadily improv- 
ing job opportunities and a constantly rising 
standard of living — demolishes the basis for 
such fears. The introduction of new and more 
efficient industrial machinery and processes ob- 
viously cannot be accomplished without creating 
some disturbance for some individuals and 
some companies. But consistently the longer 
range effect of such local and temporary dis- 
turbance has been more jobs and better jobs for 
Americans. 

It is no accident that, while the proportion of 
industrial wage earners in our population is 
virtually the same as it was in 1920, the pro- 


portion of professional and salaried workers has 
doubled. The proportion of unskilled workers, 
furthermore, has dropped by half. This has been 
an essential part of a continuing process by 
which drudgery has been transferred to ma- 
chines while the workers who formerly did the 
drudgery have been graduated to jobs calling 
for greater competence and providing better pay. 


Higher Living Standard 


A British historian, H. J. Hancock, has re- 
ferred to this general process as “the Western 
miracle” —that of providing an ever higher 
and higher standard of living for more and 
more Americans. The key element in this miracle 
has been more and more reliance on power- 
driven machines to get the day’s work done. 

In the nature of the extremely complicated 
apparatus involved, full development of sys- 
tems which have passed through the “think 
stage” into the status of practical possibilities 
will be a time-consuming process. It will also be 
a very exacting process, calling for a tremen- 
dous application of engineering skill and in- 
genuity. However, the engineers who are con- 
centrating on this difficult, workaday phase of 
the development of apparatus for automatic 
control will be inspired by the knowledge that 
they are making a crucial contribution to tech- 
nical progress which holds great promise of 
good for the American people. 





This message is one of a series prepared by the 
McGraw-Hill Department of Economics to help 
increase public knowledge and understanding 
of important nationwide developments that are 
of particular concern to the business and pro- 
fessional community served by our industrial 
and technical publications. 

Permission is freely extended to newspapers, 
groups or individuals to quote or reprint all or 
parts of the text. 


PRESIDENT 
McGRAW-HILL PUBLISHING COMPANY, INC. 
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When it’s service 
you're selling... 


| Reach for sil 


> 


the Finest 


GRACO’S beuilyful Ni 


OVERHEAD REELS... 
“Service at your fingertips” 


To attract a good profitable volume of lube service busi- 
ness, you need modern service units that work fast and are at- 
tractive enough to lure more customers. 

This is the kind of equipment Graco specializes in. Designed 
for the modern service departments of tomorrow, these great 
new Graco Overhead Reels give a clean, sparkling look of 
efficiency to any lube room. 

These new Reels are so simple they can actually be installed 
in minutes, and serviced in seconds ! Within easy arm’s reach you 
can actually fee/ the balanced spring action as you lower a hose 
for service . . . and feel how smoothly and easily it retracts. 

Any combination of Graco Reels for chassis, gear, motor 
oil, air, water, or automatic transmission fluid is available. And 
Reels can be added at any time while retaining the beautiful 
“family” appearance. Put the finest at your fingertips . . . specify 
new Graco deluxe Overhead Reels! 





YOUR CHOICE OF modern, vercatile craco SUPPLY PUMPS 





2] 
LUBRICATION 


Single pump unit shown, 
for 100 Ib. drums. In- 
stantly adaptable to 
Eastern, Western or 
proposed 120 Ib. 
drums. Built-in eleva- 
tors for quick changing 
of drums. Available in 

high and low pressure 2 or 3-PUMP 
DELUXE WALL LUBERS models. Graco sta- PNEUMATIC ELEVATORS 
Shown here is a 3-pump Wall Luber with tionary pumping units Hove built-in pneumatic elevators thot 
side cabinets. Four 3-pump and four 2-pump include all necessary raise and lower pumps as a unit. Used 
models available, with or without side cabi- connecting hoses. for dispensing chassis grease and geor 
nets and bockground lubriconts, 


Seer te Ae & NS AC 0 Loujimenl ly 


latest in lubricating 


and service equipment. GRAY COMPAN Y, INC. 


os eg ae ee Engineers and Manufacturers 
932 Graco Square ¢ Minneapolis 13, Minnesota 


> 
(we SUPPLY PUMPS 
4 tf 

















Regional Offices : New York » Philadelphia @ Detroit ¢ Chicago gAtlantag Son Francisco 
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Faster, Easier Positioning 
Long, low chassis speeds 
dollying and maneuvering 


Longer Service Life 
Exclusive pump and release 
design eliminates trouble zones 


ASTER 








vit” REDNAUT HYDRAULIC SERVICE JACKS 


Drednaut Hydraulic Service Jacks are tough Simple, quick-acting pump and release mechanisms 
and dependable, with proven design and construction get the load up and down fast and safely—last 
features that give maximum service for longer! Drednaut’s years of quality jack 
the least overall cost. manufacturing experience is your assurance 


—— e ’ of long, trouble-free service. 
They're easier to handle! Low, rugged bodies © 


equipped with swivel rear wheels, position easily under Let Drednaut Hydraulic Service Jacks raise 
cars with low overhang—won’t “‘hang-up’’ when your profits—speed shop service! There are 1/4, 
dollying on uneven floors. 1%, 2 and 4 ton models ready to do the job for you. 


Send for New Catalog 
for complete descriptions on all models. 





AUTO SPECIALTIES MFG. CO. ceo:.xe-, si Joseph inner 
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Dependable, Trouble-Free Operation 


Always ready for action... 
in the shop—on the road! 


You really get your money’s worth from Drednaut Hydraulic 
Axle Jacks—they're tough and dependable, always ready for 
action in the shop ahd on the road. There is no wasted 
pumping motions . . . Position and lift—instantly! 


Here are features which keep ‘em working for you harder and 
longer! STRAIGHT-LINE OIL FLOW eliminates one of the 
main causes of hydraulic operating troubles . . . prevents dirt 
from gathering to clog pump. LEAK-PROOF CASTINGS 
made of exclusive non-porous castings . . . guaranteed 
leak-proof and unbreakable. ‘‘IN-LINE” VALVE ACTION 
starts to raise the load with the first stroke. 





Take your pick from Drednaut’s really complete line—there 
are six models from 1% to 20 ton capacities in the standard 
range. For extra lifting inches, order a Hi-Range model. 
They're available in 3, 5, 8 and 12 ton capacities. 


B Available in 


— 
JACKS Send for new Catalog f o ma Stondord ond 
le for complete descriptions on all models . ee | Hi-Range models 


AUTO SPECIALTIES MFG. CO. vep:. nes, st. Joseph, Michigan 
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GREASE 


lf You're Fishing for 


QUALITY 
UNIFORMITY 


DEPENDABILITY 
VERSATILITY 


WIRE, WRITE OR TELEPHONE FOR SAMPLES AND FURTHER INFORMATION 


MANUFACTURERS OF PETROLEUM 
LUBRICATING GREASES AND SPECIALTIES 


SOUTHWEST GREASE & OIL CO., INC. 


220 WEST WATERMAN e WICHITA 2, KANSAS 





Standard of California 
Clinches Name Rights 


An attempt by others to do business 
in Standard Oil Co. of California’s 
territory under the corporate title of 
“Standard Oil Co. of Nevada” is an 
attempt to deceive the public, says the 
Federal District Court of Nevada. 

Standard of California has obtained 
a permanent injunction and, under the 
court’s order, the new concern must 
change its name, even though a 
charter has been issued by the Nevada 
Secretary of State and the principals 
have obtained a license to do business 
in neighboring Utah. 

Reasons set forth by the court could 
be applicable anywhere. The judg- 
ment officially notes that Standard of 
California has been doing business 
since March 29, 1926 under its cor- 
porate name, and under the names of 
“Standard”, “Standard Oil”, and 
“Standard Oii Co.” and that many of 
its plants, distributors and service sta- 
tions display signs and emblems bear- 
ing the words “Standard”, “Standard 
Oil” or “Standard Products.” 

In addition, the court observes, 
Standard of California, on April 13, 
1928, registered in Nevada the trade 
mark “Standard” for its products, and 
made similar registration in Utah on 
March 5, 1928. Also registered from 
time to time were such trade marks as 
“Socal”, “Somastic”, “Stanavo”, “Stan- 
cal”, “The Standard Hour”, “Standard 
School Broadcast”, and “Stantest.” 

These names and trade marks, the 
court continues, have become identi- 
fied with Standard of California and 
its products. Standard of California 
also has “acquired a valuable reputa- 
tion and goodwill for fair dealing, 
prompt payment and financial respon- 
sibility in the states where it does busi- 
ness, and has established a valuable 
reputation and goodwill for its product 
and services.” 

“By virtue of the foregoing facts,” 
the court now decrees that Standard 
of California is the sole and exclusive 
owner of the names and marks 
“Standard Oil Co. of California”, 
“Standard Oil Co.”, “Standard Prod- 
ucts”, and “Standard”—not only in 
Nevada and Utah but in the other 
states where it is lawfully transacting 
business, “with all the attendant sole 
owner rights, good will and business 
advantages.” 

Defendants in the case are F. E. 
Shale, W. E. Sirbeck, J. T. Collins 
and Ben I. Rankin. Their act in 
filing articles of incorporation on 
April 16, 1954, adopting the name 
Standard Oil Co. of Nevada, is criti- 


NATIONAL PETROLEUM NEWS * September 15, 1954 








one P-324 


MILVACO 


-* 
»* 


so made of MILVALOY! 


-.-* . . « the miracle alloy that 

“a V a V _ combines light weight with 

Po superior sturdiness! Increases 
a your pay-load! 














aA ~~ 


eliminates the 
need for two valves 


Combining both Positive Stop and Swing Check features, Swing Check and 
this MILVACO-pioneered valve does double duty . . . prevents Positive Stop! 
‘ - Prevents back flow 
back siphonage and contamination. Equip your truck tanks from one compartment to 
another! 
with MILVACO P-324 Combination Stop-and-Check Valves. 
There's a nearby MILVACO representative to serve your 


complete needs 


< 
@ P-324 available in 2”, 
2%", 3”, and 4” 
@ P-326 has extra female 
threaded outlet. 


@ Other MILVACO Stop-and- 
Check Valves available in 
bronze, 2”, 22", and 3” 


line of 
Valves and 
Fittings for 
the Oil 
Industry 
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Motorists: here's proof... 


Gulf’s cleaner-burning, super-refined gasoline 
solves today’s No. 1 engine problem! 


. Laboratory tests promised... 


. . . these immediate and lasting benefits from 
this new, super-refined fuel : 


More complete engine protection than from the 
so-called “‘miracle-additive” gasolines. Why? Be- 
cause Gulf refines out the “dirty-burning tail- 
end” of gasoline (the No. 1 troublemaker in 
high-compression engines)—and then treats this 
new Super-Refined NO-NOX to give it a com- 
plete range of protective properties. It protects 
every part it touches against carbon, rust, gum. 


Extra gas mileage in all your everyday, short- 
trip, stop-and-go driving. 

No knock, no pre-ignition. Why? Because the 
anti-knock power of new Gulf NO-NOX has 
been stepped up to an all-time high. 


This lamp is burning the: “. This lamp is burning 

“DIRTY-BURNING my NEW SUPER-REFINED Stall-proef smoothness. Instant starts, too—and 
TAILEND of gasoline GULE NO-NOX. the fast, fuel-saving warm-up. 

which GULF refines gut it cleaner-burning super-fuel 


That’s why new Super-Refined Gulf NO-NOX 
gives your engine more power-with-protection 
than you’ve ever known. 


Road tests proved... 


These cars, powered by New Gulf 
No-Nox, actually performed better than 
new... after 15,000 miles! 


True! After 15,000 miles per car—covering all 
conditions of city and country driving—Gulf 
test cars showed these results: 


e Higher-than-new horsepower! 
e Better-than-new on gasoline mileage! 


e And not a single trace of carbon knock or pre- 
ignition at any time—even on the steepest 
mountain grades! 


COMPLETELY NEW! SUPER-REFINED 


New Gulf No-Nox 


THE HIGH-EFFICIENCY GASOLINE 
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cized by the court in these words: 
“Said articles were filed for the pur- 
pose of appropriating to the defend- 
ant’s own use and benefit the good will 
and reputation of the plaintiff, and of 
deluding and deceiving plaintiff's 
customers and the public in general 
into the belief that plaintiff's business 
was being and would be conducted by 
the corporate defendant.” 

The court notes that the articles of 
incorporation authorized the new 
company to engage in producing, re- 
fining, supplying and distributing oil 
products. “Said defendant’s use of 
the words ‘Standard Oil Co.’, ‘Standard 
Oil’ and ‘Standard’ and its corporate 
name is for the purpose and with the 
intent of appropriating and pirating 
such names.” 

If the principals of the new com- 
pany are permitted to carry on busi- 
ness and engage in the sale of stock 
under the corporate name of “Standard 
Oil Co. of Nevada,” says the judg- 
ment, the result will be immediate and 
irreparable injury to Standard of 
California’s business and goodwill and 
“will create much confusion in the 
mind of the public in general.” 

By the terms of the judgment, the 
defendants are barred from using 
directly or indirectly the name 
“Standard Oil Co. of Nevada” or any 
name containing the words “Standard 
Oil Co.”, “Standard Oil”, “Standard”, 
or any other words, letters or combina- 
tions of words and letters which in 
sound, appearance or effect would lead 
to confusion or uncertainty between 
such words or letters and the names 
and marks used and owned by 
Standard of California. 

And the defendants are required, 
by appropriate individual, collective 
and corporate action to “forthwith 
cause the name of the defendant 
‘Standard Oil Co. of Nevada’, to be 
amended and changed,” and to file the 
new name forthwith in Nevada and 
Utah. 





FTC Delays ‘Detroit Case’ 


The Federal Trade Commission has 
granted another delay in the “Detroit 
case.” This time the postponement was 


for the benefit of FTC’s general coun- | 


sel, who requested 20 days to reply to 
all briefs filed in connection with peti- 
tions for FTC reconsideration of the 
1953 order against Standard Oil of 
Indiana. The delay sets the hearing 
date up from Oct. 8 to Oct. 28. FTC 
had granted delays until Oct. 8, so 
two retail gasoline dealers associations 
could reply to jobber petitions 














Lightweight 


and flexible 


specially made for gravity unloading 
or 
pressure discharge 


QUA-FLEX 
TANK TRUCK DISCHARGE HOSE 


Here’s the answer to the industry’s demand for a flexible 
hose that resists oils, gasoline, and stands up to extreme 
cold without cracking. Made to withstand pressures far 
in excess of normal. Reinforced with multiple braids of 
high-strength cords. Heavy cushion stock between braids 
prevents chafing. Interlaced stainless steel wires for full 
static bonding to couplings. Cover is made of the very 
best synthetic for abrasion resistance. For top service 
between truck and tank, use Qua-Flex. . . another 
Quaker quality product. 


Write for free folder and name of nearest distributor. 


Belting, Hose, Packing and 


4 Ae | Moulded Rubber of every 


construction for every need. 


“QUAKER RUBBER CORPORATION 
DIVISION OF H. K. PORTER COMPANY, INC. 


OF PITTSBURGH 


PHILADELPHIA 24, PA. 
Branches in Principal Cities 
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FARM BUREAU 


NEW CHEVROLET TRUCKS 


shorten your schedules 
and cut costs in the bargain! 


You can actually count on a Chevrolet truck doing your 
job faster and for less money. That’s a strong claim, sure; 
but one that’s been proved time after time on job after job. 


EXTRA POWER SAVES YOU TIME 


All three Chevrolet truck engines—the “Thriftmaster 
235,” the “Loadmaster 235” and the “Jobmaster 261"* — 
deliver extra horsepower for greater acceleration and 
hill-climbing ability. You haul your loads on a time- 
saving schedule and save money doing it—for with 
Chevrolet’s higher compression ratio you use less gas. 


BUILT-IN RUGGEDNESS SAVES YOU MONEY 


Stronger, more rigid frames, newly designed clutch; 
huskier rear axles and drive lines in 2-ton models; higher 
capacity universal joints in medium- and heavy-duty 
models—these beefed-up built-in chassis features mean 
your Chevrolet truck is going to stay on the job for a 
longer time. They also mean you can expect extra-low 
operating costs. 

Another important advantage is Chevrolet’s low origi- 
nal cost—lowest of all lines of trucks! You save the day 
you buy, and you go right on saving as long as you own 
that Chevrolet truck. Drop by your Chevrolet dealer’s and 
look over the many models he has to offer. . . . Chevrolet 
Division of General Motors, Detroit 2, Michigan. 


MOST TRUSTWORTHY TRUCKS 
ON ANY JOB! 
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‘nae 


CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


THREE GREAT ENGINES—The new “Jobmaster 261” 
engine* for extra heavy hauling. The ““Thriftmaster 
235” or “Loadmaster 235” for light-, medium- and 
heavy-duty hauling. NEW TRUCK HYDRA-MATIC 
TRANSMISSION*—offered on %4-, %- and 1-ton 
models. Heavy-Duty SYNCHRO-MESH TRANSMISSION 
—for fast, smooth shifting. DIAPHRAGM SPRING 
CLUTCH —improved-action engagement. HYPOID 
REAR AXLE—for longer life on all models. TORQUE- 
ACTION BRAKES—on all wheels on light- and me- 
dium-duty models. TWIN-ACTION REAR WHEEL 
BRAKES—on heavy-duty models. DUAL-SHOE PARK- 
ING BRAKE—greater holding ability on heavy-duty 
models. NEW RIDE CONTROL SEAT* —eliminates back- 
rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND 
PLATFORM STAKE BODIES — give increased load space. 
COMFORTMASTER CAB —offers greater comfort, con- 
venience and safety. PANORAMIC WINDSHIELD —for 
increased driver vision, WIDE-BASE WHEELS —for in- 
creased tire mileage. BALL-GEAR STEERING —easier, 
safer handling. ADVANCE-DESIGN STYLING —rugged, 
handsome appearance. 


*Optional at extra cost. Ride Control Seat is available on 

all cabs of 1'%- and 2-ton models, standard cabs only in 

other models. “‘Jobmaster 261"’ engine available on 2-ton 

models, truck Hydra-Matic transmission on '/;-, Yq- and 
l-ton models, 
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EQUIPMENT 


SECOND-HAND EQUIPMENT emerges as either a boon or a burden when... 


Equipment Men Look At the “Used” Trade 


Most oil equipment jobbers rebuild used oil marketing equipment 
before setting it out on the floor for resale. And they shoot for a 
“normal” profit of about 25% on the transaction. 

These are two of the facts the National Assn. of Oil Equipment 


Jobbers unearthed in a spot 
check of its members. 


Here are the questions asked and 
some of the answers submitted by oil 
equipment jobbers throughout the 
country: 

How do you feel about buying and 
selling used equipment? (This does 
not refer to trade-ins, but to stocking 
used equipment for resale as a regular 
policy.) 

South Carolina—“Our experience 
has shown that the practice of buying 
used equipment is seldom profitable. 
But it does give us a backlog of work 
for our service department, thereby 
allowing us to keep experienced help 
through normally dull periods.” 

Texas——“Handling of used equip- 
ment must be backed up by sound 
judgment and a good repair depart- 
ment. We do not rebuild a piece of 
used equipment unless it is sound and 
we feel sure we can service it if it 
fails. This business has been profitable 
to us, especially during slack times 


when the business needs a pick-up. A 
circular to customers, listing and 
describing the used equipment avail- 
able, helps a lot.” 


“Used equipment. . 
of work .. .” 


. gives us a backlog 


Indiana—“We purchase gasoline 
pumps and compressors only—if we 
can buy them at a very good price. 
The price must be good because we're 
taking a chance on an unknown invest- 
ment in service, and the profit we 
make must be equal to the profit we 
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would have made if we had sold a 
similar piece of new equipment.” 

Southern—“We keep our inventory 
of used equipment as low as possible 
for the simple reason that we don't 
want our customers to be thinking in 
terms of second-hand items when 
they’re ready to make a purchase. If 
your customers are constantly re- 
minded of your large stock of used 
equipment, they are apt to get the idea 
that new equipment is a ‘sideline’ 
with you.” 

What is your policy on trade-ins? 
Do you take them without question, 
try to talk the customer out of them, 
or refuse them even if the sale is lost? 

None of the jobbers surveyed says 
he would refuse to take a trade-in if 
it means losing the sale. But they are 
split on the other two policies. One 
equipment jobber has this comment: 

“We always turn up our noses when 
we're asked to make a trade-in, even if 
we're itching to get the stuff. We let 
the customer think he’s put us over a 
barrel. It makes him feel good and 
helps clinch the sale of the new piece. 
Sometimes we talk the customer into 
giving us the order for new equipment 


39 
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MULTI-PUMP STATIONS SAVE ON EVERY GALLON 


ne BENNETT RAW sist 


Remote Automatic Multi-Pump Service From A Single Central Submerged Unit 
The answer to: 


Extra high lifts —RAM submerged pumps push gasoline up 


very high lifts where ordinary suction type pumps are not efficient 
or dependable. 


Extra long pipe runs — Vapor locks due to excessive suc- 
tion lifts, high altitudes or high temperatures, are eliminated because 
high RAM pressure forces gasoline through even excessively long 
pipe lines. 

Wherever multiple dispensers are needed for 
one grade of fuel — the RAM system saves dollars in capital 
outlay. As many as eight dispensers can be operated simultaneously 
from one submerged pump to efficiently fuel today’s automobiles. 
Each dispenser has a control switch, a safetly shut-off valve, a meter, 
a computer and a see-gage. 


JOHN WOOD COMPANY - Bennett Pump Division + Muskegon, Michigan 
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FIELD-TESTED SYSTEM 
SAVES MONEY § WAYS! 


No air eliminators or 6. No belts, gears, packing 
pumps required on dis- to replace. 


penews. + Save on capital outlay — 
+ Two discharge lines from one unit handles multi- 
pump are available. ple dispensers. 


, 8. simple design — field 
* No return line needed. tested — assures true 


« No priming required. Bennett operating 


. No lubrications needed 
— ever! 


Bennett also offers remote control 


pumping units — 


DISTRICT OFFICES: Atlanta * Baltimore * Boston * Buffalo * Charleston 
Chicago * Cleveland * Dallas * Denver * Detroit * Kansas City 
Little Rock * los Angeles * New Orleans * New York * Philadelphia 
Pittsburgh * Rochester * Salt Lake * Seattle * St. Poul * San Francisco 
IN CANADA: Toronto * Montreal *« Winnipeg * Vancouver 

EXPORT: John Wood International Corporation, 29 Broadway, N. Y. 
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REMOTE AUTOMATIC MULTI-PUMP 
SUBMERGED SYSTEM 





on quality 
anti-freeze 
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Some guys 
gotta good product 
. some guys gotta good 
price .. . you get ‘em both 
in Arctic Flo and Blue Star 
Anti-freeze . . . available in 
permanent and methanol. 
Beat your competition all 
hollow with these superior 
brands that are produced, 
packaged, promoted and 
PRICED to sell! See our deal 
before you buy! 


Unite ov ie 





EQUIPMENT 





and putting his old stuff on our floor. 
If we sell it, we give the customer the 
full sale price, and avoid tying our 
money up in a dubious piece of used 
equipment.” 

As a general rule, do you resell a 
piece of used equipment on a “re- 
built” or “as is’ basis? 

Maryland—*The equipment is re- 
built and tested before being offered 


“We purchase gasoline pumps and com- 
pressors only .. .” 


for sale. We have found that when 
used equipment is bought from an 
established oil equipment jobber, the 
customer expects it to perform as well 
as new. A purchaser will buy from 
another source on an ‘as is’ basis and 
calmly accept trouble, but not from a 
jobber.” 

Montana—“The only way to elimin- 
ate dissatisfaction is to sell used equip- 
ment on a rebuilt basis only.” 

Texas—“We resell used equipment 
both ways. However, we have found 
it is more satisfactory and profitable 
to sell rebuilt equipment. Most 
customers who buy ‘as is’ equipment 
cannot repair it satisfactorily and con- 
sequently end up bringing it back for 
repair—with a bad taste in their 
mouths.” 

What guarantee—if any—goes with 
rebuilt equipment? 

Answers here vary from “no written 
guarantee of any type” to “one year”, 
with most equipment jobbers falling 
into the six-months-or-below-group. 

Texas—“Our rebuilt equipment is 
sold on a guarantee to ‘work and give 
service. We do not necessarily give 
a time guarantee unless a customer 
insists, and then it never will exceed 
60 or 90 days. We find usually that 
used equipment that will give service 
for 30 days will operate for a year or 
more without giving trouble.” 

Maryland—‘“We give no written 
guarantee of any type. However, we 
feel obligated to take care of the equip- 
ment for any reasonable period.” 

South Carolina— “We usually 
guarantee rebuilt equipment for 90 
days. However, we will not allow an 
argument over a piece of rebuilt 
equipment to antagonize a good 


account, even after six months. These 
last few words probably explain why 
we don’t find this phase of our busi- 
ness very profitable.” 

When you resell used equipment, do 
you generally just break even on it or 
make a profit? How much of a profit? 

In the wide range of replies to this 
question, profit estimates run the 
gamut from a Washington equipment 
jobber’s simple statement that “we 
think it is a very unprofitable practice” 
to a report of as much as 400% 
profit on some sales. 

Pennsylvania—“What appears to 
be a profit between cost and selling 
price on used equipment actually is 
a break even figure in most cases.” 

Montana—“We expect to make the 
same margin of profit on used equip- 
ment that we would in the sale of 
new equipment. We use a 25% 
markup as a rule of thumb.” 

Washington—“We hit for 45%.” 

Indiana—“This varies greatly, from 
a 10 or 20% loss to a 400% profit. 
We probably average about 25 to 
30% profit.” 

Southern—“Figuring the profit on 
used equipment is rather complicated. 
Suppose for instance, you sell a piece 
of new equipment that lists out at 
$400 and your gross profit is 20%, 
or $80. If, in order to sell the new 


“Most customers who buy ‘as is’ equip- 
ment cannot repair it .. .” 


equipment, you are obliged to take 
a trade on a piece of old equipment, 
for which you allow $80, you haven't 
made a cent on the first sale. In fact, 
you have lost money, considering the 
sales costs and other overhead in- 
volved. 

So when you rebuild and resell the 
used item, you actually need to re- 
alize a gross profit of much more than 
20 or 25%. Otherwise, you have 
made two sales, but have realized a 
normal profit only on the lesser of the 
two. We feel lucky to realize any 
profit on a complete transaction in- 
volving a used equipment trade-in.” 

And a Montreal, Canada jobber 
comments: “I think in the last analysis 
we actually lose money, due to the 
service required to satisfy customers.” 
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LP-Gas Pump Offered 


Handling liquefied petroleum gases 
is the special job of a new rotary pump 
that is being offered as a truck pump 
or bulk plant unit after extensive field 
tests. The new product features anti- 
friction bearings at both ends of the 
shaft, isolated from the pumpaze. 
Cartridge-type mechanical seals are 
located on both sides of the rotor te 
control shaft leakage of products. This 
feature, the manufacturer says, elimi 
nates packing gland maintenance anc 
protects the bearings from the pump. 
age. Standard construction provides 
non-metallic sliding vanes that are self-- 
adjusting for wear. For certain lique- 
fied gases, such as anhydrous am- 
monia, special composition vanes are 
furnished. Blackmer Pump Co. 

Circle No. 1 on Reply Coupon 


New-Frequency Radios 


Mobile 
combination units 
duced will operate on recently-author- 
ized frequencies between 450 and 470 
megacycles. Because new units are 
suited especially for use where lower 


radio transmitter-receiver 


now being pro- 


frequency channels have become 
seriously crowded, the manufacturer 
sees them as adaptable to the needs 
of fuel oil jobbers in many large 
cities. They will function on 6- or 12- 
volt batteries without conversion ad- 
justment. Nominal output is 20 watts. 
General Electric Co. 


Circle No. 2 on Reply Coupon 
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Cleaner Won't Smear 


A new glass cleaner is said to 
eliminate smearing and gumming-up 
of auto windshields. Named Kleer- 
Shield, it has been introduced for use 
in service stations handling Gulf 
products. The maker says the cleaner 
dissolves water-insoluble materials not 
removed in ordinary windshield wash- 
ing, and takes off dust, dirt, greasy 
film, bug splatter and other matter 
collected on the road. The product 
is supplied in gallon containers for 
use without dilution. Application is by 
hand spray or paper towel. Gulf Oil 
Corp. 


Circle No. 3 on Reply Coupon 

















Check Valves Built In 


A complete line of quick-seal, leak- 
proof hose couplings with built-in 
single or double check valves is in 
production. Simple construction makes 
the line leak-proof the moment the 
coupling is closed, the maker says, 
and the seal becomes tighter as pres- 
sure in the line increases. A_full- 
swiveling feature prevents hose kinks, 
assures long hose life and permits 
rapid connection. Titeflex, Inc. 


Circle No. 4 on Reply Coupon 


Sprayer, Compressor Combined 


A combination sprayer-air compres- 
sor to handle all paint and other 
spraying jobs in addition to regular 
compressor duties around a service 
station is now available. Electrically 
driven, the unit holds up to 8 gal. 
of solution. The manufacturer says it 
will spray effectively for about 30 
min. after being disconnected from 
the power outlet. It is not necessary 
to drain the tank to convert from 
spray to air pressure. The unit has an 
automatic control adjustable from 20 
to 100 Ib. maximum pressure. Ac- 
cessories include a spray gun, grease 
gun, dusting gun, 2-gal. tank for sup- 
plementary liquid or paint spray and 
quick couplers for easy accessory 
changes. Tokheim Corp. 


Circle No. 5 on Reply Coupon 


Rapid Can Closer 


Cans of liquids and semi-solids, 
including oil products, can be fed 
through a new high-speed closing ma- 
chine at the rate of 1,000 per minute, 
the manufacturer says. To assure con- 
tinuous delivery of can covers at the 








e FOR FURTHER INFORMATION 


On equipment or literature described in this issue: CIRCLE THE NUMBER 
below. Fill in the reply coupon, clip and mail to 


® Readers’ information Service 
NATIONAL PETROLEUM NEWS 


330 W. 42nd St., New York 36, N.Y. 


Your inquiry will be forwarded to the manufacturer. Void after Dec. 15, 1954. 
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for curved 
Trico Hollow-cut Wiper Blades fit all four ’shields 
types of wiper arms. You can snap them on. 
They need NO ADAPTORS. Nationally marie 
advertised, Trico Windshield Equipment has __ give complete 


. . coverage 
universal acceptance and is standard on tens tinaatainees 
of millions of cars. 


connector 
furnished on 12”) 


ae + =—]}5 | TRIPLE 








One Type of Trico Wiper Arm Hh ACTI © ba 


: for flat 'shields 
fits ALL cars, too 


AL-50 ADJUSTABLE 5-3/4” to 8-1/8” 
AL-60 ADJUSTABLE 8-3/8” to 10-3/4” 9. . 
AL-150 ADJUSTABLE 9-3/4” to 12-1/4” | —— 


coverage 
8%"-9" 
10”-11" 
12” 
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TANNA 


Tens of thousands 
of these D-102 Cab- 
inets are making 
sales for dealers. 
Ask your jobber to 


show you one. 


\\ 
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Bilss\ss\\es 
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ry 


WOES * 


11-3/4”" high, 14” wide, 
12-3/4" deep. 
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maximum speed, dual cover-feeds, 
actuated by cans passing through a 
magnetic field, are employed. The 
new hydraulic-drive machine is on 
the market after two years of experi- 
mental work. Continental Can Co. 
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Display Pushes Batteries 


Amoco dealers are getting a helping 
hand from their supplier in the drive 
to move the company’s private brand 
battery line. A new point-of-sale 
battery display piece, done in color, 
carries a two-word sales message— 
“Starts Faster.” The display was 
produced by Consolidated  Litho- 
graphing Corp. to tie in with Amoco’s 
extensive outdoor poster campaign. 
American Oil Co. 


Circle No. 7 on Reply Coupon 


Truck Lamps Stress Safety 


New large, heavy-duty combination 
stop and tail lamps for trucks are 
said to be vapor- and explosion-proof. 
With clear lenses, the manufacturer 
adds, they can be used as cabinet, 
dome and fifth wheel backup lamps 
and for vehicle sign illumination. 
Each lamp is completely wired, ready 
for installation, and is guaranteed 
for 10 years against defective material 
and workmanship. A special feature 
is an exclusive “Snap Seal” that holds 
a shatter-resistant plastic lense bubble- 
tight within a cast-aluminum alloy 
body. Lenses are available in all stand- 
ard colors. The lamps require only 
4-%-in.-diameter opening for mount- 
ing. Socket nuts, threaded for con- 
nection to tubing, speed installations 
requiring enclosed wiring. Betts Ma- 
chine Co. 
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Many a petroleum supplier 

looks on the distributor 

as a “mechanical man” . . . a robot 

who grinds out the gallonage. 

This cold, remote control 

doesn’t exist for Independent 

Richfield Distributors. 

Marketing exclusively through 

these Independents, Richfield 

knows its distributors 

not as robots, but as men. 

Think what this means! 

As a Richfield Distributor, 

you deal personally with 

petroleum experts who are 

acquainted with and actively interested in you and the business 
you run. It’s a unique spirit that has given rise to the 
saying “Richfield men act more like partners than suppliers.” 


Moreover Richfield sees that its distributors enjoy 

the freedom of a franchised territory, the benefits of big-time 
advertising, the rewards of expert marketing know-how, 
and countless other advantages. 


If you feel you’re a mechanical man—contact Richfield today. 


=\ RICHFIELD 


OIL CORPORATION OF NEW YORK 
542 FIFTH AVENUE, NEW YORK 36, N. Y. 


Serving the Eastern Seaboard from Maine through Florida 
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CALIFORNIA 


THERE'S A 


Gasboy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


DeVAULT EQUIPMENT CO. 
E. Mineral King Ave., Visalla, Calif. 





ILLINOIS 








INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
indi p li 4, ledi 














NEW JERSEY 





EQUIPMENT 
for the 


OIL INDUSTRY 

* 
Rebuilt 
PUMPS — METERS — REGISTERS 
* 
PARTS FOR MOST PUMPS 

% 

TEN HOEVE BROTHERS 

359 McLean Bivd., Paterson, 3, N. J. 





NEW YORK 





RENICK & MAHONEY, INC. 
380 Second Avenue 
NEW YORK 10, N. Y. 
Bulk Plant—Truck Tank and 
Service Station Equipment 


| Association 
Of oil Ps ae Jobbers 











EDWARD JOY COMPANY 


905 Canal St., Syracuse, N. Y. 


STOCKS FOR IMMEDIATE DELIVERY 


National Hose, Buckeye Valves, Hanna ne 
Reels, Pipe G Fittings, Brunner Air 
ag Granberg Meters G Pumps, Phil. 
ips Lights, Adamson Oil Storage Tanks, 
ECO ireflators, Ever-Tite Couplers, 
Rectorseal Pipe Dope, Tokh 
Farm Pumps 


VERN CLAPP 
(big-shot Of) 
GASOLINE & OIL EQUIPMENT DIVISION 


eim G Bennett 
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LITERATURE 
Packaging Specifications 


Standard Specifications for Con- 
tainers and Pallets is available at $1 
a copy. Included are specifications for 
one-quart round motor oil cans, five- 
quart and one-gal. round cans, oblong 
cans, 120-lb. full removable head uni- 
versal grease drum, 1-lb. and 5-lb. 
multiple friction and 5-Ib. full friction 
grease cans, export shipping cases, ex- 
pendable pallet for shipping petroleum 
waxes, and reconditioned steel drums. 
Individual standards from the list are 
available at 50¢ a copy. Petroleum 
Packaging Committee of the Packag- 
ing Institute. 


Circle No. 9 on Reply Coupon 





Storage Tank Facts 


A rundown on oil storage tanks is 
given in a new general catalog. Fea- 
tured are material specifications, tank 
design data, foundation recommenda- 
tions, accessories and fittings, comput- 
ing tables for size and capacity, weld- 
ing procedures, testing methods and 
other information. Illustrated are ex- 
amples of every type of storage tank 
designed and erected by the manu- 
facturer. Hammond Iron Works. 


Circle No. 10 on Reply Coupon 
Lube ‘Comic Book’ 


Alemite presents the case for cen- 
tralized lubrication in a cartoon story 
with a 24-page booklet. What the 
book says is—the use of Alemite “Ac- 
cumeter” measured fittings, connected 
by tubing to a lubrication pump con- 
trolled by an automatic timer, elimin- 
ates all the down-time, safety hazards, 
bearing failures, lubrication waste and 
other troubles encountered in hand 
lubrication methods. Alemite Divi- 
sion of Stewart-Warner Corp. 


Circle No. 11 on Reply Coupon 


Complete Line Cataloged 


A complete line of ball-bearing 
swivel joints, loading racks, manifold- 
ing lines, all-metal marine and barge 
hose and other products are included 
in a 32-page catalog. In addition to 
providing dimensional and operating 
data on the various products listed, 
the catalog also illustrates typical in- 
dustrial applications for each piece of 
equipment, Chiksan Co. 


Circle No. 12 on Reply Coupon 
Auto Facts Available 


The new Automotive Encyclopedia, 
published by Goodheart-Wilcox, Inc., 
is being made available on a special 
offer by an automotive parts manu- 
facturer. The 900-page book contains 
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TULLER CORPORATION 
947 W. Goodale Columbus 
SALES "SERVICE — ENGINEERING 


Tokheim, Marlow, Blockmer Pumps: 
Ever-tite & OPW Fittings: Neptune 
Truck Touhe: Goodrich Hose: Reels: 
Air Comp. Farm & a ose Tanks. 
Bulk Plants and Service Stations 





PENNSYLVANIA 





RUTLEDGE EQUIPMENT CO. 
334 Bivd. of Allies Pittsburgh 22, Po. 


Resiotes Service Station ~My 
— ow Velves 
i 
Granco 7 > & Meters—Air 
Compressors 











West Penn Oil Equipment Co. 
512 Sandusky St. Cedar 1-8822 
Pittsburgh 12, Pa. 

Bulk & Service Station Equip. 

Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 











E. O. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 





TEXAS 








UNITED PUMP SUPPLY, INC. 
1701 S. LAMAR, DALLAS, TEXAS 
AIRPORT, BULK PLANT, TERMINAL 
AND SERVICE STATION EQUIPMENT 
NAOEJ MEMBER 





WEST VIRGINIA 











SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Vea. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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“This new kind of uniform holds a crease 
and keeps its ‘just-pressed’ look longer” 
—say station attendants wearing uni- 
forms made with “‘Orlon”’, 


And many go on to report that these 
uniforms are easy to care for... cut up- 
keep costs to a minimum. For most regu- 
lar-weight uniforms made with “Orlon” 
acrylic fiber are washable, need little or 
no ironing. And many spots come off 
with soap and water . . . grease stains 
with an ordinary spot remover. 


ABOVE: Washable whipcord of “Orion and wool made by Day's Tailor-d Clothing Inc.. Tacoma, Washington 


Look fresh and neat all day long 
in uniforms made with ORLON 


So take a tip from men who have worn 
uniforms made with *“‘Orlon”’, Remem- 
ber that these uniforms are easy to keep 
clean and require far fewer pressings. And 
because they’re not damaged by battery 
acid and rough treatment, they'll last a 
long time , . . save you money. 


For more information, check your 
uniform distributor or write for free 
folder “Uniforms made with Orlon”’. E. I. 
du Pont de Nemours & Co. (Inc.), Room 
2522, Nemours Bldg., Wilmington, Del. 
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“Orion” is Du Pont's trade-mark for its acrylic fiber 


Orlon’ 


ACRYUC FIBER 


GU POND 


06. v5. pat. ort 


Better Things for Better Living ... through Chemistr, 








} Rope that nigh /, ex. LITERATURE 
{ fo the job! | =. : information on all makes of automo- 





biles. Included is a thorough presenta- 
ts > >_> tion of the important basic funda- 
c ; , : : 
_ 4, mentals of automotive repair. Official 
4 t. sean cect pes factory specifications on _ tractors, 
_ a trucks, motorcycles, automobiles, gas- 
“ cif oline and Diesel engines for the past 


25 years are listed. Ramsey Corp. 
Circle No. 13 on Reply Coupon 
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A century and a quarter’s experience in 
producing to highest quality standards a Branch Stocks: 
goes into every foot of Wall Manila Settee 


Rope. Result . . . rope that takes the =a Compressor Troubles 

. 7 . . . uffalio 
toughest job in its stride, turns in con- 7 a Chicago Location of troubles in air-cooled 
sistently excellent performance. Cleveland 


howorth, Me. and water-cooled air compressors is 


akin — . i 7, ble Savers” 
In the drilling field, Wall's “Black Gold FF fn SEES A 0 Bow * Tees : 
Rope is the favorite for every use. Wide- . Memphis booklet. The booklet is one of a — 
ly known for durability and resistance to <"® ae ey aes oe ae red being 
abrasion, “Black Gold” has helped set s Odessa, Tex. issued by the we pe ecunees 
mony drilling vecerds. —- | pamphlet explains reasons for such 
Portiand, Me. operating troubles as failure to de- 
WALL ROPE WORKS, INC. San Francisco liver air, insufficient capacity, insuffi- 
48 TE 5, N.Y. ' cient pressure, vibration and other 


problems. Worthington Corp. 
Circle No.'14 on Reply Coupon 





Can Filler Described 


Applications, operation and fea- 
tures of the Dura-Mil liquid filler are 
set forth in a four-page bulletin. A 
rotary, gravity-type liquid filler, the 
Dura-Mil unit is used for applications 
involving liquids and semi-viscous 


CLAMP BITES INTO materials. Available in 12-station and 
ey Slang CBR | STANDARD-Wonrks 20-station models, the unit features a 





ON VISE PRINCIPLE non-foaming valve and has a makxi- 


. '@) R 3 7 T T i? R mum fill of 50 fi. oz. Turbo Machine 


Co. 


SA LES D | SPLAY ' ji seat Circle No. 15 on Reply Coupon 


@ Built for the Petroleum Industry 
by a Petroleum Transport Manufacturer 


ma sae an a. —eavX—X PERSONALS 





leading Service Stations wanting the 
finest DISPLAYS of merchandise. 


USES EVERY INCH OF WALL SPACE FOR DISPLAY eee Ss 


cm aan Ku replaces 
E-Z" Brackets and Standards work on “‘slide-rule” principle. Simply bolt Pee T 
ogg to Ret pane level = L. - Insert Cracket in slide-slot— . Robert E. an- 
ole clamp bracket and lock to standard. Bracket digs into standard with . a 
weight of load. Clamp holds to standard like a vise. Adjustment by sliding up or i mer as general 
down at pin-point variations, Makes solid displays. 12-gauge steel brackets in sales manager of 
sizes 6” to 30”. 14-gauge standards 33” to 96”. Fits around windows, doors, c Pum 
pipes, etc. Handsomely finished. Very inexpensive. Cheap enough for storage. arver P 
Rearrange entire loaded shelf in minutes. Write for FREE PLAN BOOK. Co., Muscatine, 


a. Tann held 
“17'S OUT IN FRONT IN EYE APPEAL’ | $s Gao in aoe 





tion to his duties 
as vice president 
and general J. E. Kuppe 
manager of the 
centrifugal pump manufacturing firm. 
During his service with Carver, Kuppe 
has been a sales representative and as- 
sistant sales manager. 
7 

“ William H. French, Cincinnati, is 

“sth a eS ee the new director of purchases for 
enon se | Trailmobile, Inc. French previously 


0 BBER T : : 
aves ene GOOD JOBBER TERRITORIES ARE STILL AVAILABLE was purchasing agent for Trailmo- 


Pay ni Oe PRICES 6 Standard Steel Works bile’s Cincinnati plant and succeeds 
ATA SG 


| Waste eae Boe rem | (DEPT. NPI, NORTH KANSAS CITY, MISSOURI E. W. Barkekoff, who resigned re- 
cently as purchasing director. 
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Clark Munger 

and Charles F. 

Campbell have 

been appointed 

to new posts with 

Barnes Manufac- 

turing Co., which 

manufactures 

centrifugal pumps 

for the oil and 

other industries. 

C. Munger Munger will be 

advertising and 

sales promotion manager for the 

Mansfield, Ohio, firm. Campbell takes 

over as a sales engineer, with head- 

quarters at the home office in Mans- 

field. Campbell formerly was a dis- 

trict sales manager for Gorman-Rupp. 

- 

Walter L. 

Allen will travel 

for Master Tank 

and Welding Co. 

of Dallas as its 

sales representa- 

tive in Texas and 

New Mexico. A 

native Texan, 

Allen has been a 

butane tank sales- 

W. L. Allen man since the 

end of World 

War II. During the war, he served 

with the government in a department 

dealing with oil and gasoline matters. 

Headquarters for his new job are in 
Luling, Tex. 


Jack R. Kruizenga now serves as 
national used trailer manager of Trail- 
mobile, Inc., of Cincinnati. Kruizenga 
managed Trailmobile’s Grand Rapids, 
Mich., branch for the past two and 
a half years. Previously, he was a 
sales representative for the Cleveland 
branch office. Kruizenga replaces 
Herbert A. Hartley, who moves into 
the assistant managership of the Cin- 
cinnati factory branch. 

a 

Donald R. 
Hoover repre- 
sents Vulcan 
Stamping & Mfg. 
Co. and Vulcan 
Tin Can Co. in 
the greater met- 
ropolitan Chi- 
cago area. A 
graduate of 

Se PRR rahe Michigan State 

D. R. Hoover University and a 

veteran of Army 
service, Hoover has completed Vul- 
can’s intensive sales training program. 
He has been living in Wheaton, IIl., 
where he is a member of the Junior 
Chamber of Commerce. 


why does LION supply 


uniforms 
to major 





companies 
than any 
other 
manufacturer 














because e « « Leaders in the petroleum 
industry know the man on the driveway puts 
the cash in the till. He must look like a million, 
for eye appeal means buy appeal. So companies 
who go after the lion’s share of the business 
turn to LION for quality, value and style. 

LION uniforms are designed specifically for 
rough, tough station wear. Tailoring is planned 
for full movement .. . fabrics are guaranteed 
against shrinking, fading. When it's LION, it's 
the best! 


Write for our merchandise plan today. 


LION LMeere INC 


. A, 44 WEBB STREET 
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REGIONS . . « interpreting the oil news 


Pacific Coast 


By Charles Pollak 


Small Businessmen Needed 


Standard Oil Co. of California, 
which in the past has shown a pre- 
occupation with the “bigness” charges 
leveled against major oil companies, 
once again has resorted to institutional 
advertising to make its point of view 
known to the public. 

This time Standard of California 
has taken up the issue of big business 
vs. small business, and its current 
newspaper advertising points out that 
“it takes both to serve you well.” 

“Ever hear the one about big com- 
panies ‘squeezing out the little 
fellow?” Standard asks. Then, 
answering itself, the ad explains that 
“9,896 small businessmen help us 
serve you well.” 

The 9,896, according to the ad, in- 
clude 8,329 independent Chevron 
dealers, 725 independent rural-area 
distributors, 188 independent marine 
dealers, 235 independent heating oil 
dealers, 101 independent LP-gas 
dealers and 318 independent airport 
dealers. 

“Each of these men operates his 
own independent company. Together 
they employ 27,976 people,” the ad 
says. “We do everything we can to 
help them prosper because Standard 
knows a big company can’t succeed 
without the help of small business- 
men.” 

Cite Varying Prices—Standard of 
California also has been using the 
Standard Oiler, one of its house 
organs, in an effort to show how com- 
petitive the oil industry is. In an 
article entitled “Competition at the 
Pump Block” in the latest issue, the 
company undertakes to answer in- 
dustry critics who complain about 
identical posted prices at competing 
service stations. 

Standard marketers surveyed 110 
city blocks in Hollywood and found 
10 different prices being quoted for 
regular-grade gasoline at 30 stations. 
The prices (including 8¢ state and 
federal taxes) ranged from 24.9¢ to 
29.5¢, a spread of 4.6¢. 

And, they noted, “. . . a more care- 
ful check would no doubt reveal that 
some of the stations were offering 
behind-the-pump or under-the-canopy 
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price concessions.” Also, premium 
stamps, giveaways, and various free 
services would be disclosed—all of 
which represent deviations of a sort 
from the posted prices. 

“Our company’s policy regarding 
the setting of prices is this,” the 
article said. “Retail gasoline prices 
at Standard stations are established on 
a station-to-station basis in keeping 
with individual operating costs and 
meeting competitive stations’ prices as 
closely as we should, taking in con- 
sideration the quality of their service 
and products. 

“As for Chevron stations, they are 
operated by dealers in business for 
themselves. They are self-employed 
local citizens, operating at their own 
risk and selling gasoline for their own 
account. Thus, they decide their own 
price. 

“As you can plainly see, there are 
no list prices in the retail gasoline 
business.” 


Incinerator Death Knell 


The primitive trash burners that 
squat in almost every back yard in Los 
Angeles ought to follow certain out- 
door plumbing into oblivion, the city 
government recommended last week. 

It’s a good guess that the oil in- 
dustry will be the first to cheer their 
demise, if and when it occurs. 

The reason is that while oil com- 
panies were spending millions to 
comply with anti-smog regulations, 
home incinerators managed to stay 
on a smoke-as-usual basis even though 
they long have been branded as lead- 
ing smog producers. 

In fact, according to Stanford 
Research Institute, home rubbish 
burning contributes 400 of the 3,100 
tons of contaminants spewed into the 
Los Angeles atmosphere each day. 
The particulate matter emitted by the 
burners gives the city air that murky 
look. 

The city now proposes to begin 
regular trash collection in the harbor 
area next July, with the service 
gradually extended to other districts 
within a _ five-year period. City 
officials hope that the other cities and 
unincorporated areas which account 
for three-fifths of the county popula- 
tion will do the same. 

If Los Angeles succeeds in this en- 
deavor despite the expected opposition 
from incinerator manufacturers, the 
fight against smog will then be focused 
even more sharply on emissions from 
automobiles. These, accounting for 
38% of all contaminants, remain un- 
challenged as the largest and most 
virulent smog source yet to be con- 
trolled. 


Atlantic Coast 


By Raymond E. Bjorkback 


Answer to Coal Memo 


A threat of oil regimentation in any 
form usually brings two Eastern Sea- 
board organizations of independent 
marketers to the firing line. These are 
the Empire State Petroleum Assn. and 
the Independent Oil Men’s Assn. ‘of 
New England. 

Both of them regard as just such a 
threat a memorandum suggesting to 
an interdepartmental study committee 
in Washington that the soft coal in- 
dustry needs special competitive buf- 
fers in the interest of national defense. 

They see the possibility, for one 
thing, that the study committee will 
be persuaded that oil imports should 
be curbed. Their executive secretaries 
have written accordingly to Committee 
Chairman Arthur S. Flemming. 

ESPA backs up its protest with a 
request to testify before the committee. 
Branding the memorandum as “the 
coal industry’s document,” it declares: 

“Now that they (the coal men) have 
been by-passed by more progressive 
businessmen in other industries, they 
are asking government to restrain these 
industries from the normal, free con- 
duct of their operations. . . 

“Our members who sell fuel oil have 
a competitive problem of their own at 
the moment in natural gas. But. . . we 
are meeting this competition by im- 
proving service and the desirability of 
the product we have to offer.” 

ESPA follows this up by explain- 
ing that restrictions of residual oil im- 
ports would “seriously cripple” a num- 
ber of distributors, and cause prices 
of home heating oil to rise by forcing 
a flight by institutional, commercial 
and industrial consumers to lighter 
oils. 

The New England association tells 
the committee that: 

“Any excursion into manipulation 
of freight rates or end-use control of 
the consumer’s choice of fuel is to be 
abhorred by an administration and a 
people dedicated to a continuous 
struggle against state-fostered monop- 
oly of life and occupation. 

“If we need a commissar or fuehrer 
for coal, we would be wiser to use the 
accurate nomenclature, and abstain 
from further reference to coal as a 
private industry.” 
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After ‘Carol’ 


The industry in New England ap- 
pears to have weathered the recent 
hurricane “Carol” rather well. It didn’t, 
for the most part, suffer extensive 
damage to installations. 

At some points, though, it is taking 
weeks to get back to normal operations. 

One such locale is Providence, R. L., 
about as hard hit as any. The heart 
of that city was flooded with the salt 
water of Narragansett Bay to depths 
of 5.5 and 6 ft. 

Electric power lines were blown 
down in many sections. And some 
damage or loss was reported at Gulf 
Oil, American Mineral Spirits and 
Texaco terminals. 

Many oil burners, mostly industrial, 
had to be renovated. Many service 
station operators, for lack of electricity, 
pumped gasoline by makeshift for 
days—usually by hitching the pump 
mechanism to the rear wheel of a 
jacked-up automobile. 

Emergency burner service crews 
have been working around the clock. 

To get salt out of installations, they 
subjected them to a steaming process. 
Then, to eliminate humidity from 
transfers, controls and rotors, they 
took them to large industrial ovens for 
“baking.” 

Three, perhaps, four weeks will have 
been consumed in this activity, accord- 
ing to one jobber’s estimate. 

“But,” he observes, “as far as in- 
convenience and discomfiture to cus- 
tomers is concerned, the hurricane 
couldn’t have come at a better season. 

“A lot of the ladies have had to 
go without curls because the hair- 
dressing parlors were handicapped by 
lack of hot water and heated air. But 
the industry can be proud of the job 
it’s doing.” 

For ‘Log’ Law Change 

Enforcement, in intrastate opera- 
tions, of a New Jersey hours-of-service 
law requiring all truck and bus drivers 
to Keep work logs in their vehicles at 
all times has the Fuel Oil Distributors 
Assn. of New Jersey “taking immediate 
steps” to get the law changed. 

The association hopes other oil mar- 
keting groups in the state will work 
toward the same end. 

It takes the position that the legis- 
lature intended the 1953 law to apply 
to interstate operation only. The law 
was interpreted in just that way until 
about mid-July. 

By that time, however, amendments 
had gone into effect (July 1) providing 
for enforcement in intrastate opera- 
tions too. And the state motor vehicle 
director so notified police chiefs 
July 14. 
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Duty periods of drivers of com- 
mercial vehicles are limited by the law 
to 12 continuous hours, or an ag- 
gregate of 12 hours during any 16-hour 
period. After such a duty tour, the 
driver must be off duty at least eight 
consecutive hours “spent at such place 
and under such circumstances that rest 
and relaxation from the strain of the 
duties of driving may be obtained.” 

Exceptions are made for emer- 
gencies. 

The form of driver’s log recognized 
by the Interstate Commerce Commis- 
sion’s Bureau of Motor Carriers is 
recommended by the State Motor Ve- 
hicle Director for intrastate use. 


Midwest 


By Leonard Castle 


School for Jobbers 


The Wisconsin Petroleum Assn. be- 
comes the third Midwest jobber group 
to plan an educational program for 
its members this fall, according to 
Kenneth C. King, executive secretary. 
A school for jobbers will be held Oct. 
12, 13 and 14 on the Madison campus 
of the University of Wisconsin. 

Previously, the Northwest Petroleum 
Assn. tentatively scheduled a Distrib- 
utive Education course for Oct. 11, 12 
and 13 at the University of Minnesota 
and the Michigan Petroleum Assn. set 
up a series of fuel oil clinics starting 
Sept. 22 at Grand Rapids. 

Several other midwest associations, 
such as Illinois and Iowa, are studying 
the feasibility of establishing educa- 
tional courses and may formulate spe- 
cific plans later this fall. 

The Wisconsin association is calling 
its program the “First Annual Man- 
agement Institute for Oil Jobbers” and, 
as King points out: “This is the first 
time anything like this has been at- 
tempted here and it is something that 
is really needed in order to put the 
jobber in a more favorable competitive 
position in the marketing branch of 
the industry.” 

Classes will be held in the Univer- 
sity’s Memorial Union and rooms will 
be available in the nearby men’s dor- 
mitory. A registration fee of $25 will 
include all classroom instruction and 
one banquet Oct. 12. In order to give 
individual attention to the students, 
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enrollment will be limited to 30 persons 
on a “first come, first enrolled” basis. 

Helping to guide the institute will 
be L. T. White of Cities Service, vice 
chairman of the API's Marketing Per- 
sonnel Training Committee, who will 
conduct the general business sessions 
on the subject of “National Scope of 
the Jobbers’ Problems.” 

Other subjects to be covered in- 
clude: How to Train, Human Re- 
lations, Job Analysis, and Bookkeeping 
and Accounting. 

“These might be high-sounding 
names for subjects but they include 
almost every phase of the jobber’s 
business and ones we cannot afford 
to be without,” King told the Wis- 
consin jobbers. “This is an opportunity 
that knocks but once in a lifetime for 
you and your key personnel, so don’t 
wait. Take advantage of it now and 
help to make yourself and your com- 
pany better, qualified oil jobbers.” 


Tractor Care Study 


The oil company-sponscred 4-H 
Club Tractor Maintenance Program 
will enter a new phase in 1955 when 
the activities are expanded to include 
training in the operation of farm im- 
plements and equipment. During the 
program’s first 10 years, its scope was 
limited to tractor maintenance. 

Acclaimed as one of the fastest 
growing projects in 4-H Club work, 
the tractor program is ‘teaching club 
members how to prevent costly break- 
downs and fuel wastage through an 
organized program of instruction con- 
ducted by the Co-operative Extension 
Service. 

During the past 10 years, more 
than 335,000 rural youth have partic- 
ipated and more than 25,000 volunteer 
leaders have received training in the 
operation and care of tractors in all 48 
states. 

G. L. Noble, director of the Na- 
tional Committee on Boys and Girls 
Club Work, points out that tractor 
repairs alone are estimated to cost 
American farmers more than $400 
million each year. One-half of these 
repairs are caused by lack of proper 
service and care. 

The total farm bill for oil products 
amounts to about $2 billion annually, 
he says, while an estimated 10% of all 
fuel, or approximately 83 million gal. 
annually, is wasted through improper 
equipment care. It is the goal of the 
extended program to reduce this. 

Companies sponsoring the program 
are General Petroleum, Utah Oil Re- 
fining, Standard Oil Foundation, 
Standard of Ohio, Standard of Ken- 
tucky, Stanolind Foundation, Pan-Am 
Southern, and American Oil. 
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Stalemate Hangs On In Open Market Trade 


Trading in virtually all refined products struck 
a flat spot last week and there were virtually no 
price developments outside of retail gasoline price 
wars now in progress or threatening. 

Movement of light products at the Gulf bogged 
down under the narrow spread between Gulf and 
East Coast heating oil prices—a matter of 0.7¢ 

gal. at New York Harbor, which approximated the 
sien of ocean transportation. 

As for midwest markets for light fuels, movement was 
slow—terminals generally were full and the call from sec- 
ondary suppliers was relatively small. Idleness in heating 
oils at northern points was blamed on mild weather, the 
belief some jobbers held that high stocks at terminal points 
might bring price reductions, and the fact that other jobbers 
had loaded up at special summer prices. 

Cause for the feeling that light fuel prices could come 
down stemmed from current discount offerings of Nos. 1 
and 2 fuels at Great Lakes Pipe Line terminals at 0.25¢ off 
delivered cost prices. And still fresh in the minds of jobbers 
were the wholesale gasoline price reductions early in the 
summer after a similar start. 

Refinery Runs Increased—There was a slight increase in 
crude runs at refineries east of California, up from 85.2% 
to 85.3% of capacity, with likelihood that operations prob- 
ably are in for continued increases to raise inventories of 
distillate fuels. 

In a number of areas, light fuel inventories presently are 
close to, or below, September of last year. As a result, some 
refiners are inclined to look at supplies as being insufficient, 
and, by not hiking throughput they feel they are accepting 
a poor gamble that the coming winter will be no cooler than 
last winter. The heating season of 1953-54 ran approxi- 
mately 10% warmer than normal in important consum- 
ing areas. 

Residuals Continue Firm—Heavy fuels held their firm 
market position in the Midwest and there was increasing 
evidence that they were in for a tight winter. Resale agents, 
in some cases, said first sign of this was that previous sources 
of supply had begun “discouraging” reseller sale by asking 
full posted prices from them, thus wiping out brokerage 
commissions unless buyers paid “over the market” prices. 

Open market conditions to the contrary, however, Pyke 
Petroleum Co., Chicago, was awarded a contract by Chi- 
cago Housing Authority to supply it with 1,000,000 gals. 
of No. 6 fuel at 0.775¢ gal. off local tank wagon price from 
Sept. 1 to June 30, 1955. Last season’s contract went to 
Jewett & Sowers at 0.55¢ off tank wagon. 

Price wars, threatening price wars, and other develop- 
ments pointed to the fact that all was not well with gasoline. 

Co-op Cuts Consumer T.W.—Farmers Union Central 
Exchange, St. Paul, Minn., for example, lowered its con- 
sumer tank wagon prices 0.3¢ to 1¢ on regular and premium- 
grade gasoline at all of its 461 bulk plants throughout 
Minnesota, North and South Dakota and northwestern 
Wisconsin. 

According to J. L. Nolan, manager of the co-operative’s 
oil department, the reduction goes only part way in recog- 
nizing the discounting on gasoline to commercial and farm 
accounts which has been going on in Midwest for some 
time. In some instances, Nolan said, farm discounts had 
ranged up to 2¢ gal. 

One area under threat of a new retail gasoline price war 
was Philadelphia where a large food chain advertised five 
gis. of regular-grade gasoline for $1.05 (see P. 16). A large 
private brand operator said the chain’s low price—0.5¢ 
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below general dealer tank wagon price for major brands— 
so far had not precipitated a retail war. “But,” he added, “it 
won't be long.” 

Prices shown in following rundown of retail wars ar 
exclusive of taxes, which are indicated in parentheses. 

Providence, R. I. (6¢)—Gallonage fight of many months 
ended temporarily here when city was struck by hurricane 
(Carol) that resulted in emergency measures for pumping 
gasoline after power lines broke. 

With restoration of electric current, however, prices 
began edging lower and dipped 2¢ below “normal” to 16.9¢ 
at some major brand stations. Immediately following storm, 
reports said some retail dealers had hiked their retail prices 
to 35¢ (ex taxes) on reports that gasoline was in short 
supply. 

Springfield, Mass. (7¢)—Most major suppliers lowered 
dealer tank wagon prices another 1.5¢ to 13.9¢, or gave the 
equivalent in “voluntary allowances.” Depressed price area 
includes 12 surrounding towns. Meanwhile, retail prices 
also have dropped another 2¢ with most major brand 
dealers at 17.9¢ for regular and some private brands down 
to 14.9¢. “Normal” for major brands is 20.9¢. 

Hartford, Conn. (6¢)—Reduction of 0.7 in dealer tank 
wagon prices for regular gasoline to 14.9¢ spread from sub- 
urban areas to Hartford proper. Major brands of regular 
ranged from 16.9¢ to 19.9¢ with private brands mostly at 
15.9¢. 

Linden, N. J. (6¢)—Retail prices are down 3¢ below 
“normal” in several parts of New Jersey with prices con- 
fused at both retail and tank wagon levels. In Union, Hud- 
son, Essex and Bergen counties, prevailing price for reg- 
ular at most major brand stations was 17.9¢, some as low 
as 15.9¢ on main highways. Approximately same retail 
situation prevails in Camden, Trenton and Bridgeton areas. 
Statewide “normal” retail price is 20.9¢. New Jersey Gas- 
oline Retailers Assn. spokesman said it had abandoned its 
anti-price-war program of pump postings aimed at margins 
of at least 6¢ gal. on regular and 6.5¢ on premium. Group 
continues, however, to support guaranteed margin bill (S. 
344) now before state legislature. 

Texas (6¢ taxes) continued to be peppered with gallonage 
fights. While there was improvement at some points, others 
held on with little change: 

Abilene—Considerable improvement, with major brand 
stations posting 20¢ for regular-grade. At same time, most 
private brand stations were up to about 17.9¢. “Normal” 
prices for major brands are 20.5¢ to 21.5¢. 

Wichita Falls—Substantially all major brand stations, 
and a few larger private brand stations, posted 11.9¢ for 
regular-grade. A number of smaller private brand stations 
stayed above that level. 

Lubbock—Retail postings for regular-grade varied from 
10.9¢ to 16¢. Generally, private brands were 11.9¢, major 
brands 13.9¢. 

Snyder—No change. Most major and private brand sta- 
tions posted 11.9¢, major brands 13.9¢. 

Ft. Worth—No change with most major and private 
brand pump prices at 11.9¢ for regular-grade; “normal” 
is 20¢. 

Big Spring—Little change. Majority of both major and 
private brand stations at 16.9¢. “Normal” for regular- 
grade is 20.5¢. 

Colorado City—Same conditions here as in Big Spring. 

Midland—No change. One private brand and practically 
all major brands at 11.9¢. Remaining private brand sta- 
tions posted 16.9¢ for regular-grade. 
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Nacogdoches—Most major brands and a few private 
brands at 14.9¢, some improvement. “Normal” is 20¢. 
Conroe—Major brand stations posted 17¢ for regular- 


grade, private brands from 15.9¢ to 17.5¢. “Normal” is 
20.5¢. 


Gulf Coast 
Trading Still At Stand-Off 


A stand-off between buyers and sellers was the net result 
of cargo trade negotiations at the Gulf last week. Quite a 
few refiners continued to be on the sidelines as far as spot 
offerings were concerned, and buyers were disposed to make 
only occasional inquiries. 

Prices were unchanged, the only development being the 
resumption of quoting on 95 oct. premium gasoline—at 
12¢—by a major refiner. 

Most prices were firm, although little interest could be 
stirred up in prompt heating oil. A favorable factor, refiners 
said, was the regularity of government liftings of jet fuel. 
This, they added, has been done much to reduce a surplus 
on low octane gasoline, and also has given some life to kero- 
sine, long a neglected product. 

The only sale of the week involved kerosine, although de- 
tails were not disclosed. Fragmentary information, however, 
pointed to a closing on kerosine for year-round shipment 
by barge to an upriver terminal. 

The principal bar to more active dealings, trade sources 
said, was the narrow differential between Gulf Coast and 
New York prices. On No. 2 fuel, for example, Gulf cargo 
prices at 8.25¢ compared with New York barge at 8.95¢, 
the difference —0.7¢—being just about what it would cost 
to charter a tanker. This has quelled interest in spot No. 2 
fuel, many buyers having taken all the September oil they 
need, and more so, to insure their getting additional winter 
deliveries. 

If No. 2 fuel was somewhat more loose for September, 
it was held closely for loadings in the later months of the 
year. In this respect, virtually every refiner on the Coast was 
a potental seller of winter gasoline, for by moving for- 
ward gasoline the refiner would give himself the flexibility 
needed to make additional No. 2, should winter require- 
ments warrant. . 


Atlantic Coast 
Filling By Secondaries Still Lags 


The seasonal jam-up of heating oils in primary storage 
appeared to be in the making along the East Coast last week. 
The oil that eastern primary suppliers bought so actively a 
month ago at the Gulf was arriving in quantity, but barge 
and tank car buyers would have none of it—not unless 
there was a special “deal” involved. 

Why weren’t resellers buying? Suppliers didn’t appear 
to have the answer, for all indications were that barge and 
tank car buyers should be filling up. Stocks of heating oils 
in seaboard areas were lower than those of a year ago. 
Burner installations have increased. And the seaboard can’t 
go on indefinitely having warmer-than-normal winters. 

A check by NPN seemed to show that small buyers were 
more inclined to fill up than big resellers who were count- 
ing on picking up spot lots when refinery inventories would 
top out sometime in October. 

A small reseller, who buys off the Buckeye Pipe Line 
said: “I don’t have much storage, but my supplier told me 
there was going to be a price increase. So, I’m keeping my 
tank full.” 

A Philadelphia reseller said: “I’m half full at the most. 
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At this time last year, we were completely full. I've been a 
little worried about reports I read that prices are firm at the 
Gulf—but then the majors always come up with enough 
product before the season ends.” 

A major marketer declared: “We have one account that 
usually buys about 5,000,000 gals. of kerosine (each year), 
and we haven’t seen hide nor hair of him for weeks.” 

There were indications, however, that some suppliers 
have been stretching the terms of their summer-fill programs 
to get oil out to secondaries. One barge reseller whose 
7,000,000-gal. storage system was nearly full gave this ac- 
count: “I wouldn’t have filled at all—it cost me $40,000 
just in interest, taxes, and insurance—unless I got a special 
deal . . . No, I won’t be billed for all this on Sept. 30, as the 
summer-fill plan calls for . . . and my bills will be spread 
out over quite a period. The resellers I know that don’t have 
special deals just aren’t buying.” 

Prices along the seaboard were unchanged, with virtually 
no open market trading in either gasoline or heavy fuel 
oil. Firmer tanker rates from the Gulf led many marketers 
to believe that general price increases are in the offing. On 
the other hand, suppliers appeared unwilling to advance, 
if it meant any loss of sales in the process. 


Chicago District 
Heavy Fuels Set for ‘Tight Winter’ 


Heavy fuels were offered sparingly in the Chicago Dis- 
trict last week as suppliers tightened their grip on inven- 
tories as far as resellers and spot buyers in general were 
concerned. Two large suppliers said these grades will be- 
come even tighter once interruptible gas service is cut off 
to industrial users. 

Gasoline continued easy with no particular interest shown 
in spot market prices as interest began swinging over to 
light fuels. Demand for light fuels was quiet, however, and 
there were indications that product could be bought at 
discounts up to 0.25¢ off general quotations if the buyer 
were ready to place an order. 


Midwestern (Chicago-E. St. Louis Area) 
Discounts Hit Pipe Line Distillates 


Light fuels joined regular-grade gasoline last week as 
products beset by price trouble at Great Lakes Pipe Line 
terminals. 

Heavy fuels became increasingly tight as suppliers showed 
tendency to discourage reseller sales by eliminating broker- 
age discounts off posted prices. One refiner reported a 5¢ 
increase in his heavy fuel price; otherwise quotations re- 
mained unchanged. 

Discounts on regular gasoline at GLPL terminals ranged 
up to 0.625¢ off delivered cost prices, but for most part 
offerings ranged from 0.25¢ to 0.5¢ off. Most refiners said 
the winter outlook for gasoline was gloomy. One said he 
had joined others in meeting part-way open market com- 
petition where branded gallonage dwindled below what 
they considered “normal.” As to amounts of these cuts, 
refiners indicated they merely were sufficient to keep busi- 
ness from straying. 

Both Nos. 1 and 2 fuels were available at GLPL terminals 
at discounts up to 0.25¢ off delivered costs with a purchase 
of No. 2 fuel disclosed at Chicago (Franklin Park) terminal 
at 9.5¢. General quotations for No. 2 fuel ranged from 9.75 
to 10.35¢, FOB Chicago District. 





OIL MARKETS 





Summary of Gasoline Prices (September 7 through September 13) 





Motor Gasoline 95 Oct. (Premium): 


N. Tex. (Texas & New Mex. shpt.) 


W. Tex. (Texas & New Mex. shpt.).......... 
Motor Gasoline 92 Oct. (Premium): 


Okla., Group 3 (Okla. shpt.) 
Okla., Group 2 (Northern shpt.).. 


Tex. (Texas & New Mex. shpt.).. anal ede 
W. Tex. (Texas & New Mex. shpt.)... 


Motor Gasoline 84 Oct. (Regular): 
Okla., Group 3 (Okla. shpt.) 


Okla., Group 3 (Northern shpt.)........ 
N. Tex. (Texas & New Mex. shpt.)..... 
W. Tex. (Texas & New Mex. shpt.).... 


M & below: 


Motor Gasoline 60 Oct. 
Okla., Group 3 (Okla. shpt.)...... 


Okla., Group 3 (Northern shpt.)....... nea 
N. Tex. (Texas & New Mex. shpt.)........... 
W. Tex. (Texas & New Mex. shpt.)........... 


Motor Gasoline 92 Oct. (Premium): 


New York harbor. 
New York harbor, barges 
Philadelphia. 

Motor Gasoline 86 Oct. (Regular): 
New York harbor 


New York harbor, barges................... 


Philadelphia 
Motor Gasoline: 


Western Penna., Bradford-Warren: 


92 Oct. (Prem.) 
86 Oct. oa: 


Western Penna., Oi City: 


92 Oct. (Prem. y. 
86 Oct. (Regular) 


Western Penna., Pittsburgh: 


NS Er ee errr e 


86 Oct. (Regular) 


Monday 
Sept. 13 


12 .625-14.55 
13 .25-13.8 


on -, so 


12. “625- nth * 
12.75-13 


.. (6)L1-11,25 


10.5-11. 125(2) 
11.5-12.7 
11.5-12.25 


. (4)10.25-10.875(2) 
10-10 .25 


-75-11.8 
-25-11.5 


-95 


Frida 
Sept. Yo 


12.625-14.55 
13.25-13.8 


(3)12-12 .5(2) 
11.5-12.75 
12.625-14.2 
12.75-13 


(6)11-11.25 
10. b- ll. ye) 
11.5-12.7 


ll. S 12.25 
(4)10 25-10 .375(2) 
10-10 .25 


-75-11.8 
-25-11.5 


-95 


-75 
13.5-13.9 


13.75-15 
12.5-13.5 


15.2 
13.45 


Thursday 
Sept. 9 
+ oa 55 

25-13.8 

(3)12-12. SG) 
11.5-12.7 

12.625-14. 5 
12.75-13 


(6)11-11.25 


11.5-12.25 


a. 25-10 .375(2) 
10.25 


10- 
Bie 15-11.8 
(2)11.25-11.5 


16.2-16.8 


12.45 
11.75 
13.7-14.3 


14.75 
13.5-13.9 


13. 75-15 
12,5-13.5 


15.2 
13.45 


Waleestes 
Sept. 8 

12.625-14.55 

13.25-13.8 


(3)12-12 .5(2) 
11.5-12.75 


12.625-14.2 
12.75-13 


(6)11-11.25 
10,5-11.125(2) 
11.5-12.7 
11.5-12.25 


(4 rt 73. $75(2) 
0.25 


10. "a8. 11.8 
(2)11.25-11.5 


13.95 
13.85 
16.2- 


12. 
11.75 
13,7- 


14.7 
13.5- 


18. 
12.5- 


15. 
13. 


Tuesday 
Sept. 7 


12.625-14.55 
13.25-13.8 


ie 12.5 
1.5-12.75 
IZ. 625-14 .2 
12.75-13 
(6)11-11.25 
10.5-11. yee) 
11.5-12.7 
11.5-12.25 


(4)10.25-10 .375(2) 
10-10 .25 


(2)10.75-11.8 
(2)11.25-11.5 


16. 2-16.8 


12.45 
11.75 
13.7-14.3 


14.75 
13.5-13.9 


13 .75-15 
12.5-13.5 


15.2 
13.45 





Mid-Continent 


Product Prices Generally Firm 


Several price increases were reported by Mid-Continent 
refiners this past week. In Oklahoma, No. 1 and No. 2 fuels 
were up 0.125¢ for northern shipment. In Kansas, higher 
quotations were reported for premium-grade and low-octane 
gasolines, and 5¢ bbl. increase in No. 5 fuel prices. In addi- 
tion, residual fuel prices were 5¢ bbl. higher in Arkansas. 

After price increases, No. 1 fuel was quoted upward from 
8.875¢ and No. 2 fuel from 8.25¢ in Oklahoma. Premium- 
grade and low-octane gasolines were quoted upward from 
12¢ and 10.25¢, respectively, in Kansas—both up 0.25¢. In 
Arkansas, No. 4 fuel was quoted upward from $1.95, No. 5 
from $1.75, and No. 6 from $1.60. 

An Oklahoma refiner reported a three-car sale of No. 6 
fuel at $1.20 bbl., and a Kansas refiner reported a 10-car 
sale of No. 6 at $1.30 (Kansas refinery basis). For the most 
part, refiners said inquiry for residual fuel had been heavy, 
adding that the supply picture was tight and prices were 
firming. 

Some activity in burning oils was revealed in the form 
of increased inquiry for forward material and regular- 
customer takings, but most refiners felt it would take 
cooler weather to stimulate open market trading. 

The majority of refiners said the gasoline supply and 
demand picture was in fair shape for this time of year, and 
were satisfied with sales over Labor Day week-end. 


Central Michigan 


Consumer ‘Gas’ Competition Sharp 


The scrap for large fleet business continued to make a 
“dog fight” of the consumer gasoline market last week in 
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Central Michigan. Light fuels, meanwhile, were fairly quiet 
with a number of jobbers passing up their last chance to 
lay in material under summer discount plans. Heavy fuel 
still was subject to discounts in some cases. 

Competition among large and small refiners kept dis- 
counts on sales of gasoline to large consumers as high as 
4.2¢ off dealer tank wagon prices. In a few instances, re- 
finers also said they were “shading” their heavy fuel prices 
to hold certain customers, but some said concessions prob- 
ably would be erased when winter demand sets in and 
tightness in other areas spreads to local markets. 

Except for a small amount of filling of jobber storage, 
movement of light fuels to secondary supply storage was 
described as slow for September. General reports indicated 
that special summer prices were eliminated on Sept. 1, but 
there still were soft spots should a jobber want to buy in 
quantity on a spot basis. 

Refiners’ quotations were unchanged for all products. 


Western Penna. 


Trading Slow In All Products 


General report of Western Penna. refiners last week was 
that open market trading was virtually at a standstill. There 
was practically no spot demand of any consequence for 
lubricating oils, and no firming of prices. There was demand 
for spot gasoline, but most refiners’ inventories were so low 
that they had none to offer on the open market. 

Inventories of the base lubes, especially cylinder stocks, 
remained high, and shaded prices were the rule. Although 
few spot sales were disclosed, there was an unconfirmed 
report that one small-lot of bright stock was sold for 13¢, 
or 1.5¢ under current low quotations reported by refiners. 

Regular-customer takings of gasoline for the most part 
continued in good volume, with only one refiner reporting 
a decline in shipments. Lack of open market offerings forced 
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Crude Oil Prices 


Montalvo West (Colonia pool), Calif., schedule 
revised; see this page. No other changes reported 
in week ended Sept. 11. For complete crude oil 
price schedules, see Aug. 25 NPN, P. 56-57. 











one refiner-buyer to go outside the usual Penna.-field 
sources to cover his September commitments. Prices for 
the motor fuels were firm. 

Fuel oils showed signs of stirring from summer quiet— 
some refiners reported distributors in increasing numbers 
were contracting for winter needs. 

Call for crude scale wax and petrolatums was steady. 


IPAA Crude-Products Spreads Increase 


Spreads between crude oil and refined products price 
averages increased in August—i¢ bbl. for nine refinery 
markets and eight crude petroleum areas including Cali- 
fornia, and 2¢ bbl. with California excluded—according to 
report of Independent Petroleum Assn. of America. 


Including California, small declines in gasoline and 
kerosine averages were more than offset by increases in 
light and heavy fuel oil averages, and four-products average 
was up 1¢ bbl. With crude average unchanged, crude- 
products spread increased from $0.82 in July to $0.83 in 
August. Spread for August last year was $1.05. 


East-of-California spread widened from $0.69 in July to 
$0.71 in August; year ago, spread was $0.91. 


IPAA’s averages for August and July 1954, and August 
1953, compare as follows: 


Table I—California Included 


Refined products in 9 August July August 
refinery markets: 1954 1954 1953 
Motor Gasoline (¢ gal.) 11.43 11.45 12.46 
Kerosine (¢ gal.) 10.23 10.25 10.32 
Light Fuel (¢ gal.) 8.72 8.66 8.99 
Heavy Fuel (¢ gal.) 3.81 3.71 3.91 
Average above 4 products: 
Cents per gal. 8.68 8.65 9.27 
Dollars per bbl. 3.64 3.63 3.89 
Crude pet. in 8 areas ($ bbl.) 2.81 2.81 2.84 


Table Il—California Excluded 


Refined products in 8 August July August 
refinery markets: 1954 1954 1953 
Motor gasoline (¢ gal.) 11.26 11.26 12.30 
Kerosine (¢ gal.) 9.36 9.36 9.45 
Light Fuel (¢ gal.) 8.59 8.44 8.61 
Heavy Fuel (¢ gal.) 3.75 3.61 3.81 
Average above 4 products: 
Cents per gal. 8.51 8.45 9.06 
Dollars per bbl. 3.57 3.55 3.80 
Crude pet. in 7 areas ($ bbl.) 2.86 2.86 2.89 
Prices shown above are weighted averages based on low quotations 
as published in National Petroleum News, and prepared by IPAA to 
reflect trend in oil prices and should not be interpreted as showing 
actual sales realization for producers or refiners. 


See March 17 NPN, P. 59, for weights allotted by IPAA 
to the various refinery districts, products and crude. 


Rate Hikes Lure Ships Into Service 


Gradual rise in ocean freight rates that started in mid- 
July continued last week, and seven idle tankers came back 
into active service. 

Last paid rates for black oil were up 14¢ to 22¢ per ton, 
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with Gulf-New York at $2.07 (USMC minus 272%), 
and Netherlands West Indies-New York at $1.76 (USMC 
minus 35%). These rates compare with lows for 1954 to 
date reached early in July of $1.43 per ton (USMC minus 
50% ) for U.S. flag vessels in coastwise trade. 

With rates improving, ship owners are venturing back 
into the market. Of the world fleet, 255 tankers are out of 
service now, which compares with peak of 269, according 
to compilation by Dietze Inc., tankship chartering agents 

Last week, seven ships representing 102,100 tons dead- 
weight returned to market. Other U.S. flag owners still on 
the sidelines say they will reactivate their vessels if they 
can secure charters through the balance of 1954—some 
as low as USMC minus 25%, and some as high as USMC 
plus 5%. 

Fall upswing in tanker chartering appears to be getting 
under way, and trading in foreign flag tankers recently has 
been active. 


Crude Price Schedule Revised 


Standard Oil Co. of California has posted a revised 
schedule of prices for crude oil purchased in the Montalvo 
West (Colonia pool) field, effective Sept. 1. 


In the new schedule, prices are increased for gravities 
from 15-15.9 to 21-21.9, inclusive, and prices have been 
added for gravities from 22-22.9 to 30-30.9, inclusive. 
Comparison of new and old schedules follows: 


New Old 
Gravity Schedule Schedule 


14-14.9 $1.66 $1.66 
15-15.9 1.73 1.72 
16-16.9 1.80 1.78 
17-17.9 1.88 1.84 
18-18.9 1.95 190 
19-19.9 2.02 1.96 
20-20.9 20.9 2.02 
21-21.9 17 2.08 
22-22.9 
23-23.9 
24-24.9 
25-25.9 
26-26.9 
27-27.9 
28-28.9 
29-29.9 
30-30.9 





NPN Gasoline Index 
(cents per gal.) 


Dealer T.W. Tank Car 
Sept. 13 16.20 12.15 
Month Ago 15.75 12.06 
Year Ago 16.45 12.70 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 














lease in effect September 13 at Refineries and 


Gasoline 


OKLA., Group 3 (Okla. shpt.) 


Gie-12-£0) 
84 Oct. Reg.. 6)11-11.25 
60 Oct. M & below.. 4)10.25-10.375 (2) 


Okla., Group 3 (Northern shpt.) 


11.5-12.75 
_ 10.5-11.125(2) 
60 Oct. M & below.. ° 10-10.25 


Midwestern (Group 3 basis) 


11.5-12.75 
10.5-11 
10-10.25 


12.625-14.55 
12.625-14.2 
4 Oct. Reg. 11.5-12.7 
60 Oct. M & below.. . (2)10.75-11.8 
W. TEX. (Texas & New Mex. shpt.) 
95 Oct. Prem... . 
92 Oct. Prem... . ‘ 
84 Oct. Reg.. , —12.25 
60 Oct. M & below ‘ il: ‘35 11.5 
E, TEX. (Truck transport lots) 
95 Oct. Prem... .. 13 .5-13.75 
92 Oct. Prem... .. re 13 
84 Oct. Reg........ Res 11.5-12.25 
60 Oct. M & below. . (2)1-11.125 
CENT. W. TEX. (Truck transport lots) 


12.25 
il 


KANSAS (For Kansas destination only) 
92 Oct. Prem... .. x(3)12-12 .5(2) 
84 Got. Reg........... 10.75-11.25 
60 Oct. M & below... .«(2)10.25-10.5 
WESTERN PENNA. 
yay gues : 


14.75 
13.5-13.9 


13.75-15 
12.5-13.5 


15.2 
13.45 


Ohio—Quotations of 8.0. Ohio for delivery to 
oa Ag 


aeieen MICHIGAN 
(FOB Central Michigan refineries) 


92 Oct. Prem.. - One. 5- <? 55) 
86 Oct. Reg. 3.25- 


Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose and 
resentatives in all NPN-OILGRAM offices devote their time — im a 


to reporting oil industry prices everywhere. 


CALIFORNIA 
Los Angeles Dist.: 


(2)13. ee, 1 
‘ 12.1 -6(2) 


17.85-18.6 
15 .85-16.1 


Kerosine, Gas & Fuel Oils 


OKLA., Group 3 (Okla. shpt.) 
9.125-9.75 


(2)8. -125 
$1.15-1.70x 


OKLA., Group 3 (Northern shpt.) 
BB-G4 GsWoe cicccccccccsce x(5)9 . 125-9 .5(2) 
8.875-9.25 


Range oil 

58 & above D.I. Diesel. 3. 625-9 .5 
:x(6)8 .875-9 .25 
x(7)8 .25-8 .5(2) 


No. 6 fuel $1.15-1.20(4) 


pee rr mg (Group 3 basis) 


GB=O6 DiMeccccccsosocseses (4)9. 2. ee) 
58 & above D.1. Diesel... . ale eee 


8.25(6) 
No. 6 fuel (2)$1.15-1.20x 
N. be see & New Mex. yo 
42-4 9.2-10 
58 ry above D.I. Diesel. ::: (2)9-9.75 
No. 6 fuel $1.25-1.60 


W. TEX. (Texas & New Mex. shpt.) 
42-44 WLW... oc cece ec eeree 9.25-10.75 


E. TEX. (Truck transport lots) 

GB -B4 Dion so vccccccsesee (2)9 .5-9 .75(2) 
68 & above D.I. Di oe 8.75-9.75 
No. 6 fuel $1.30-1.60 


CENT. W. TEX. (Truck transport lots) 
COG Disc cceccvezccce 9.5 

58 & above D.I. Diesel... . 

No, 2 fuel 

No. 6 


ee (For Kansas destinations only) 
MAE Dror crcccccegecce - GR. 375-9 .5x 
52 & below Di. Diesel. . . Eas 
58 & above D.I. Diesel... 

: @. 135-9, ques 


wii. 20-1.35 


Terminals 


ARK. (For shipment to Ark. & La.) 


or. 75-11(2) 
0.5(2) 
ano: rf 10.5(2) 

0.25 


-25(2) 
0.3 


.8-10.5(2) 
-1-10.25(2) 
1 


o. 2 fuel 
86-40 gravity fuel.. 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 
12.3-12.8 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


CALIFORNIA 
San Francisco Dist.: 


fu 
Stove dist. 


Los — Dist.: 
(2)13.8-14.3 
$1.70-2.10 


25-13 .2 


Stove dist. (PS 100) "9.25-14.7 


distribution or publication. During periods of short supply, some sellers 
at times all sellers. 
posting of firm prices but give O 


withhol qomeone to new customers or the 
LGRAM the prices they otherwise 


Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except a? bbl. where $ sign is 
shown; wax and petrolatums in cents per pound, ex all fees and taxes; 
for crude oil and its ome lawful produced and transported; re- 
ported as received by GRAM and National Petroleum News but not 
guaranteed; for diese private use only and not for resale of 


would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM otor Method. For further details of price conditions apply 
to any NPN. OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered oay from nearest OJLGRAM 

publishing office, New York, Chicago and Houston, address Pilatt’s 
LGRAM Price Service 330 W. 42nd St., New York 36, N. Y. Annual 

Subscription rate in U. : $150 per year, payable in advance. 





ATLANTA, GA. 





1401 PEACHTREE STREET 


CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


PITTSBURGH, PA. 
BENEDUM-TREES BUILDING 


TEXAS CITY, TEXAS 
REFINERY 
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: WE: N PENNA. 
Natural Gasoline SED Cts — 
Oil City: 
(Group 3 & Breckenridge prices are to blenders feu 12.25(5) Stoddard solvent... 
on freight basis shown below. Shipments may We 7 13.75(6) 
originate in any Mid-Continent manufacturing es 14 25(6) 
district.) a «ksi Pittsburgh: 
FOB GROUP 3 hae 5( : Stoddard solvent 16(3) 
Grade 26-70............. 5 Sales yay : 
OHTO— Quotations of 8.0. Ohio for delivery Ohio 
FOB BRECKENRIDGE points: 
Grade 26-70 5 (Quotations Petrolatums V.M.&P. naphtha. 18.0 
Minera) spirits & stoddard 
WESTERN PENNA. solvent... i } 


° Rubber solvent. 
Lubricating Oils (Bbis., carloads; tank car, 1 to 1.5c less) 


WESTERN PENNA. Soft white ce... @yecdeeT. 878 E. TEXAS (Truck trnspt. lots) 
Prices are for sales made, or offers reliably re- a aria ee ateiaied o Stoddard solvent 12.25 
ported, to jobbers & compounders only. 

is. 70° F. 20¢ Soft yellow. é 5.7! 
v (io at 100") 20a » nl aed ’ Light amber... 221252221) (2)52 CENT. W. TEX. (Truck Trnspt. lots) 


Stoddard solvent.... , 11.5 


75 


KANSAS (For Kans. Dest'n. only) 


F 4 9 
; . 2 / a. Naphthas & Solvents Stoddard solvent...... 12.5 
25 pt... 
FOB Group 3) ATLANTIC COAST 
Bright Stocks Stoddard solvent 12.375(4) V.M.&P. Mineral 
¥ i ° Cleaners naphtha....... 12.875(2) Naphtha Spirits 
+ a peeatemetinesncabnea V.M.&P. naphtha. .... 12.875(3) New York Harbor. 18(4) 17(5) 
15 pt... pe a ; Mineral spirits.......... 11 .875(4) Philadelphia... . 17.5(4) 16 .5(5) 
25 p.t... cit: gisitee 5-15 Rubber solvent.......... 12. 875(2) Baltimore... .. 16.514 
ae eS ‘ 2 Lacquer diluent eeeeeee (2)13.1256-13.375 Boston ‘ 18.5(4) 17.5(5) 
Cylinder Stocks Benzo! diluent . 125-14 .625 Providence a 19.5 
a filterable. . . (2)10-11 
.. (2)11-12 
(2)12.5-13.5 
14(3) 


MID-CONTINENT LUBES 


FOB Tulsa basis, for domestic shipments only 
Bright Stocks, vis. at 210° Neutrals, vis. at 100°, 
9-10 p. p. 


Neutral Oils—Conventional a * ad regular Supply 


Pale Olle Cel. : Weider) "SCULLY SIGNAL COMPANY ete ip nn 
San customer tanks } — Conodion Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontorio 
150 vis. 3. 





180 vis. 3 
200 vis. 3 
250 vis. Ps oe 
8 
3 


o 





“ION bo 
oa 


280 vis. 
300 vis. 


rer rt ttt 
ea Owwwnrn- 


Marketer of Petroleum Products 


=. NEW ENGLAND PETROLEUM CORPORATION 


150-160 vis. D: New York Boston 


areata ViVE [C | 
++ (8)16.25-16.75(3 a 

ee ae i COURSE DO you 
Cylinder Stocks 


0002. deen... 15.5 FOLLOW ? Is your brand oil business un- 








Bright Stock—Solvent 
150-160 vis. 0-10 p.p., 
95 vi 


SULFCOAST—Selvent Refined Lubes. protected. . .or do you have the assurance 
ana ree. of always receiving the highest quality 100% 


Bright Stock—Vis. at 210° Pure Pennsylvania Lubricating Oils... at 
150-160 vis.: 0-10 pour test, . 
PUB ivenn ses osdiadies 18-19(4) consistently fair prices ... froma source 


Neutral Oile—Vis. at 100°; -— —— that does not compete against you? UNITED 
4-15( i 


Se Pe Fs al has given its jobber and marketer customers 
— full protection for over 50 years 
SOUTH TEXAS LUBES 


/ j > 
(Vis. at 100° F. FOB S. Tex. refineries for do- Write, Wire or Phone for Information 
mestic and/or export shipment.) 


PALE OILS: ~ ie RLO's Fesced’- , 


Pe UNITED REFINING COMPANY, WARREN, PA. 
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PRICES in effect September 13 at Refineries and Terminals—Cont. 


LP-Gas Prices 


Producers’ contract prices, tank cars. 
New York hurbor. , 7.5 
oe al 7.25(8) 
Tolede. . 7 

2.5-4x 
x3 .5(5) 
2.625-38 .625 (2) 
x3.5(2) 
3.625(3) 


Oklahoma (Group 8). 
Baten Rouge. 
Shreveport. . 
New Orleans 


Wax 


WESTERN PENNA. (T.C. in Bulk) 
White Crude Scale: 


124-126 A.m.p.. . (2)6 25-5. 66 


SEABOARD 


saslites points are AMP, 8° higher than 
EMP. Pri load lots. Domestic 


FAS scale in bags or bbis., Pally -— in 
bags or cartons. 


Crude Scale: 
124-126 white. . 


N. Y. Domestic N. Y. Export 
7.10(2) (4)6 .6-6.75 


Fully Refined: 
123-5... 7.95-8 .45 
125-7. 8 .45(3) 
128-30.. 8.45(3) 
180-32. 

188-5.. 

186-7... 

188-40... 

148-5.... 

149-51. 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 


pipe line terminals and inland waterway barge 


terminals. 


Motor Gasoline 
92 Oct. Prem. 
84 Oct. Reg. 


Fight Fuel Oils 
Range ofl. 
No. 2 fuel 


Heavy Fuel Oils 
No. 5, low sulfur 
No. 5, high sulfur 
No. 6, low sulfur. . 
No. 6, bigh sulfur 


12 .625-14.5 
11.625-13 


(2)10. 75-11 .35 
(2)9 . 75-10 .35 


6 .85-7.15 
(2)6 .8-7.15 
. (2)6.05-6.15(2) 
(3)5 .8-6.15 


Mexican Bunker Prices 


U. 8S. DOLLARS PER BBL. OF 159 LITERS 
Bunker C 


Tampico 
Veracruz 
Minatitlan 


Guaymas 
Manzanillo 
Salina Cruz 


Pacific Coast 


(In Ships’ 
Bunkers, or 
Deep Tank Lots) 


San Pedro, Calif.. 

San Francisco... . 
Portland, Ore... . 

Seattle, Wash... 


78 


Diesel 
(Ships Bunkers) 
Mevican Gulf 
$1.95 $3.75 
1.95 0602 
1.95 3.75 
Pacific Coast 
$5.65 
4.75 
4.75 


$2.60 
2.60 
2.60 


Diesel 
Fuel 
(P.S. 200) 


$4.20(5) 
4.41(4) 
4.62(4) 
4.62(4) 


$1.80(5) 
1.85 (4) 
2.10(4) 
2.10(4) 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker termina! operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


92 Oct. 86 Oct. 
Prem 


Gasoline 


Gas 
House 
Cas Oil 
% 3 


9.8 
9.45 


Kerosine 
No. 1 Fuel 


-95-10.2+(18) 
is A a a 


fio ,85(10 
+(2)10.1-10. Leapttt 


No. 2 Fuel 


9.2(18) 
(18)8 .95-9.2 


— 
=k. 
Colaba 
ed edhe 
SS 
~~ 





18.3-14.4(8) 
14. 12.8-12.95(2) 
13.5(2) 11.5-12.5 


eerie 
are > 
a2 [sks 
a 

eos 


10.1 
i0.a0 pom 


~~ 





18 .25-14.25 
Y hee .9(5) 
i: 6(3) 


12.25(3) 

18. 1-18.4(7) 
18.4 

13.1(3) 


§ 


wy 125-10 .25 
ot g(i1) 
ii ta) 


(2 


wy. T-) 
o-- 
“t 





16. 3°) 14.3(8) 
18.2 


14.5-16.8 
14.7(2) 


| 


9.95-10 .21(8) 
10.1(4) 


9.125 
0-33) 
11.172 


~— 





16.2-16.8 


=i ea Crit 
~ 
~— 


io astr, 


11.8(5) 
10.1-10.35+(8) 
10-10 .25+(8) 


oe] somes) 
Saul Senate 





@V.6-14. 08) 
4.8-14.8(4) 


18 .9-15 .85(2) 


13-13 .4(5) 
12.8-18.3(5) 


Tam 
Wilmington, 
N.C.. ve 12.85-12 .85(2) 


No. 4 Fuel No. 5 Fuel 


- (10)tt$3.16-8.72t+ tt$2. 4 


N. Y. Harbor. 
do barges. . GOS 13-3.62tt 112.7 


11.8(7) 
11.7(8) 


10.4(7) 


Light Diesel 
Ships’ Bunkers ure Saeed 
-) (5 ct., 45 d.i.) suis — a 


$3 .89(4) 








10.2(2) 








tt3.09(3) 





2.80 
Wilmington, a 
N.C 


No. 6 Fuel 

No Sulfur 

Guarantee 
Barges 


No. 6 Fuel 
No Sulfur 
Guarantee 


N. Y. Harbor. 
Albany 
Baltimore 


OTe 15-2.281(8) (2)$2.15-2.25t+(13) (2)$2.35-2.438 


No. 6 Fuel Bunker C 

Max. 1 % Fuel 
Sulfur Ships’ 
Barges Bunkers 


(2)$2.85-2.40  (2)$2.15-2.25tt(9 
2.25(4) 





Baton Rouge. . 
Boston 


Charleston 
Corpus Christi.. 


95(2) 
tt2.29(5) 
2.20(3) 

(4)1.95-2.10 





Houston co. 4 1.98-2.00 

Jacksonville... . 2-3 (6) 
ee 2.1 

Mobile. ....... 


1.95(6) 
2.18/6) 


is] 
— 
a 
= 
~ 


3°08 


-95(12) 

.18(6) 

.15(3) 
0 





) roe 


New Haven.... 
New Orleans... 
Norfolk 
Pensacola 


Tt2.30(3) 
1.98(2) 
2.26(3) 


——_ 
=D 
~—y 


41 





Philadelphia... . 
Pt. Everglades. . 


Providence 


-22tT 


Bl ro 


(7)2.15=2.25tt (7 
.18(2) 


a beo¥s| 00 
Baw SLAVS 


+t2.26(4) 


HE 





Savannah 2.20(4) 


2. iia) 2.13(4) 


2. 
2. 


Note—At Atlantic Coast points from mene. south and at Tampa, prices of some sellers 


for distillate fuels to bulk cia. 
Fro ward to 0.25¢ gal. “voluntary allowance.” 
tttPrice subject to 0.1¢ gal. “voluntary allowance.” 





Ss are 
ttPrice subject to 10¢ bbl. 


0.146¢ higher than prices shown above. tPrice 
“voluntary allowance.” 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bblis., and are by refiners only to 
other refiners, export agents, or tanker terminal operaters. The figure in parentheses after each 
price indicates the ber of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 


Grade 115/145 8. 15(2)-9.25(2)-9.75(2) 
Grade 100/130 
Grade 91/96... 8 .25(8)-8.5(4)-8.75(2) 





Jet Fuel  naepeteeed 

Grade JP. ; 9.25-9.75 
Motor Gasoline 

95 Oct. 


43-47 Diesel Index.......... 
48-52 Diesel Index........... 
53-57 Diesel Index... 


8.25(3)-8.5 
8.375 (8)-8 .625 (2) 


i2@)-1 12 dex t et i 5-13-13 .25-13.75 8.5(8)-8.75 


1,6(2)-11.75-12-12. ny > 


Heavy Fuel—Cargoes 


No. 5 Fuel, 0-10 p.t. 
Bunker “C” Fuel...... 





|.25(2) 

9. ote) 125- 10.25 
= -875-10. 

5-9. 75 (2) 


$2.60(2) 
$1.85(7)-1.90-1.95-2.00 


Aectation Gasoline Prices 
(Prices are for tank cars, barges or truck transport lots; 
MIL-F-5572, unless otherwise noted.) 
District 
New York, N. Y... 

ie on 5 4.54 Kos a * 
Mises isctriadcuases 7 d m | 
ee — ou i ; a 


aviation gasolines meet specification 


Grade 100/130 Grade 91/96 
-6(2) -1(2) 
9.7 18.2 


Cleveland Detroit 
(2)18 
(2)15.5 aon 
11.4(5) 11.85 
10.8(3) 11.75-12.05 
(2)11.75-11.9(2) 


(2)10.75-10.9(2) 
7.63 
6 .85(3) 


10.4(5) 
, 8. 85 (2) 
(b) Correct for Sept. 3 also. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 
water terminals at ports named, and are subject to crude availability and company’s requirements ; 
2e per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 
prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 
Crude Gravity API Price (Bbl.) FOB Effective Date 
Bachaquere ; - $1 La Piedras or Amuay 
Tia Juana Heavy... Amuay 
Lagunillas Heavy...... fon Fieies or Amuay 
Tia Juana Medium... po ba 
Tia Juana 102 L.P... Amuay 
Fn a pee oe... Amuay 


Las Piedras or Amuay 
Tucupido 

Puerto La Cruz 
Puerto La Cruz 
Puerto La Cruz 
Puerto La Cruz 
Caripito 

Caripito 

Capure (Pedernales) 


8 .5a(b) 7-7.5(2)x(b) 
7.85a(b) 6.5-7x(b) 


(a) Delivered Cleveland. 


San Joaquin. 
Oficina oa 
Mulata.... 


uiriquire . 
‘embledor 
Pedernales. 


Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 

Persian Gulf 
Crude Company Gravity Price 
Arabian Esso Export 9 
Arabian M. E. Crude Sales 
Arabian Soc.-Vac. Overseas Supply 
Basrah Esso Export 
Iraq Anglo-Iranian 
Iraq Shell Petroleum 
Iraq y—~ -Vac. Overseas Supply 
Kuwait nglo-Iranian 
Kuwait Gu f Exploration 
Qatar Anglo-Iranian 
Qatar Esso Export 
Qatar Sheil Petroleum 
Qatar Soc.-Vac. Overseas Supply 


woewwowsooooooe 
= DO BO NO NO ND C8 COND POND NO» 


Loading Port 

Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Fao, Iraq 

Fao, Iraq 

Fao, Iraq 

Fao, Iraq 
Mina-al-Ahmadi, Kuwait 
Mina-al-Ahmadi, Kuwait 
Umm Said, Qatar 

Umm Said, Qatar 

Umm Said, Qatar 

Umm Said, Qatar 


Effective Date 


NNNNMK Re Ree eee 


editerranean 


Sidon, Lebanon 
Sidon, Lebanon 
Sidon, Lebanon 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 


Arabian Esso Export 

Arabian M. E. Crude Sales 
Arabian Soc.-Vac. Overseas Supply 
Iraq Anglo-Iranian 

Iraq Esso Export 

Iraq Shell Petroleum 

Iraq Soc.-Vac. Overseas Supply 


Cowvoowow Z Vowowowooowoooe 


Far East Crude Prices 

Prices are in U. S. dollars per bbl. of 42 U. 
for crude within gravity range stated, loaded in full cargo lots, FOB port indicated 
Crude Company Gravity API Price FOB Effective Date 
Seria Light Saraw ak Oilfelds Ltd. 87-28 $2.60 Lutong, Sarawak 4- 1 54 


S. gals., ex local port or other government charges, 
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of Uniform High Quality 
for TANK CAR BUYERS 





PATENT CHEMICALS 


Paterson 4, New Jersey 





HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20, N.Y 








WANTED: 


Copies of the OIL PRICE HAND- 
BOOK in good condition for the 
years 1929, 1937, 1938 and 1939. 


lf any reader has these issues 
and would be willing to sell them, 
he should write to: 


Reader Service Dept. OPH 
National Petroleum News 
330 W. 42nd Street 
New York 36, N.Y. 














PRICES in effect September 13—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
inspection fees as shown in next column. Gasoline taxes, shown in separate 
column, include 2¢ federal and state taxes; also city and county taxes 
as indicated in footnotes. Kerosine tank wagon prices also do not include 
taxes; kerosine taxes where levied are indicated in footnotes. Discounts, 
if any, are shown in footnotes. These prices in effect September 13, 1954, 


Inspection fees per gal., included in hrc gasoline and kerosine prices 
unless otherwise specified, are as — 

Ala. 1/40c on Ven Ark. 1/20c : Fila. 1/8c; Ill. 3/100c; Ind. 2/25¢; 
Kans. 1/100c; = 8/3085 Minn. 5/200¢; Mo. 1/25e; Neb, 2/100c. Nev. 
1/20c; N. C. ya we Okla. 2/25¢; S. C. 1/8c; z D. 1/40c; 
Tenn. 2/5c; and Wi. 3 


as posted by principal marketing companies at their headquarters’ offices, 


but subject to later correction. 


Atlantic 
Refining 


Atlantic 
Gasoline Kero. & 
(Regular Grade) No.l 
Cons. Dir. Fuel 


T.W. T.W. Taxes T.W. 


14.5 


a2 


a 


Willem 
mington, 
Del. 


tc mt Oem Som 2S 3A ASAIN HOANMNNA 
yet yor aor) aan 


wo tT mm mrt OOM 2S A AOANw-~INNNH 
a © CO RPREOHRAADONS AH © AaAwarse wo 


o> & & Seeeeseooesseo o& & SooooSooSoSoSO 
= 
o 


16.1 ‘ 
*13.4 “19 bse eves 
Mineral Spirits V.M.&P. 
T.W. T.W. 


19.5 
23.0 


— 
o 


Heavy Fuel Oilse—T.W. 
No. 5 No. 6 
Philadelphia, Pa. *i0 6 i2 
Notes: 


Premium-grade gasoline t.w. prices 2.5¢ 
above regular, except Georgia and "Florida 2c. 

Kerosine—Thru Pa. & Del., add 1c per gal. 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—Add Ic for ~ ~some of 100-29 
gals., 2c for less than 100 ga 
oot Spirits prices abe e cooly to Stoddard 

Iven 

Effective dates: xAug. 20; “Sept. 1; . 3; 
*Sept. 9. . seta iiareie: 


Cont’] (N. B. Prices are Continental’s 
\ tank-wagon prices. Current selling 
Oi prices may vary from those shown 
because of local conditions). 

Conoco Demand 
Netane (3rd Gaso- Kero- 
fan W Grade) line sine 
Wagon Taxes T.W. 
14.8 
17.2 
15.6 
15.7 
15.9 


Denver, Col.. 
Grand June... 


Muskogee, Okla. 
Oklahoma City. 
Tulsa 


©© G0 00 © 00 G0 G0 ~3 G0 G0 GO G0 G0 0 Ge GO Ge 
aannonanooooosooosoo 
eee euoweeenoencae 


Gasoline tax column includes these city = 
es: Albuquerque & Roswell, 0.5¢; Santa Fe, 
le; Cheyenne, lc; Casper, lc. 

Discounts: 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals. ; 200-399 gals., deduct 0.5¢; 400 gals. 
and over, deduct 1c. 

Notes: 

T. W. prices are to consumers and dealers. 

Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 


80 


Standard of ,,CHEY RON 


lar) Av. 80/87 Gaso- 


California Tr. 7.7. ine 
400 Gals. 


&over Taces 


© 
an 
@ 
o 


1 
1 


aod 
wo 


PASE ERB EES: 
G0 on =3 © 60 00 00 


1 


6. 
5. 
17. 
8. 
18. 
6. 
6. 
18. 
6. 
8. 
6. 
7. 


Honolulu, T. H.. 
, ine Alaska 4 


1 
6 
2 
8 
6 
6 
6 
8 
6 
6 
9 
2 
0 


> > 0 ~3 00 00 00 G0 Oo ~3 ~3. 00 COC 
ocoucogaamouooo 


Standard Standard 
Diesel Standard Stove 
Kerosine Fuel Furnace Oil 
‘Bete T.T. OUT.T. T.T. 
(400 gals. & over) (ex all taxes) 
16 14.2 
13.7 
15.0 

. 17.6 


Honolulu... . 
Fairbanks... . 


- a 
SAN OCAKAK KH ADOSA-e 


Taxes: 


Boise—8c gas tax applies to motor fuel only ; 
avgas taxes are 2c federal, 2.5c state. 

Salt Lake—T7ec gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c state. 

Henolulu—8.5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5c terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial liquid fuels tax. All T.T. prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals; 
0. A for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 5.0c gal.; except at Honololu add 5.0c for 
less than 40 gals. to Marine trade and less 


than 100 gals. to Shoreside trade. Prices for. 


Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.2c gal. higher, except at Boise ,and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal for less than 40 gals. (Marine) and 
less than 100 gals. (Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
er 91/98, 5.0c for 100/130 and 8.0c for 

Kerosine—T.T. prices except at Salt Lake 
City, apply to deliveries of 400 gals. & over. 
For other deliveries: less than 40 gals., add 
8c; 200-399 gals., add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5c. Salt Lake 
City posted tank truck price is for minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; ~— gals., add 0.5c; less 
=. 40 gals., “ay 


tandard No. $ Berner Oil. 


Humble 
Humble Gasoline Gaso- Kerosine 
Oil Regular ~ line Tank Re- 
T.W. Retail Taxes Wagon tail 
Dallas, Tex... 14.8 5 . ‘ 17.5 
Se SO 200 14.8 a é . 17.5 
Hous‘ 14.7 é . 17.5 
San pea 15.0 20.8 : J 17.5 


Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


Kerosine inspection ns ai Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


Expires, 
ar Grade 
Gondline 
Cons. 
T.W. 
Atlantic City, N. J... 15 
Newark 


Esso 
Standard 


My 
a 
3 


1 MOR DMOOMOOM MEG: bw: Wa 


a a 
NOOO WSO NMNINNIOOGCONAMHONOARAN 
NO OVO AIH WO IDM NM AMANMIOOHONO AM ONOH BAN 
DOOOOOOOO OOOO OO OOOO aI IAI-IW WH WH WH WWAH 
NOSSC@SooSo SOS SOO OOOO S OOO OOOO OOOOSCO 


wwowHmowron: : 


Little Rock, Ark..... 

Naphthas T.W. & Steel Bbis. 

on N. J. Min. Spirits V.M. & P. 
00 cee & owe. 18.0 19.5 


24.0 25.5 
paltineon Md. 
600 4 ms 


3,600 gals. . be 


FUEL OILS—T.W 

No.1 No.2 No. 4 No.6 
x13.8 x12.8 ‘ ‘ 
13:7 12.7 $8.684 $2,836 
3.73 2.85 
4.05 $2.75 


Atlantic City, N. J.. 
Newark 


nee 
wr 
i) 


iS) 
bo 60-201 DH DOr DOWN OM Ow 





Taxes: Leutslens heresine prtess ‘do ast ~ 
clude Ic state tax. 
Notes: Kerosine No. 1—Atlantic City prices 
are for deliveries of 300 gals. or more; I. le 
for 100-299 gals., 2c for less than 100 

No. 6—W. ashington price is for min. delivay 
of 1,050 gals.; for min. delivery of 2,500 
price is $2.83 per bbl. 

eigen gasoline t.w. prices 2.5¢ 


regular. 
xEffective Aug. 23 


(Prices are Ll mot al. ; 
Imperial arrive at price per og 
Oil subtract 1/6th.) 
Gasoline 
egular Grade) Kero- 
Dealer Gasoline sine 


St. John’s, Nfid. 
Halifax, N.S. 

St. John, N. B. 

S eme g P. E. > 


gary, 
Edmonton, Alta 
Vancouver, B. C...... 
Taxes: Gasoline taxes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 

* Price is for Premium-grade. 


wo 
cooocooooeoeoooo 
<9 te bs sebp cuanessssangnonene me 


4 
pRODNORH HOODIA 
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HEI ALUMINUM TANK 
HAULS 440 MORE GALLONS PER TRIP 


than a comparable lightweight steel tank 


‘ ee. 


FLAMMABLE 


NEW HIGH-STRENGTH SPECIAL ALUMINUM ALLOY 


® The higher tensile strength of the special aluminum 
alloy used in these Heil transport tanks increases pay load 
by 6 % over comparable-size Heil lightweight steel tanks! 
The pay load gain over other steel tanks may be even 
greater! This special alloy knocks 2700 Ibs. of dead 
weight off a 7600-gallon Heil unit. You can put an extra 
440 gallons in the tank .. . make 440 gallons’ worth of 
extra profit each trip. 


New Welding Process Provides Increased Strength 


The new welding process developed for this aluminum 
alloy produces welds that are equal in strength to the 
parent metal, are more ductile and have much greater 
resistance to shock loads than welds of any previous 
process. The weld area actually has strength character- 
istics formerly obtained only in riveted structures such 
as large airplanes! 





SAVES 
yy Aelem 5 :}-5 
ON 
yA-lolemic7 Vike), 
TANK 


MORE HEIL WEIGHT-SAVING, 
HIGH-STRENGTH FEATURES 


@ TRIPLE DISHED HEADS, recognized as the strong- 
est in the industry, are die pressed and flanged 
hydraulically in one operation to assure strong, 
straight, true tank structure. 


MANHOLE COVERS are lightweight, non-break- 
able pressed steel, lighter than any aluminum 
construction of equivalent strength. 


LARGE, FAST-FLOW MANIFOLD, when required, 
is common-header type, with all piping made of 
light gauge steel tubing. 


EMERGENCY VALVES are lightweight and are 


fabricated of stainless steel for more satisfactory 
performance. 


ALUMINUM is used for hose tubes, bumper, 
fender, and framework for the fifth wheel, run- 
ning gear, pipe hangers, etc. 


Sara? 2: a a 


The HEIL Co. PT-48 
Dept. 37%, 3037 W. Montana St., Milwaukee 1, Wis. 


THE HEIL Cc O. Gentlemen: Please send details about Heil Aluminum Tanks. “* 


My tractor is o 


DEPT. 3794 


3037 W. MONTANA ST., MILWAUKEE 1, WIS. fret Gavted a eer Snee 





(moke) (mode! no.) (weight) 








Factories: Milwaukee, Wis. — Hillside, N. J. ie 


Cc 





Heil Sales Offices: New York, Union, N. J., Atlanta, Cleveland, 


Milwaukee, Chicago, Kansas City, Denver, Dallas, Pe 


Street addr 





Stote 





Los Angeles, Seattle ——— oo oe oo oe oe ee ee ee ee ee ee oe ee ee oe 
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PRICES in effect September 13—Tank Wagon—Cont. 


Secony Vacuum 
Mobilgas Aircraft 


Gasoline 80 91 
Taxes T.W. T.W. 


Cons. 


T.W. T.C. 


New gy City: 
Man 


24:3 
24:1 26.1 
Plattsburg... 


Syracuse 
Bridgeport, Conn... 
Danbury... 
Hartford...... 
New Haven.... 


24.0 


Portsmouth........ 
Providence, R. L.... 
Burlington, Vt 
Rutland 


14. 
15. 


seen 


N.Y. 


eooooooooooooSeSSSoSoSOSSCSSSOS 


Tank Wagon Prices 


Minera! Spirits 
Vv. M.& 


Taxes: N. Y. C. prices are ex 83% city saica tax. S 
Discounts: Mobile Kerosine—New York City 
Mobtifue!l Diesel— All points, tank wagon 
Mobilheat—New York City (all boroughs) and Mt. Verno 
Notes: Jamestown [. ©. prices are deliv prices, all other T. 
*Subject to 0.2h¢ temporary discouct. 
Effective dates: "Aug. 81, xSept. 3. 


poo 


and 


n 


é. 


Ohio Standard 


Aviation Gas.-Cons. T.W. 
Sohio Sohio Sohio 
Avia. Avia. Avia. 
80 91 00 


Akron..... 
Canton..... 
Cincinnati. . 
Cleveland. 


Youngstown 
Zanesville 
Bh 


0 
.0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 


Taxes: Han 
Discounts: 


Premium-grade gasoline t.w. prices 2c above regular; t! 


Indiana Standard 


Grade Grade Grade Mobilgas (Regular Grade) 
100 Dir. Co 
T.c. T.W. T.W. 


18.0 
19.5 


ces ex 2% city sales tax. applicable to price of gasoline (ex tax). 


we 
2 


Z 
? 
o 


Dir. 


i 


a 


4 


SS3sss 


S: aanaca 


WH RARAROAN- BO 


+ boo. 
a 


lk 5.6 
Ct eee 
10.25%... 14.9 
11.7 : 


eee 


10.7 
11.1 
Hartford 


POOHAMWA WOM wi M oor mW WON Go WH 00. 00. OD 
MC OH AM WH~IOD? wo & Co or & W 00M Co 0 00 00 00 OO 
POWNOHNRHOEHR: AADONIMAOCTR REE 
SCACHAABDOCAMNAAS: AEA SHREK aARoore 


10. 


. City Boston 
19.0 


20.5 


Syracuse 
22.0 
23.5 


hkochester 


20.5 
22.5 


Mt. Vernon, tank wagon less 0.5c for deliveries of 300 gals or more. 


al 
0.5¢ for deliveries of 800 gals. or more. 


tank wagon less 0.5¢ for deliveries of 300 gal. or more. 
prices are FOB bulk terminals.J 


Sohio X-Tane Gasoline 
(Regular Grade) 
n= e- 

umer sell- 


Naphtha & Solvents—Cons. T.W. 
R. D.C M.&P Sohio 
Naph- Varno- Sol- 

tha lene vent 


0 


Sol- 


Zz 

-_ 

ce 
30 

Bc 


Kerosine No.l No. 2 
T Sohio- Sohio- 


eerererererereroretet 
AARAARAMARADE 
Scowovvvvn: 
RONAN AMAA MANNA 
SELES SESESES 
coocoooooooosco 
SSESEEBESEES 
eccooooooooscooo 
BUNBRERREREE 
ecococoocooseooso 
SESBERASSELSS 
cooooooooooo 
aaa anaaaaaaana 
wawaaaaaanaaaa 
was aaaaasaas: 


operators can purchase aviation gasoline leas 4c per gal. State Road Tax ~ qupparting purchase with State Tax Exemption Form A-10 to supplier. 

fo Aviation—on contract to hangar operators and resellers, 2- of consumer t 

Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 100 gals. or more. 
Naphthas & Solvents—T.W. and drum prices ee ° 


50 to 99 gals. add le ose }., 1-49 gals. add 2c per gal. 
# 500 gals. or more. For other deliveries: 150-499 gals. add 2c; less than 150 gals., add 5c, 
prices same as regular unless otherwise noted; 8.8. prices are at company operated stations. 


Tank wagon prices listed helow were obtained by NPN correspondents who visited Standard of In- 


diana bulk plants where gee company’s prices are publicly posted. 
Crown 





(Reg. Grade) Gaso- — 
one. ‘'r. line 

T.W. TW. Taxes 
7 


1-99 
gals. & ov 
i 
14. 
i3 
13 
11 
13 
14 


Danna nwanwow 
Ce WoOorw wo 
AAAIVDARIAAD 
coooocoonce 
CUrMOROW-~r0H OO 


Milwaukee, Wise... 


Fuel Oils—T.W.—Chicago, MM. 


Standard Stanolex 
Heater Oil Furnace Oil 


~-99 gals. 
100-149 gals. 
100-149 gals ° 
150 gals. & over eees 
100-399 gals... . 14.3 
400 gals. & over 13.8 
Stanolex 

Fuel C 


1-749 gals. 8.0 
7650 gals. & over 7.25 
Taxes: St. Louis, Mo., gasoline tax includes 1c 


city tax. Des Moines. Ia., kerosine and furnace 
oil prices do not inelude 6c state tax. State 


Stanolex 


Fuel A 
9.15 


Notes: 
J 


+ Oe hORa po- 


Furnace Oil 
100- 175- 350 850 
349 849 gals. gals. 
gals. gals. & over & over 


oe 
175 
er gals. 


Kentucky 
Standard 


er cece ooeb Birmingham, A aes 
15 14.5 Mobile. 
Montgomery. 


Atlanta, Ge......... 


«eee eee 


ed 


Fire-Chief Gasoline 
(Reaular Grade) Kerosine 
Decter Gasoline Dealer 

T.W. Taves T.W. 





~ 
CSOVCC@BBOBwWOe-Ovvvvse 


SceceoooeoosoooSoSoSOS 


CORR RABAT DRoOMoNoN 
MAMAAAWNOAOA AD Wi wre 


Gasoline tax column includes these city & 
county taxes: Mobile, 3¢ city; Birmingham, le 
county: Montgomery. 1c city & le county; 
Pensacola, 1c city. Other taxes not included in 
prices: Georgia. kernsine, 1c: Montgomery, 
kerosine, 1c; Mississippi, kerosine 0.5c. 


Nornewonwnooconmm 
ARARARAAAAAH 
coocooscoooeoo°o 
<0 be 60 09 co co 29 9 co co 09 co 


aule t.w. prices apply alee to all 
with Notes: 





sales, occupation. consumer use taxes to be 
added, where applicable. 


*’Temporary” price. regular. 


82 


of 50 m 
Premium-grade gasoline t.w. prices 2c above 


~ delivery 
Premium-grade gasoline t.w. prices 2c above 
regular, 


Cons. t.w. prices same as net dealer prices. 
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ADVERTISERS INDEX 





AC Spark Plug Division General 
Motors Corp. .... 8 
American Flange & Mfg. Co. . 4 
Autocar Co., Division White 
Motor Co. 21 
Auto Specialties Mfg. Co. 52-53 


Barrett Mfg. Co. ... 24 
Buckeye Iron & Brass Works 85 


Chevrolet Motors Div., General 
Motors Corp. 58 

Coca-Cola Co. l 
Cotton Laboratories, W. J. 35 

' Crouse-Hinds Co. 11 


Deep Rock Oil Corp. 79 
DuPont de Nemours & Co., Inc., 
E. I. 42-67 


Electric Storage Battery Co. 26-27 
Ever-tite Coupling Co. 48 


Graver Tank & Mfg. Co. 12 
Gray Co., Inc. 51 
Gulf Oil Corp. 56 
Hannay & Son, Inc., Clifford B. 
acs 4th Cover 
Hartol Petroleum Corp. 79 
Heil Co. 81 
Kim Hotstart Mfg. Co. 23 
Le Roi Co., Subsidiary of West- 
inghouse Air Brake Co. 39 
Lion Uniform Co. 69 
Mack Trucks 40 
Mid-Continent Petroleum Corp. 6 
Milwaukee Valve Co. 55 
Mohawk Rubber Co. 33 
Morrison Bros. 43 
National Petroleum News . . 30-86-87 
New England Petroleum Corp. 77 
Oil Industry Information Com- 
mittee 19 
Paragon Oil Co. 79 
Patent Chemicals Inc. 79 
Petroleum Chemicals Co. 62 
Progress Mfg. Co., Inc. 20 
Purolator Products, Inc. 44-45 
Quaker Rubber Corp. 57 
Republic Oil Refining Co. 76 
Richfield Oil Corp. 65 
Rockwell Mfg. Co. 36-37 
Rotary Lift Co. 25 
Scully Signal Co. 77 
Skelly Oil Co. 2 
Socony-Vacuum Oil Co., Inc. 
3rd Cover 
Southwest Grease & Oil Co. 54 
Standard Oil Co. of Calif. 17 
Standard Steel Works 68 
Tide Water Associated Oil Co. 22 
Tokheim Corp. 2nd Cover 
Trico Corp. +64 
United Refining Co. 77 
United States Air Compressor 
a Y <a 31 
Wall Rope Works Inc. 68 
Willard Storage Battery Co. 34 
Wood Co., John 60-61 





UNDISPLAYED RATE 
$1.50 o line. Minimum 3 lines. Box numbers 
count one additional line. 
POSITION WANTED. Undisplayed rate is one 
half of above rate, payable in advance. 
DISCOUNT OF 10% if full poyment is mode 
in advance for four consecutive insertions of 


undisplayed ads. 


Send NEW ADVERTISEMENTS to Classi: 
NATIONAL PETROLEUM News, 330 W. 42nd 


CLASSIFIED 





DISPLAYED RATE 
The advertising rate is $14.50 per inch for all 
yam ing on other thon @ con- 
trect basis. ontroct rates quoted on request. 


AN ADVERTISING INCH is measured i inch 
vertically on one column, 3 colw 
—to a page. 


Advertising Division, 
St., N. Y. 36, N. Y. 


SECTION CLOSES each Wednesday, ome week preceding date of issue. 











FOR SALE 
3—DIESEL D-4600 POWER UNITS 
3—FiG. 1550 GASO PUMPS—Size 5 
4—10,000 BARREL BOLTED TANKS. "Size 55’ 
Dia. x 24 High 
CLARK OIL & REFINERY COMPANY 
131 St. & Kedzie Ave. Biue Island, Iti. 
Mr. H. Beck 
Telephone 5-5500 

















nari fe S (Box ive: ».): Address to office nearest you 
iW YOR 330 W. 42nd St. (36) 

CHICNGO: 520 N. Michigan Ave. (11) 

SAN FRANCISCO: 68 Post St. (4) 








EME 





== Pesitien Wants ——, 





Selesman with major oil and tire experience de- 
sires connection with progressive concern. College 


grad, age 30. PW-3583, National Petroleum News. 














For Sale 











3—tLow Model Erie Computing oe 
Tow—-218 


and 1% H.P. Air Compressor. M 


Harrison St. Syracuse, N. Y. Phone 2-6908. 





1947—-4,500 gallon oil tonk with steam coils 


mounted on semi trailer, 11.00 x 22 12 ply dual 
tires. Inquire Crowley’s Milk Company, Inc., 
Binghamton, New York. 








Wanted —— 











Wanted: Late Model Oil Trailer, 3400 gallon 


capacity. State type of equipment, such as air 
brakes, pump, meter, number of compartments, 
condition of tires and price. Two units required. 
Write to box W-3955, National Petroleum News. 





| BUSIMESS ‘OPPOR 


Distributorship for sale in New Jersey seven 
million gallons gas sold per year large portion 
controlled gallonage hold major oil company 
franchise five million gallons number 2 fuel oil 
sold at retail approximately fifty service stations 
selling out to go in other business financing can 
be arranged. No brokers. Write to BO-3764, Na- 
tional Petroleum News. 








Attention Oil Cos: A former commission agent 
and cartage contractor with capitol wants to get 
back in the petroleum line, what have you to 
offer? Prefer Connecticut. BO-3933, National 
Petroleum News. 











WANTED! 


JOBBERS to contact 


e Heating Contractors 
e Fuel Oil Distributors 


whilliliiiy, 
O-GL 


Lusta 


for the 


NEW 


Remote 
‘Low-Level’ INDICATOR! 


LIGHTS UP 


Tells consumers when fuel oil 
supply is low . . . eliminates run- 
out calls keeps customers 
happy . ‘eliminates expensive 
office records! 

Fits any size tank! Easily in- 
stalled! 


Call, Write or Wire 


WRIGHT PRODUCTS CO. 


Mt. Orab, Ohio 








MAN HUNTERS 


If you are looking for personnel 
on the executive level, there is 
no better way than through the 
more than 16,740 paid sub- 
scribers of this publication. You 
can make contact with them 
quickly, easily, and economically 


through NATIONAL PETROLEUM 
NEWS’ classified section. 











1140 Gallon, 5 Compartment Truck Tank with 
Power Take-Off, pump, meter, and reel moun 
on 1951 F-64 Chassis. Low Mileage 


$2750.0. 
1200 Gallon, 5 Compartment, Manifold, + 4 
Take-Off, pump, meter and hose reel mounted 
1949 KB-6 International. Used on city delivery 
only. 


Price 
5350 Gallon, 3 Compartment. 3” lines, 2” 


1951 Trailmobile Tractor, mounted my "1951 L 198 
Internativnal Trailer. Low Mileage 


Price $7300.00 
TULLER CORPORATION 

947 W. Goodale Bivd. Columbus 8, Ohio 
Telephone CA 4-3600 
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ABOUT OIL PEOPLE 


T 


Foster 


Packard 


Stambaugh 


STANDARD OIL OF OHIO’S President Clyde T. Foster and Board Chairman A. A. 
Stambaugh, congratulate Roy D. Packard on his retirement after 50 years with the com- 
pany. A dinner attended by 406 persons was given Aug. 19 in Packard’s honor. Packard 
joined Standard Oil in Ohio in 1904 as a $13-a-month office boy. When he retired, he was 


Sohio’s Cleveland district manager. 


Roy D. Packard, who retired Sept. 
1, after 18 years as Cleveland division 
manager for Standard Oil of Ohio and 
50 years with the company was suc- 
ceeded in the Cleveland post by Robert 
G. Tracy, former head of the Toledo 
division. 

Starting as an office boy for 
Standard in 1904, Packard became 
assistant Toledo division manager in 
1924 and Toledo division manager 
in 1930. In 1933, Packard was 
transferred to Sohio’s home office in 
Cleveland as director of industrial 
relations. He became assistant to the 
Cleveland division manager in 1935 
and manager in 1936. 

Shortly after his retirement this 
month Packard was asked by Sohio 
to collect and correlate information 
with the aim of compiling a chrono- 
logical history of Sohio. Packard is 
recognized by historians for his re- 
search into the life of Abraham 
Lincoln. He will be located in 
Sohio’s central industrial relations 
office in Cleveland. 

When he retired, Packard was the 
senior member of the Sohio sales 
organization and was the last member 
of the company who could retire at 
age 65 after 50 years of service. 
Illustrating his length of service with 


84 


the company Packard says, “As late as 
1925, I ordered 10 sets of harness for 


tank wagon horses.” In compiling 
historical information about Sohio, 
Packard will contact former employes, 
Sohio annuitants, libraries and other 
sources for pictures and information. 
o 
bs id : | Dr. Robert C. 
bs [-  Gunness, a di- 
rector of Stand- 
ard Oil Co. (In- 
diana) has 
become __ general 
manager of the 
company’s new 
supply and trans- 
portation depart- 
ment. Gunness, 
— who was named 
Dr. R. C. Gunness a director of In- 
diana Standard in 1953, will be as- 
sisted by: 

J. W. Boatwright, assistant general 
manager for distribution economics; 

D. A. Monro, assistant general 
manager, purchasing; 

R. E. Nelson, Jr., assistant general 
manager, operations. 

The new department was slated for 
activation Jan. 1, 1955, but, said In- 
diana Standard, the effective date was 
moved up to Sept. 1. 


Thell C. Woods, process superin- 
tendent of Deep Rock Oil Corp.’s 
Cushing, Okla., refinery has been 
named assistant to the vice president 
of Deep Rock. He will be succeeded 
by Raymond Feasel. 


Robert W. Leonard, Anchor Petro- 
leum Co. representative in Houston 
for the last three years, has been 
transferred to Anchor’s new under- 
ground storage plant in Bath, N. Y., 
to handle liquefied petroleum gas 
sales. Leonard has been associated 
with the LP-gas business for eight 
years in Oklahoma and Texas. He 
joined Anchor in 1951 when he 
opened its sales office in Houston. The 
underground storage plant was opened 
by Anchor in July, and is the first of 
its kind, Anchor says. 

. 


Floyd L. Drake has been named 
general credit manager of Socony- 
Vacuum Oil Co., Inc. He succeeds 
William M. Watson, who has been 
granted a leave of absence pending 
retirement after 35 years with the 
company. Drake joined one of So- 
cony’s predecessor companies in 1928. 
He lives in Teaneck, N. J. 

. 

J. B. Smith, 
vice president in 
charge of sales 
for Sunray Oil 
Corp., has been 
elected president 
of the newly 
formed Valley 
States Oils, Inc. 
Floyd L. Miles 
of Kansas City, 
Mo., has been 
named executive 

vice president. Miles joins Valley 
States on Sept. 15, having resigned as 
director of bulk petroleum sales for 
the Consumers Co-operative Assn. 
Other new officers of the corporation 
are L. G. Harries, Santa Barbara, 
Calif., secretary-treasurer and James 
J. Kelly, vice president of Kerr-Mc- 
Gee Oil Industries, Inc., Oklahoma 
City, vice president. Directors, in ad- 
dition to Smith, Miles and Kelly in- 
clude D. A. McGee, Oklahoma City, 
and James C. Denton, Tulsa. 

Sunray and Kerr-McGee organized 
Valley States early in August and the 
new firm has contracted to purchase 
the products of these two companies, 
that are transported through the new 
pipe line of the Oklahoma Mississippi 
River Products Line, Inc. Valley 
States will market a full line of regu- 
lar and high octane gasoline, fuel oil, 
Diesel oil and other products. 


F. L. Miles 
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fee CONVENIENCE... makes awkward filling 


positions easy to reach 


For ECONOMY... prolongs life of gasoline hose 


Any pump nozzle equipped with the 
Buckeye No. 4101 Multi-Swivel can be rotated 
completely in all directions, thus making 
hard-to-reach filler openings easy to service. 


In fact, it is like adding a foot or two to 
the length of the hose. 


Its use eliminates kinks and twists which 
increases the life of the hose many times. 


It is lightweight and easily accessible if repair 

or standard “O” ring replacement should 

be necessary. Made in 34” and 1” sizes. Mail Me. 4101 
coupon for full details. 





BUCKEYE IRON & BRASS WORKS, Dept. N 
Box 883, Dayton, Ohio 


Please send details on Buckeye No. 4101 Multi-Swivel. 








NAME _ 


ADDRESS__ 


city 





STATE 


September 15, 1954 + NATIONAL PETROLEUM NEWS 





WHY A MONTHLY 








National 
Petroleum | 
News o-oo 
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MAGAZINE OF OIL MARKETING 


Since our recent announcement that National Petroleum News 
would be published monthly starting in November, many of 
our friends in oil marketing have asked, ‘‘Why?” Here are the 


main reasons—digested to help you judge NPN’S added 


effectiveness in serving the marketing division of the petroleum 


industry. 


National Petroleum News, as a weekly, for 
many years has been the magazine of oil 
marketing. As a monthly, it will continue to 
be the marketing man’s own publication. As 
a monthly, NPN will be able to expand its 
news interpretation efforts. This is the kind 
of information readers want and tell us they 
need. 

As a monthly, NPN will give more thor- 
ough coverage to progressive developments 
and ideas that will help oil marketing men in 
their daily business. These developments will 
be analyzed and reported in depth—literally 
given “the full treatment” —rather than being 
covered as flash news items. New presenta- 
tion techniques will make possible efficient, 
speedy reading. 

As a monthly, NPN will provide compre- 
hensive statistical data . . . will contain 
whole new departments . . . will present 
latest shifts in trends and interpret their 
significance. 

This is the kind of editorial coverage that 


National 


—THE PUBLISHERS 


gets far beneath the surface of events. It 
takes the time to tell the how and the why as 
well as the what. National Petroleum News 
will bring to the oil marketing industry the 
kind of intensive and comprehensive com- 
munications that industry 
asked for. 

To do this bigger job, NPN has enlarged 
its staff—in expertness as well as in numbers. 
In addition, it calls upon McGraw-Hill for 


leaders have 


the services of a nationwide and worldwide 
network of correspondents whose very busi- 
ness is business communications. 
* * * 
That’s why NPN will be published monthly. 
To serve its readers better. To serve the oil 
marketing industry better. And as a result, 
to serve its advertisers better too. 

To explore further how the monthly Na- 
tional Petroleum News can add extra effec- 
tiveness to your own sales campaign, consult 
Forms for the 
November issue close October 1. 


your NPN representative. 
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WOMEN WERE THE SUBJECT of this meeting of the Virginia Oil Industry In- 
formation Committee in Richmond last month. The committee members discussed 
methods of reaching female audiences during Oil Progress Week (Oct. 10-16). One 
display they talked about was the industry's newest public relations tool, “The Magic 
Suitcase.” The suitcase and its contents (clothes, and other things a woman might 
pack to take with her on a week-end) are made of materials which come from the 
oil industry. The program is adaptable to both radio and TV. Shown are E. J. Schul, 
OIIC state chairman; Mrs. Martha Lee Ross, VPIC; Mrs. Helen Coburn, Virginia 
Home Oil Co., Richmond; Mrs. Ann Foos, American Oil Co., Richmond; J. L. Rieley, 
Cities Service, Richmond, state vice chairman for women’s activities; Charlotte Goad, 
Esso, Richmond, city women’s activities chairman; Mary Silverthorne, Gulf, Rich- 
mond; Marjorie Gordnor, Sinclair, Richmond; George W. Schug, Pure, Richmond, 
OIIC regional vice chairman; and Bates D. McClean, Middle Atlantic district rep- 


resentative, Philadelphia 


P. McDonald Biddison has been 
named president and chief executive 
officer of Texas-Ohio Gas Co. For- 
merly a consultant to the gas industry 
and vice president of Trunk Line Gas 
Co., Biddison will also serve as a 
Texas-Ohio director. He succeeds 
Frank Champion, who will continue 
to serve as chairman of the board and 
a director of Texas-Ohio Gas. 

o 

Lyle S. Salisbury, former assistant 
manager of the Midwest marketing di- 
vision of The Pure Oil Co., has been 
named Cleveland area manager for 
the Pure Oil Products Co. Salisbury 
has been with Pure for 34 years. In 
other Pure changes, Earl W. Unruh, 
Independence, Kan., has been elected 
president of the Arapahoe Pipe Line 
Co., a new Sinclair-Pure crude car- 
rier, extending from the Denver-Jules- 
burg basin to Humboldt, Kan. 

eo 

Conrad J. Bauer, who was head of 
the foreign petroleum economics de- 
partment of Jersey Standard, has been 
named assistant director of the Oil 
and Gas Division of the Department 
of the Interior. He worked with the 
Petroleum Administration for War 
during World War II and with the 
Petroleum Administration for Defense 
during the Korean conflict. 

se 
H. J. Curran, president of the Sub- 
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urban Oil Co., Chicago, IIl., has been 
named a director of the Burning Oil 
Distributors Assn. of metropolitan 
Chicago. Other association officers 
are R. F. Doepel, Winnetka, secretary; 
C. R. Jonswold, Oak Park, treasurer, 
and Lee R. Wolfe, executive secretary. 


DEATHS 


Roger H. Sher- 
man, 50, oil ex- 
ploration authori- 
ty, died Sept. 5 
at his home in 
Forest Hills, Long 
Island, N. Y., 
after an illness of 
several months. 
He was co-ordi- 
nator of all oil 
producing activi- 
ties for Standard. 
Oil Co. of New Jersey. Sherman had 
been with Jersey Standard since 1932, 
when the company he was with at 
the time was purchased by Jersey 
Standard. 

Sherman was also a director of 
Standard Oil Development Co. and 
Arabian American Oil Co. He was 
a member of the American Assn. of 
Petroleum Geologists, the American 
Institute of Mining and Metallurgical 
Engineers, and the University Club 
of New York. 


R. H. Sherman 


‘ 


COMING MEETINGS 


SEPTEMBER 


Packaging Institute, petroleum packaging com- 
mittee, Philadelphia, Pa., Sept. 21-22. 

Ohio Petroleum Marketers Assn., fall confer- 
ence and golf tournament, Hollenden Hotel, 
Westwood Country Club, Cleveland, Ohio, 
Sept. 22-23. 

Western Petroleum Refiners Assn., regional 
—- Henning Hotel, Casper, Wyo., Sept. 

24. 

Pennsylvania Petroleum Assn., fall convention, 
Pocono anor Inn, ‘ocono Manor, Pa., 
Sept. 26-28. 

Tennessee Oil Men’s Assn., fall meetings, Pea- 
body Hotel, Memphis, Tenn., Sept. 27-28. 
Independent Oil Comp ders Assn., annua) 
ro Hotel Sheraton, Chicago, Ill., Sept 





OCTOBER 


American Socy. for Testing Materials, Com- 
mittee D-2 on Petroleum Products & Lubri- 
cants, Sheraton Park Hotel, Washington, 
D. C., Oct. 3-7. 

Texas Mid-Continent Oil & Gas Assn., annua) 
meeting, Plaza Hotel, San Antonio, Tex., 
Oct. 4-6 

Virginia Petroleum Jobbers Assn., Hotel Cham- 
berlin, Old Point Comfort, Va., Oct. 7. 

Virginia Oil Men’s Assn., Hotel Chamberlin 
Old Point Comfort, Va., Oct. 8. 

Empire State Petroleum Assn., fall meeting. 
Whiteface Inn, Lake Placid, Whiteface, New 
York, Oct. 10-12. 

National Assn. of Oil Equipment Jobbers, 4th 
annual meeting, Congress Hotel, Chicago. 
Ill., Oct. 10-12. 

Oil Progress Week, Oct. 10-16. 

South Dakota Independent Oilmen’s Assn., Ho 
tel Cataract, Sioux Falls, South Dakota, 
Oct. 12-13. 

Indiana Independent Petroleum Assn., Hote) 
Severin, Indianapolis, Indiana, Oct. 13-14. 
Texas Petroleum Marketers Assn., annual con- 
vention, Hotel Gunter, San Antonio, Texas, 

Oct. 14-16. 

Secy. of Automotive Engineers, national! trans- 
portation meeting, Boston, ass., week of 
Oct. 18. 

American Society of Lubrication Engineers, 
— Baltimore Hotel, Baltimore, Md., Oct. 

19. 

Texas Oil Jobbers Assn., Management Insti 
bw Driskill Hotel, Austin, Texas, 
19-21. 


Nebraska Petroleum Marketers Assn., annua) 
convention, Paxton Hotel, Omaha, Neb., Oct 


Western Petroleum Refiners Assn., regional 
meeting, Garrett Hotel, El Dorado, Ark., 
Oct. 21-22. 

Independent Petroleum Assn. of America, an- 
nual meeting, Tulsa, Oklahoma, Oct. 25-26 

National Lubrication Grease Institute, 22n¢ 
annual meeting, Mark Hopkins Hotel, San 
Francisco, Calif., Oct. 25-27. 

Socy. of Automotive Engineers, national Diesel 
engine meeting, Statler Hotel, Cleveland, 
Ohio, Oct. 26-27. 

Texas Oil Jobbers Assn., Management Insti 
tute, Caprock Hotel, Lubbock, Texas, Oct 
26-28. 


Georgia Independent Oilmen’s Assn., Radiu 
Springs Hotel, Albany. Georgia, Oct. 28-29. 

Arkansas Independent Oil Marketers Assn., 
Inc., annual convention, Hotel LaFayette, 
Little Rock, Ark., Oct. 28. 


NOVEMBER 


Socy. of Automotive Engineers, natl. fuels and 
lubricants meeting, Mayo Hotel, Tulsa, Okla., 
Nov. 4-5. 

Oil Dealers Assn. of Arkansas, annual con- 
vention, Hotel Marion, Little Rock, Ark., 
Nov. 4-5. 

American Petroleum Institute, 34th annual 
meeting, Conrad Hilton Hotel and Palmer 
House, Chicago, Ill., Nov. 8-11. 

Assn. of American Battery Manufacturers, 
annual convention, Edgewater Beach Hotel, 
Chicago, Ill., Nov. 15-17. 

American Petroleum Credit Assn., Muehlebach 
Hotel, Kansas City, Mo., Nov. 15-17. 

Packaging Institute, petroleum packaging 
committee, Statler Hotel, New York, N. Y., 
Nov. 29-30. 

International TBA meeting, annual conven- 
tion, Chase and Park Plaza Hotels, St. 
Louis, Mo., Nov. 29-30. 


NATIONAL PETROLEUM NEWS * September 15, 1954 








GREATEST 


from Flying 
Red Horse Research... 


The Only Gasoline 
Double Powered with 


Mobil Power 
Compound — 


most powerful combination 
of chemical additives ever 
put into any gasoline to 
correct engine troubles... 


Top Octane— 


for greatest knock-free 
power —result of the world’s 
most advanced refining 
developments! 





Mobiloil Special in effect adds 
octanes to gasoline! Best lubricant 
for any car—new or old—in ex 
treme heat or sub-zero cold. Adds 
years to engine life! 








Here’s the perfect pair to power and pro- 
tect today’s modern cars... 


Mobilgas Special boosts engine power 
up to 25%! Laboratory controlled tests in 
passenger car engines showed increases in 
engine power output up to 25% when 
using New Mobilgas spEcIAL as compared 
to conventional premium gas. 


Mobiloil Special — boosts gas mileage up 
to 23%! In identical road tests, using fleets 
of vehicles, New Mobiloil Special reduced 
gasoline consumption—increased miles per 
gallon up to 23% —over results obtained 
with conventional high-quality SAE 20 
motor oil. 


This mighty pair is the best yet from Fly- 
ing Red Horse research— your promise of 
still better products when car engine de- 
sign demands them! 








ee SOCONY-VACUUM OIL COMPANY, INC. 
and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 
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HANNAY HOSE REELS 100% 


“trouble-free operation and 
’ 4 ” 
fine driver-acceptance Vall 


FARM BUREAU 


One of the Farm Bureau 
Cooperative Association's 
fleet of dual equipment trucks. 


Dual equipment trucks like these, using 

Hannay Hose Reels exclusively, make it 

possible to deliver both gasoline and 

fuel oil in one trip. Read what this 

enthusiastic user of Hannay Hose Reels 

has to say... “mea eer 

DOA AL RN An ees" an tn Vip a th te Oe Oe a, Ca “tnotmem” 8 
For the past ten years, we have used your hose reels 100%, ‘ 

because of their trouble-free operation and fine driver-acceptance. ,""% 

PLA BOP PP PONTO DP DOA AAO OB PO MSP aa a ee eae 


Clifton 

B. 

Westerio, hee nay & Son, 
rm 


The } 
Farm Bureay CooPERatiyr As 


Soc 1 ly 
COLUMBUS 16, Onrp MATION, Inc. 


Scientifically designed and constructed ari 
for SAFE, efficient handling of inflam- 
mable and volatile liquids, Hannay 
Hose Reels are built to last! For top because of mbes tan 

performance, economy, trouble-free fe are <a fine gy Teel® 1008 
operation with little or no maintenance Ling tase age flare Cannan, oP tion i 
...no other reel compares with ; 
HANNAY. Greatest name in Hose 

Reels. 


Dear Sir: 


year; 
hle-tre” have used oe 
© Operat on a ur h 
don ang ¢ 


wANNay 


206. U.S. PAT. OFF 


HOSE REELS 


CLIFFORD 8B. HANNAY & SON, Inc 
€Sterto, new YO® 


MANUAL & POWER OPERATED HOSE REELS FOR EVERY REQUIREMENT 





